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PROFITS ARE LOST FOREVER! And the profits you lose in outmoded, over- 
loaded, or outworn linecasting equipment may be the very profits that would pay for 
a new Linotype! NOW is the time to ask yourself: Am | just “getting along” with my 
present equipment? Am | already paying for a new Linotype—in lost profits ... and 
work that “couldn’t be done?” Your Linotype Agency would be pleased to give you 
thorough and honest appraisal of your composing room, and how it may be modern- 
ized to deliver top efficiency for peak profits! Some plain talk about comfortable 
financing, too! Mergenthaler Linotype Company, 29 Ryerson Street, Brooklyn 5, N.Y. 
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Brightype 


new conversion process 


The Ludlow Typograph Company introduces the “Brightype” method of 
converting letterpress printing material into photographic images for use 
in offset lithography, rotogravure or other printing processes. Existing 
typesetting facilities are utilized all the way to photographing the job on 
film or paper. Printing forms may be any combination of type, line cuts, 
halftones, electros or stereos. 

Brightype uses a special fixed-focus camera with movable frontal light- 
ing, and auxiliary equipment for form preparation and photographic proc- 
essing. Automatic exposure control and time-and-temperature-controlled 
developing assure uniform results. 


Send for new Brightype folder 


Read about the remarkable possibilities 
of this new conversion process. Write 
for your free copy today 


Brightype products are right 
or wrong reading film positives, 
paper positives or film negatives 


Ludlow Typograph Company 2032 ciybourn avenue, Chicago 14, I 





better impression... 


Use fine-quality Wausau impression papers | Aititons-of Fine Papert 


As our “Wausau Paper Doll” can tell you, making a good 
impression in print takes good impression paper. Wausau 
Impression Papers give text and art a new crackling clar- 
ity, a high-fidelity reproduction that mirrors fine detail 
and color, Their distinct quality is the product of years- 
ahead research, family craftsmanship, modern manufac- 


turing and control methods. Write today for samples of 
Everest Text, Wausau Text and Brokaw Opaque Offset! IMPRESSION PAPERS 








FREE—"AMERICA ON PAPER" Write on 

your letterhead for ‘‘America on Paper’’, WAUSAU PAPER MILLS COMPANY 

a 16-page book illustrating documents General Sales Office and Mills, Brokaw, Wisconsin 
District Sales Offices: Chicago Cleveland Los Angeles New York 

and papers that made American history. 


Wausau Bond « Wausau Mimeo Bond e Wausau Duplicators Wausau Ledgers Exact Bond « Exact Mimeo Bond « Exact Duplicator se Exact Ledger 
Brokaw Opaque Offset « Wausau index « Wausau Text « Everest Text « Wausau Bond Envelopes * Wausau Text Envelopes « Register Bond 
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Unfair Paper Pricing Practices 

Recently we experienced what may be con 
sidered some rather unfair practices by several 
paper houses in our city. A customer of ours 
ordered 5,000 business forms and requested a 
price to put on his purchase order. He called us 
to come and discuss what he thought was too 
high a price for this job. 

We were indeed surprised to hear him say, 
“How can the job cost $39 when the paper costs 
you only $13.50? We consulted our price book 
and checked our bid sheet. Our paper would 
cost $17.11 or about 27% more than our cus- 
tomer figured 

“| just got these prices,”’ he told us. “I get the 
same deal from several large paper houses and 
for a few pennies more | can even buy it from 
several retail stationery houses.’ 

Here is a man who does not even own a press 
and the ‘‘deal’’ he gets which a recognized print- 
er cannot obtain! 

The customer places an order for 100 reams 
of cut and wrapped stock. He can mix any quan- 
tities of mimeo or sulphite in these 100 reams. 
The paper house will hold this order in stock so 
that the customer may draw on this 100-ream 
order at his convenience. The minimum shipment 
is ten reams or 59 pounds. There is no extra 
charge for this storage and split shipment serv- 
ice. Not until the third shipment does the paper 
house make an extra delivery charge. The price 
on these 50-pound shipments is at the 500-pound 
price level! (As printers we are not permitted 
to assort mimeo with bond and that applies to 
ton or 5,000-pound orders. Neither are we al- 
lowed split shipments.) 

For an odd weight and color we would buy 
17x22 reams per order and not carry this in 
stock. We got this particular order, paying the 
ream price, uncut, and our invoice was just 27% 
more than our customer's price on the cut 81x 
11-inch stock. Adding a minimum cutting charge 
of 80 cents to the net cost of the stock, our cost 
of the paper went up another 5% or now totaled 
32% more than our customer's price. 

Is there any wonder that this fair city has 
about 200 captive plants in competition to some 
270 commercial printers (as shown in the Yellow 
Pages)? One of our chief arguments in the past 
against putting in a private plant has been the 
disadvantage of small quantity paper buying. 
Obviously, we have been barking up the wrong 
tree. 

—Carl Felt, Kelley-Plummer Printing Co., Kansas 
City 8, Mo. 


This Month's Cover . 

Johannes Troyer, who designed this month’‘s 
cover, was born in South Tyrol, Austria, now part 
of Italy. In Europe he worked as graphic design- 
er in a number of countries. In this country he is 
working as illustrator, calligrapher, and letterer 
for various publishers. He desi~ned the Troyer 


ornaments cast by American Type Founders. 


CONVENTIONS 


WHAT - WHERE - WHEN 


MARCH 


Printing Industry of America, Sales Manage 
ment Seminar, Edgewater Beach Hotel, Chicago 
March 16-18 

Printing Industry of America, Sales Conference 
Edgewater Beach Hotel, Chicago, March 19-20 

International Typographic Composition Asso 
ciation, mid-winter conference, Women's lub 
Miami, Fla., March 20-21 

Folding Paper Box Association of America, an 
nual meeting, Drake Hotel, Chicago, March 23-25 

Point-of-Purchase Advertising Institute, annual 
exhibit, Palmer House, Chicago, March 24-26 

Advertising Trades Institute, Advertising Essen 
tials Show, Biltmore, New York, Mar. 30-Apr. | 


APRIL 


International Association of Electrotyvpers & 
Stereotyvpers, Spring Technical Conference and 
Exhibition, Royal York Hotel, Toronto, Can 
April 13-15 

American Management Association, National 
Packaging Conference, Palmer House, Chicago 
April 18-15 

American Management Association, National 
Packaging Exposition Amphitheatre, Chicago 
April 13-17 

Lithographers and Printers National Associa 
tion, annual convention, Greenbrier Hotel, White 
Sulphur Springs, W.Va., April 13-15 

Carnegie Printers Alumni Seminar and Manage 
ment Conference, Carnegie Institute of Technol 
ogy, Pittsburgh, April 16-18 

International Association of Printing House 
Craftsmen, First District conference, Sheraton 
Biltmore Hotel, Providence, R.I., April 17-18 

Type Directors Club of New York City, Typog 
raphy USA Forum, Biltmore Hotel, April 18 

American Newspaper Publishers Association 
annual convention, Waldorf-Astoria Hotel, New 
York City, April 20-2 

Printing Industry of America, Rotary Business 
Forms Section, annual meeting, Edgewater Beach 
Hotel, Chicago, April 20-24 

Printing Industry of America, Ticket & Coupon 
Section, spring meeting, Drake Hotel, Chicago 
April 21 

Europak 1959, packaging exhibition, Rai-Halls 
Amsterdam, Holland, April 21-28 

Printing Industry of America, Web Offset Sec 
tion, annual meeting, Biltmore Hotel, Dayton 
Ohio, April 23-24 

Texas Conference on Printing Management 
Problems, annual conference, Hilton Hotel, San 
Antonio, Tex., April 25-26 

Southern Graphic Arts Association, annual con 
vention, Hotel Robert Mever, Jacksonville, Fla 
April 26-28 


MAY 


International Association of Printing House 
Craftsmen, 14th District conference, Fort Garry 
Hotel, Winnipeg, Can., May 1-2 

New York Emploving Printers Association, Lit] 
ographic Division, Lithoshow and Forum, Statler 
Hotel, May 2 

Education Council of the Graphic Arts Industry 
invitational conference in conjunction with an 
nual convention of American Society of Training 
Directors running May 4-8 in Detroit, May 4 

Southern Paper Trade Association and the 
Southerners, annual convention, Deauville Hotel 
Miami Beach, Fla., May 4-7 

Eastern Seaboard Conference of Graphic Arts 
Industries, Cavalier Hotel, Virginia Beach, Va 
May 7-9 

International Typographic Composition Asso 
ciation, spring conference, Statler Hotel, Cleve 
land, May 7-9 

International Association of Printing House 
Craftsmen, Third District conference, Chateau 
Laurier, Ottawa, Canada, May 8-9 

International Association of Printing House 
Craftsmen, Sixth District conference, Nippersink 
Manor, Genoa City, Wis., May 8-9 

International Association of Printing House 
Craftsmen Eighth District conference, Hotel 
Savery, Des Moines, Ia., May 8-9 
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NOW...FOR Genes 
THE FIRST 

TIME IN THE 

crapHic |= i 
ARTS — 
INDUSTRY... 


HURLETRON 
Automatic 
Lateral Web 
Guides 


ALL THIS can be 


purchased from 
ccdtauales one source... 


Yes, for the first time in the graphic 
arts industry, the responsibility for 
complete pressroom controls, drives, 
switch gear, consoles, and auxiliary 
equipment can be purchased from one 
source. Newspaper, gravure, and 
magazine pressrooms can now obtain 
maximum benefits from the Hurle- 
tron Complete Control Systems. 
Write Electric Eye Equipment Co., to- 
day for full information. 


HURLETRON 
Switch Gear 


HURLETRON 
Pressroom and 
Control Room 
Equipment 


Electric Eye 
Equipment Company 


Danville, Illinois 





Robert W. Riley, Assistant Resident Manager, St. Francisville, La. 


N: TOM KAMIFUJI 
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moment 
in the 
life 
of 
Riley 


Robert W. Riley is a kind of walking encyclopedia on the subject of 
coated book papers. In fact, he is one of the history-making group 
of paper specialists who participated in the development of the 
industry’s first high-speed, on-the-machine coated printing papers. 


That’s why it will be a big moment for Bob when he gives the signal 
at St. Francisville, Louisiana, for the start up of the “Delta King” — 
the first all new coated book paper machine of its kind in the country. 
A Crown Zellerbach first, this giant machine combines the advan- 
tages of the roll coater with the remarkable leveling action of the 


trailing-blade coater on the machine, in one continuous operation. 


It will be a big moment for Printers, too, because this newest Crown 
Zellerbach manufacturing innovation makes possible premium 
quality printing papers, with an 

extraordinarily level/smooth vghhey 

surface, at non-premium prices. | CS 


Available soon in your market. qo teenie aiees = Segre tare 
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Lhe Schriber Press... 


LVewer, more proptabl 
from any angle! 
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The Schriber Forms Press 
puts your profit angle first 


Here’s a press designed to produce more impressions per hour, more work per day 
—day-in and day-out for years. Press speeds are rated conservatively at 550 feet per 
minute. Quicker starts and much less down time bring you hours more productive 
time. Consider the advantages of these unique Schriber features: 


New power lift on unzwvind 


The operator can load heaviest 40” rolls quickly and easily. The mill roll bracket 
is easily lowered to receive and adjust to the roll shaft . . . and is automatically 
lifted to operating position, ready to run. Bearing damage is avoided. 


New mfced ceb tenston control drive 


Absolute constant tension is provided from mill roll through variator-driven meter- 
ing-cylinder to press. Register “stays in.” Board length remains constant throughout 
the run, regardless of roll diameter or press speed. There are no brokes to adjust 
or get out of order. 


Printing unit adjustments are simple 


Distributor rollers lift up to make easy access to adjustments of middie ink form 
roller. When press is stopped, impression is automatically tripped and ink rollers are 
disengaged. Water on offset unit is infinitely adjusted over full range while press is 
running. 


Lop quality iS easily maintained— spoilage reduced 


Three form rollers give ink distribution that prints halftones and reverses beautifully 
Register is excellent. Illustrated model includes combination numbering and imprint- 
ing unit. It does file hole punching, line hole punching and cross-, continuous- and 
jump-perforating. It has a constant tension, eddy-current clutch center rewind with 
separate drive motor. 


Jersatility: You get the exact machine you need 


No part of this press is “frozen design.” Printing units are assembled in the number 
you need. Process may be rubber plate or offset—or combination of both. Web 
widths from 18” to 34” and cylinder circumferences from 11” to 28” can be sup- 
plied to fit your requirements. The name Schriber guarantees service, long-life con- 
struction and an understanding of your special needs. 


Get full information on this most important advance 


in form press design. Write or phone today 


Sehr. PRESS COMPANY 


4900 Webster St., Dayton 4, Ohio Phone: CR 4-1164 








Paper values...and Penn/Brite Offset 





The choice had to be close. All the possibilities Price: Moderate, to meet a budget. 
ware gto 86, 0 — fact, were bet- Only one of the branded papers met all these 
cor SOuay Caan tney Had ever Ocen. requirements . . . Penn/Brite Offset . . . the 

But only one measured up on all four criteria _ value sheet. 
for the job— If you too have a job requiring quality at a 
price, it might pay you to examine this fine 
paper. 

More lithographers are using it, and more 
leading merchants are stocking it, every month. 
Write today for a swatch book and printed sam- 
Printability: An exceptionally smooth sur- _ ples. New York & Pennsylvania Co., 425 Park 
face for fine reproduction of halftones. Avenue, New York 22, N. Y. 


Brightness: Exceptional. 


Moisturized: Precisely at all stages of 
manufacture to run flat on the press with- 
out waves or tight edge. 


7, ie 
New York and Penn 
Kile Cl Vgoer Wlenifacturers 
Mokers of Penn/Brite Offset * Penn/Gloss Plate * Penn/Print Papers: Eggshell * English Finish * EF Litho * Super * Clarion Papers: Duplicator * Mimeograph * Bond * Tablet 
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‘“‘llike direct service’”’ 





When a printer buys from West Virginia, 
he obtains the many advantages of dealing directly 


with the paper manufacturer. 


First. the economy of direct purchases and shipments 


from completely integrated mills. 


Second, through West Virginia's many sales offices, 
every printer receives immediate and personal service 


from a mill-trained sales representative. 


Third, he is in direct touch with a highly skilled 


technical staff readily available for consultation, 


Fourth, his needs and problems are fed back to 


skilled papermakers and research facilities. 


Fifth. since he is dealing with the mill, he has 
exact knowledge of what he is ordering and confidence 


that he will receive precisely what he ordered. 


The results: an unequalled combination of economy, 
quality. sales service and technical know-how 


for printers dealing with West Virginia. 


See how West Virginia’s direct service can benefit you. 
Just ask the man from West Virginia. 

Write Commercial Printing Paper Sales. 

West Virginia Pulp and Paper Company. 

230 Park Avenue, New York 17, N.Y.. 


or contact an office listed below. 


Fine Papers Division 
Commercial Printing Paper Sales 
Chicago | / FR 2-7620 

Cincinnati 12 / RE 1-6350 


Detroit 35 / DI 1-5522 


New York 17 / MU 6-8400 West Virginia 
Philadelphia 7 / LO 8-3680 
Pittsburgh 19 / CO 1-660 Pulp and Paper 


San Francisco 5 / GA 1-5104 
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FRASER PAPER, LIN 


a Wie. 
cite k 
We take pride in having 5,500 square miles 
of the finest woodlands that nature can provide. 
But it also takes the best technical skills and scientific progress 
to provide the perfect combination 
TaMilit-me [lolli na ele] e\-lauilel dlule Pam celt-1mme] o\-1mohMiil-lumel ie 
* For Business Forms, 
Commercial Printing, 
Converting Processes, 
Publications, Catalogues, Directories, 


and 
Our Snowland Family of fine printed papers. 





He knows quality...ne likes 


SOME POPULAR GPI Here’ killed a P kK. He’ 
sre’s a skille g craftsman at work. He’s got an eye 
LETTERPRESS INKS west 1 Skilled printing cra _ in at wor = got an eye an 
quality, and knows how to get it. That’s why he likes to work with 
SPLIT-SEC 
instant-setting ink ideal for jobs requiring 
rapid printing and handling. close inspection. What’s more, he can depend on the service and 
* Trademark ; A Ae ; 
HYDRY technical help that backs them up. GPI delivers his inks on time— 
Original moisture-set ink now with higher with no ifs, ands or buts. And they’re carefully matched for the job, 
finish and press stability. 


GPI inks. He can depend on them to produce jobs that will stand 


the stock, the press. If a snag develops, he knows where to call for 
GLOSTONE‘< 

Truly glossy ink for high-speed multicolor f ; A 
printing. Economical, abrasion-resistant. where it counts. That kind of service pays off — why not take 


help. A GPI field man is ready to give him a hand — at the press, 


advantage of it now? 


/ General Printing Ink Co. 





Division. of 
Sun Chemical Corporation 


hes in all principal citi 
Pa ee ae 750 Third Avenue, New York 17 
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Forms Printers 


Can Compete - At A Profit! 


@ Atwood Printing Co., Stockton, Cal., betters production with automatic sheet collator 


@ 75-year-old firm now competes very successfully with largest manifold houses 


Burt, Lee and Bill Atwood, who with their part- 
ner, Frank Dueschke, operate Atwood Printing 


The 75-year-old firm of Atwood Print- 
ing Company reflects the achievement that 
foresight, quality production and excel- 
lent service can produce. 

They installed their first Didde-Glaser 
sheet collator—the Speed-Klect Model 
51-1G, 5-station—in May, 1957. 


Speed-Klect Highly Profitable 

The Speed-Klect has presented a deti- 
nitely favorable profit picture,” reports 
Atwood. “Beside saving us two girls in 
the bindery, we now handle jobs we would 
otherwise farm out or even turn down.” 

We run everything from 9-lb. mani- 
told and lightweight carbon, bond, ledger 
ind tag up to 125 lbs. in weight. The jobs 
we put on our Speed-Klect are those that 
are not—or can't be—run by large mani- 
folding houses and many straight col- 
lating jobs and line-find statement forms 
for ourselves and other printers.” 


Average-Size Job: 3,500 Sets 
Atwood Printing Company believes 
Speed-Klect helps keep them competitive 
and still making a profit. And, though 
their average run is only 3.500 completed 
sets, they have found the Speed-Klect in- 
valuable in handling larger runs. 
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190,000 Pick-ups In 26.3 Hrs. 

A recent job handled was a 10,000 run 
in 10 sheets and 9 carbons. This was 
equivalent to a run of 40,000 sets or a 
total of 190,000 pick-ups, and was ac- 
complished in just 26.3 hours of running 
time 


Speed-Klect Eliminates Bottleneck 

Even though we operated 3 upping 
machines before we got our Speed-Klect.” 
the Atwoods said, “we had a definite 
bottleneck in our bindery. The Speed- 
Klect let us keep even with our collating 
demands and give good delivery on our 
orders. We find results in register and 
collating much more accurate than we 
ever accomplished by hand or tipping- 
machine methods.’ 


Use With Present Sheet-Fed Presses 

Many printers using sheet-fed presses 
are re-evaluating Speed-Klect Collators 
for their own plants. They find that they 


too can be competitive in the production 
of business forms using their present 
sheet-fed presses in conjunction with 
Didde-Glaser collators—the only tully 
automatic sheet collators to successfully 
gather and glue even one-time carbon 
forms at high speed. 

Speed-Klects are available in 3-, 5-, 6-, 
7-, 8- and 9-station models, including the 
very new Dual-Stream sheet collator that 
even doubles present automatic produc 
tion. The same job can be “dual-streamed’ 
side-by-side, or two different jobs can be 
collated side-by-side 

Almost any kind of stock can be ac 
commodated—from one-time carbons to 
pre-collated sections, and any Speed-Klect 
Sheet Collator may be used for straight 
gathering. 

Complete information and speci- 
fications may be obtained by writ- 
ing directly to: Didde-Glaser, Inc., 
Dept. IAP-3, 50-Hiway and W. 12th 
Ave., Emporia, Kansas. 


Speed-Klect operator, Carl Sterkel, puts the Atwood Printing Company's 51-1G through its high-speed 


paces on a gathering-gluing run. Machine, installed in 1957, ended bindery bottleneck for Atwood 
a 4 
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MILLER PRINTING MACHINERY CO. 


1115 Reedsdale Street, Pittsburgh 33, Pa. 





In Canada: 
Sears Limited, 253 Spadina Road, Toronto 4, Ontario 














Universal Plate Mounting 
& Proofing Machine CUTS 


Rotary 
Web 





Press 


| DOWN 


TIME 


BS If you aim at maximum production 

from your rotary web presses, make 

The standard Hamilton Universal sure of your printing quality before 

Plate Mounting and Proofing Ma- the press starts its production run. 
chine handles plates measuring M fj d k 

from 14” to 28” in circumference ount, proof, inspect, and make- 

and 27” between bearers. Other ready all of your rotary letterpress plates on the 

sizes on order. Hamilton Universal Plate Mounting and Proofing 


Machine, while your presses hum on other work. 


Patented interchangeable half-shell cylinder body construction 
adapts to any method of letterpress plate mounting, and dividing 
head and illuminated cross scale assure accuracy of spacing. 
Mounted plates are proofed to establish location and amount of 
make-ready required, make-ready is applied, and the plate re- 
proofed to check printing quality. Motor driven inking device, and 
foot operated plate clamp help to speed the work, and the press 
is ready to start a new production run without down time for 
plate mounting, make-ready, or inspection. 


Illustrations and descriptions of other Hamilton equip- 
ment for the rotary, web fed printing industry may be 
AMERICA’S MOST VERSATILE ROTARY WEB PRINTING EQUIPMENT had FREE Write for INFORMATION BATCH NO HP-960 


THE HAMILTON TOOL COMPANY * 900 HANOVER STREET * HAMILTON, OHIO © U.S.A. 
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__ Speed hing 


IP! Speed King Blacks are newly improved SPEED KING PACKAGED BLACKS 


packaged inks, formulated to satisfy nine out SPEED KING JOB BLACK has a regular job press body 

of ten press assignments. Although they vary and can be left on the press overnight because it contains 

somewhat in characteristics, they all offer no drier. Even after long shutdown, it is easily regenerated 

by the addition of fresh ink. Speed King Job Black sets and 

these advantages: dries quickly and is recommended for general shop use on 
Split-second setting enamel, coated and absorbent stocks. 

Ultra-fast drying SPEED KING HALFTONE BLACK contains drier and 

Improved press stability should not be left on the press overnight. It sets and dries 

very fast with good gloss on enamel, coated and absorbent 

Less dryback ... almost as bright when stocks, and performs well on some machine coated papers. 


dry as when wet, on coated stock Recommended for all top-quality letterpress halftone work. 
High finish on coated stocks; brilliant SPEED KING LITHO JET H.T. BLACK is of the highest 


finish on enamel, Kromekote, Lusterkote quality—has excellent fountain flow, resists greasing and 
and ClS label papers prints sharp, clean and dense. Sets extremely fast and dries 
: quickly on coated stock—slightly slower on regular offset. 
6. Print sharp and clean Good rub and scratch resistance. 


Call your IP] salesman today for Speed King SPEED KING LITHO GEM BLACK sets extremely fast on 
IPI coated paper and slightly slower on regular offset stocks — 
y ae has good working qualities and is excellent for process 
offers still other specialized blacks for every work. Prints dense with good gloss; contains drier and can- 


conceivable printing purpose! not be left on the press overnight. 


Packaged Blacks. And remember. . 


IPI, IC and Speed King are trademarks of Interchemical Corporation 








lomo. 3 2°03, 7-6 0eR) | DIVISION 


EXECUTIVE OFFICES: 67 WEST 44th STREET, NEW YORK 36, N. Y. 











Most of today’s important magazines—like those on this newsstand—are printed 
by users of Cottrell presses. In fact, 3 out of every 4 high-speed multicolor 
magazine presses in this country are Cottrells. 


L MARRS 
CCM COTTRELL COMPANY 


WESTERLY, RHODE ISLAND 
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to both of you proud parents 


and many good wishes 


for the new baby 


... and our congratulations to 
Southern Bell Telephone & Telegraph Co. 
for effective use of a money-saving idea 


TWO 
AT 


Reproduced here is the front of a French-fold, 
die-cut mailing piece used by Southern Bell 
Telephone & Telegraph Company to recommend 
an extension telephone to customers whose fam- 
ily is increasing. 


Blue ink on blue paper gives a two-color effect 
with one printing. Use of Ben Day shading in 
the illustration even adds a third “color”, 


Here’s an idea, gaining fast in popularity, which, 
in a long run, can effect an important money 
saving for you. Colored papers cost only a little 
more than white paper of equal quality. Colored 
inks cost only a little more than black inks. 


FREE—on request—demonstration packet con- 
taining 11 samples of printing on colored stocks. 
Write for it on your business letterhead, 


PRINTING 


The Beckett 
ee-lel-) em OLolaalol-lahy 
HAMILTON, OHIO 
MAKERS ALSO OF THE WORLD’S 


WHITEST PAPERS — BECKETT HI- WHITE 
AND BECKETT BRILLIANT OPAQUE 





International Paper announces 
dazzling new SPRINGHILL, BOND 


Amazing new bond paper is actually whiter than surgical 
cotton —yet costs no more than “off-white” bonds! 


BOUT A YEAR AGO, a brilliant new bond 
A paper started rolling off a machine at 
International Paper’s Mobile mill. 

It was extraordinarily white. Countless 
tests by a famous research laboratory 
proved that it was measurably whiter than 
surgical cotton, salt, even chalk! 


Extremely printable 


Springhill Bond is more than just white. 
It's level, uniform, crisp. Try to pick up a 
sheet without making a crackling noise! 


We insure excellent printing results by 


cutting a sample ream from every reel 
and having it tested on actual printing 
presses. Springhill Bond is made to order 
for offset and letterpress printing. 
Compare Springhill Bond for whiteness, 
for finish, for opacity, tor “crackle.” We 
think you'll agree, you just can't offer your 
customers a finer unwatermarked bond. 
New Springhill Bond and Mimeograph 
are available in white and six colors in a 
full range of stock sizes and weights. The 
Springhill line is also available in Dupli- 


cator and Ledger papers. 


Look for this attractive new design. Handy 
“zip” openers on 81 x 11 reams. All cartons 
polyethylene-lined to control humidity. 


INTERNATIONAL PAPER 220 cast 42nd Street, New York 17, N.Y. 





HANDLE ALL YOUR 
PROOFING NEEDS 


ON A VERSATILE 


HALLENGE PROOF PRESS 


One basic design... 


four models, two sizes 14% x 23%” and 19% x 23%” 








Important for the average printer and for many 

typographers and engravers, is the ability of Chal- qt 

lenge Proof Presses to meet all the different proof- lena, 
ing needs of the average shop. 


For instance, on the Challenge GP Model, which The CHALLENGE MACHINERY CO. 
is now available in two different sizes, 15” and 20”, GRAND HAVEN, MICHIGAN 


you can handle the finest reproduction proofing, color 
register proofing, short run production proofing, as 
well as pre-makeready and advance runs on small Please send complete irtforma- 
cylinder press forms. tion on Challenge Proof Presses. 





If less critical reproduction proofing and more t 
galley proofing is desired, the same basic press is 
available in the 15KP and 20KP models. Altogether Name Positions 
four different models are available with varying fea- 
tures to meet your needs and pocketbook. All handle Company____ 
galleys up to 2314” in length. 


In addition, three other Challenge Models are avail- Address___ 
able for your general proofing needs. For informa- 
tion on the Challenge Proof Press to meet your needs ni... 
see your local Challenge Printing Equipment Dealer 
or send the following coupon. 























big screens 





36” 
48” | 
150 LINE 250 LINE | 




























































































We have two 48 inch screens 
150-133 line to fit 
your big job.....also a 36 inch 
250 line for projection 
or fine reproduction 


A COMPLETE PLATE MAKING SERVICE FOR OFFSET, LETTERPRESS AND ANILINE 


f 
PROCESS COLOR PLATE COMPANY DAY 
1200 W. Monroe Street ©  Chicago7, Illinois © Phone CHesapeake 3-2211 & 
NIGHT 
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RISING BOND 
new 
white 
IS 
WHITER™ 
. than 
white! 


> Whiter 


ai mn Or 
ii ft) ; ; 4 
ait Hy ULIGI 





WHITENESS TESTS BY AN INDEPENDENT LABORATORY 
PROVE RISING’S NEW WHITE BOND BRIGHTEST...WHITEST 


The evidence you can see with your own eyes... the unsurpassed brightness of 
Rising’s new White Bond...is backed up by actual tests made in one of the 
United States’ best known Independent Testing Laboratories. According to 
standards outlined in T.A.P.P.1. T-452M-48, “Brightness of Paper,” samples of 
Rising’s new White Bond are outstandingly brighter than those of other brands 
of nationally-advertised bright white bond papers of similar quality. 


PERFECT UNIFORMITY...SHEET AFTER SHEET 


Combined with extra bright whiteness, Rising’s new White Bond assures you 
exceptional uniformity of the formation and cockle in every sheet... another 
reflection of the outstanding quality of “Fine Paper at Its Best!” These two 
important factors make it doubly important for you to specify Rising’s new White 
Bond for the brightest... the whitest... in bright white bonds. 


BRIGHT WHITE OR DELICATE PASTEL COLORS 


Whether you prefer crisp, clean New White Bond or Rising Bond in smart, pastel 
colors, you get the same dependable assurance of uniformity ... distinctive cockle, 
higher gloss, improved erasability... sheet after sheet, order after order. Rising 
Bond and Opaque Bond are available in the following weights and colors: 


Substance 13 Substance 16 Substance 20 Substance 24 
New White New White New White New White 
New White Opaque New White Opaque New White Opaque 

Antique Ivory Antique Ivory 
Aqua Blue 
Dove Gray 
Colonial Green 
Petal Pink 


MATCHING ENVELOPES IN ABOVE WEIGHTS BY OLD COLONY ENVELOPE COMPANY 


Made by 
the Mill 
that’s 


RISING BOND 
~*~ 7 famous 
J UJ for 
bright, 
} bright, 
I C W Winsted 
a Glo-Brite 
Ny te 
Will 
Makers of Rising Parchment (100% CF* Bond) « Rising Bond and 


» 
IS Opaque Bond (25% CF) « Line Marque (25% CF Writing) * No. 1 
Index (100% CF) « Hillsdale Wedding & Bristol (25% CF) « Platinum 


ao Paper & Bristol (25% CF) * Winsted Wedding & Bristol * Winsted 
WH Glo-Brite Vellum, Bristol, Text & Cover * And Technical Papers. 
a *Cotton Fiber 


RISING PAPER COMPANY 
HOUSATONIC, MASSACHUSETTS 


PRINTED ON RISING’S NEW WHITE BOND, SUBSTANCE 20 





ACCEPT KO Vig 
; saavrce « 


STATE, TOW! 
agg 


Dats, 
Pereer 
Ge Emm 


LOOK AT EACH SHEET 


Nk OPERATION AT SPEER OF SER 
FER HOUR Gor 


Servien Charges to be paid by Congo 


ed ona NEW ERA pe 


ON@ Operatic: 


FROM PAPER ROLL TO COMPLETED PRODUCT IN ONE HIGH-SPEED OPERATION 


That's the New Era Press! It prints any number of colors on one or both sides of the web 
at the same time, die-cuts any shape or size, slits, punches, perforates, numbers and de- 
livers the finished job—either cut off, rewound or folded—at the end of one run by one press- 
man. The New Era Bulletin also shows how the New Era Press handles bag headers, tickets, 
specialties. Write on your company letterhead now for your free copy of the New Era Bulletin. 


SEE GRAPHIC ARTS IN ACTION ee Also produces 
th EDUCATIONAL Bag Headers, Specialties, 
Tickets, many other products 


Cs lela 


YEW YORK COLISEUM - SEPT 6.12 DFACTURING CO., BOX NO. 400, DEPT. IA-3, HAWTHORNE, NEW JERSEY 
NEW ERA BOOTH NO. 147 Manufacturer of the finest printing presses for more than 59 years 
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\ 
\ 


the cost cutting standard 


\ 
\ 
\ 


press-ready 


PRIME: 


letterpress ink 


Call your S&V representative now 
—hbe prepared with press-ready PRIME 
—stock it today and start cutting costs. \ 
1 





Sinclair and Valentine Co. 


Diviston OF A 1CAN-MARIETTA COMPANY 








611 WEST 129TH STREET, NEW YORK 27, N. Y. Je 





Canadian Affiliate: SINCLAIR and VALENTINE CO. OF CANADA, LTD., 240 Madison Avenue, Toronto 7, Canada 
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Lawson Automatic Clamp Cutters 
Unequaled flat cutting accuracy—fastest, most rugged 
cutters in their size range—39” to 69”. Easy operation, 
minimum maintenance. Electronic Spacer, Flexible Clamp, 
Air Cushion Device optional for maximum productivity. 


McCain 3-Knife Trimmer From Dexter 


Automatically trims single books or stacks of two, accurately 
on all three sides. Speeds up to 7500 per hour...sizes from 
434x 7" to12x 1814"”...thickness to %”...optional 4th and 
5th knife for 2-up work (above). Attaches to covering ma- 
chines and Christensen Stitchers to speed automatic binding. 


NO MATTER HOW 
YOU CUT IT... 


there’s an efficient Dexter or Lawson 


THE LAWSON COMPANY 








Lawson 3-Knife Rapid Trimmer 


Trims lifts of books, magazines or pamphlets (to 434" high) 
on all three sides. Hairline accuracy...speeds to 25 lifts 
per minute...trim sizes from 2 x 31%” to 1134 x 1714”. 
Versatile...fast...easy to set up and change over... 
handles two-up work with ease. 


mic 


as 


DEXTER and LAWSON 


Divisions of Miehle-Goss-Dexter, Inc. 
Chicago 8, Illinois 








Dexter Brackett Trimmer 


Quickly cuts apart multiple-up work (pads, postcards, 
tablets, salesbooks, etc.). Hydraulic clamp, fast knife 
action, exceptional accuracy. Work up to 25” wide moves 
right through the machine to built-in conveyor for packing 
...teams up with Lawson Electronic Spacer Cutter for 
maximum label cutting efficiency. 





machine to do it...BETTER 


BETTER LETTERS for 
BETTER BUSINESS 
on BETTER PAPERS 


. by Parsons can help you make Better Profits on any 
aaiasees printing job. For letterhead stock on your floor, a well- 


known 25% cotton fiber bond is a sure way to get better 

For better business, . ; ; 
decile 1 business . . . particularly when you offer 
sons apers adver- a ee 


tisements such as 
“ome HIERITAGE BOND 
Business Week, News- 
week, Best’s Insurance x x . 
News, The Office, The FOR REPEAT ORDERS 
Journal of Accountancy, 
and The Wall Street 


Journal. Performs well on presses or die-stamping equipment. . . 


on typewriters and with pen and ink. 


Attractive, uniform surface and texture reflects over 100 


years of cotton fiber craftsmanship. 


Wide range of items . . . regular, opaque, and fluorescent 
white, six colors in weights, sizes and grain directions for 
all printing and use requirements. 


Parsons Paper Company, Holyoke, Mass. Dept. H-1 


Please send the following: 
(] Parsons Heritage Bond Sample Book 
[] Parsons Letterhead Design Portfolio 


Name: 
Company: 


WRITE ON YOUR BUSINESS Address: 

- LETTERHEAD FOR ale 

PORTFOLIO OF os ane 

HEAD DESIGNS. PAR ne 

if papeR CO-- = 
mass. © PPCO Jest 


D, ARSONS PAPER COMPANY 
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% 18 A STRIP OF PAPER 
me “GB SMARTER THAN ME? 


e. 












4 wai 

IDEAL'S PL AST-O-DAMP 
KNOWS WHER 

~_ IT'S HAD ENOUGH! 


—_——— PLAST-O-DAMP IS 















THE TOUGH, PARCHMENT-LIKE 
PAPER DAMPENING COVER 






THAT MASTERED 
MOISTURE CONTROL 
ON LITHO PLATES! 












It is known as Ideal’s Plast-O-Damp 





System of Measured Moisture 









With this new, disposable, lintless dampening 






cover used over Ideal’s Plast-O-Damp water a 
{ IDEAL's Pan 





form base roller, you can control plate moisture 
as accurately as you do ink throughout you 






entire press run! With no moisture variatign, nom 







MEASURED MOISTURE 






you get clearer, sharper colors, no hickeysf no 
mottling and NO STOPS to adjust for too 
or too little water! 





uch 





Write for descriptive folder. 


IDEAL ROLLER & MANUFACTURING CO. 


2512 W. 24th St. 21-24 Thirty-ninth Avenue 6069-6073 Maywood Ave. 5238 Peachtree Road, NE 
Chicago 8, Ill. Long Island City 1, N. Y. Huntington Park, Cal. Chamblee, Ga. 


‘“‘Cronar* saves us $5000 a year... 


and ups our production 25%” 


—Caleb D. Hammond, President 
C. S. Hammond & Company, Maplewood, N. J. 


C. S. Hammond & Company is one of the 
nation’s leading publishers of maps for 
encyclopedias, directories, atlases and globes. 
Founded in 1900, the firm now employs over 
125 persons. 

In President Hammond’s own words, here’s 
how Du Pont “Cronar” Ortho A has helped 
him save money and increase production: 

“We have always insisted on maintaining 
highest standards of workmanship. When we 
used acetate films, we frequently had to 
re-shoot, since film shrinkage affected registra- 
tion on finished maps, and this in turn affected 
accurate positioning of important landmarks 
and areas. 

“Each four-color map we make requires 
upwards of 10 to 14 film negatives and four 
film positives. In making the negatives for an 


REG. u, 5. Pat.Orf 


Better Things for Better Living . . . through Chemistry 
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average map. we spent about $30 in labor and 
materials, which went down the drain if a 
re-shoot was necessary. We averaged about 
160 re-shoots annually because of film instability. 

“Since using “‘Cronar Ortho A, we have 
eliminated re-shoots due to film stretching or 
shrinking. Additional drafting can be done on 
the film with India ink. removed. and re-drawn 
without damaging the film. By eliminating the 
re-shoots, we have been able to effect a 25% 
increase in production. And we can store both 
positives and negatives indefinitely, secure in 
the knowledge that they will retain their 
dimensional stability during storage.” 

All these plus features can be yours—and for 
the same price you pay for acetate film. For 
more information on “Cronar”™ graphic arts 
films, write: E. I. du Pont de Nemours & Co. 
(Inc.), Photo Products Department, Wilming- 
ton 98, Delaware. In Canada: Du Pont 
of Canada Limited, Toronto. 


*Du Pont's trademark for its polyester graphic arts tim 


y by Phototypography 


This advertisement was prepared exclusive 
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AMERICAN TYPE FOUNDERS 





ELIZABETH, NEW JERSEY 








Three new, fast two-color Chiefs 
with advantages that spell higher 
profits for every hour of running 
time are now available from ATF. 

The Chief 238 prints sheets up to 
2514x381" at speeds to 7500 iph. 

The Chief 250 prints sheets up to 
3614x50" at speeds up to 6500 iph. 

The Chief 255 prints sheets up to 
38 x 55” at speeds up to 6000 iph. 

All three presses include features 
that save time, trouble and profits 
for the printer. For instance: 

The pre-register system per- 
mits twice the time for registering 
the sheets as on presses without 
such a system. In effect, the press is 
equipped with two sets of head- 
stops. The sheet is slowed down 
and brought into register at the 
front by the first set of headstops, 


underneath the previous sheet. 


Pre-register system on new Chiefs 
assures first class work at top speeds 


While the previous sheet is being 
transferred to the impression cyl- 
inder by the swing-arm mechanism, 
the next sheet moves down slowly 
to the second set of headstops, where 
it is again registered—this time front 
and side. The second or main head- 
stops are adjustable while the press 
is running—to vary the gripper mar- 
gin or correct the “lay” of the sheet. 
When these headstops are adjusted, 
the check-fingers automatically ad- 
just to the same relative position. 

The “V” cylinder arrange- 
ment of the presses is such that 
both colors are printed while the 
sheet is held in position on the one 
impression cylinder. This elimi- 
nates register errors common to 
presses requiring transfer of the 
sheet between printing units. The 
printing units on the Chiefs are on 





Turn page for interesting story on ATF Chief 22 


the same level, which makes them 
fully accessible to the pressmen. 
Ample room for working is provided 
between the color units, and conven- 
ient storage trays for inks, chemi- 
cals, etc., are provided for each unit. 

The high speed stream feeder 
is easy to set, keeps sheets in full 
view while feeding. Continuous 
feeding—which permits pressmen 
to install a fresh pile of stock while 
the press prints the last of the pre- 
ceding pile—is available without 
extra cost on the Chiefs 250 and 
255 (optional on the Chief 238). 

The swing-arm is cam-oper- 
ated in both directions to insure 
accurate register at high speeds. The 
presses employ two feed cylinders, 
which permit the swing-arm to op- 
erate above the feed-plate and give 
the sheet a fairly flat line of travel 


Continued on page 2 















100 year old plant installs ATF Chief 22 


after careful study of 17x 22 offset presses 


Sentinel Printing Company, a divi- 
sion of The Hempstead Sentinel, 
Inc.,celebrated its first complete cen- 
tury last year, under the operation 
of four generations of the Van de 
Water family. This progressive 
Long Island plant has both letter- 
press and offset equipment, plus its 
own composing room and bindery. 
The company turns out a wide as- 
sortment of jobs for a variety of 
customers. A typical day’s line up 
might include work on well over a 
hundred different jobs. Some recent 
examples: summons "'tickets”’ for 
the local police department, catalog 
pages for a giant aircraft equipment 
manufacturer, business forms for a 
department store, window banners 
for a toy company, and a monthly 
house organ for a bank. 

Always expanding and updating 
their facilities, Sentinel recently 
consulted a trade association about 
the best way to build up their offset 
operation. The technical consult- 
ants advised Sentinel to add a 17 x 
22 offset press, pointing out that 
this size would tie in best with 
Sentinel’s large volume of runs on 
both single and multi-color jobs. 


Continued from page 1 
from the feed board to the impres- 
sion cylinders—a distinct advantage 
when printing heavy card stock. 

Printing pressures on the two 
units are adjusted by a handwheel. 
and micrometer adjustment on the 
operator's side of each unit. A cali- 
~ brated dial indicates the setting. 

Blanket-to-plate pressure can 
be varied by a simple micrometer 
adjustment—which eliminates the 
need for changing packing, should 
the blanket swell a little during 
long press runs. 

The feed-plate is raised or low- 


Gui? 


The present owners, Kenneth B. 
Van de Water and his son, Ken Jr., 
thoroughly appraised all available 
models in the 17 x 22 size range. 
They lined up complete specifica- 
tions and operating details from all 
the manufacturers, and visited 
plants operating offset presses in 
this size. On the basis of this careful 
analysis, the people at Sentinel de- 
cided on the ATF Chief 22. After 
about eight months of use, they are 
convinced that their choice has been 
justified. 

Sentinel’s pressman on the Chief 
22, Howard Gregg, likes the fast 


Howard Gregg, Sentinel pressman, finds the 
Chief 22's fast plate lock-up easy to work with. 


ered to compensate for differences 
in stock thickness. This is accom- 
plished with a handwheel and 
micrometer adjustment, and elimi- 
nates the need for adjusting grip- 
pers when changing stocks. 

The feed board is motorized, for 
easy raising and lowering. 

Lubrication is automatic and 
semi-automatic, and very few points 
require individual attention. A red 
warning light indicates when the oil 
reservoir needs refilling—although 
press can be run for some time after 
it appears, without danger. 


set-up and getaway, as well as the 
general easy and trouble-free opera- 
tion. And he finds the wash-up de- 
vice convenient and thorough. The 
quality of the work the press turns 
out is highly regarded, too, espe- 
cially where color and register are 
concerned. The Chief 22’s inking 
system provides the heavy coverage 
needed when running color forms. 
And of course the compact, space- 
saving construction fits in well with 
Sentinel’s neat and orderly plant 
layout. 

Sentinel uses the Chief 22 for 
house organs, technical manuals, 
business forms, two and three color 
box wraps—all on an assortment of 
stocks, including gummed, bond, 
coated, tracing paper and 91# 
index. The pressman finds the Wale 
floating nozzle a great help when 
running hard-to-handle stocks. 

This addition of an ATF Chief 
22 is just one step in the Sentinel 
expansion program that has been 
going on since the company was 
founded in 1858, and has been ac- 
celerated in the past ten years. A 
few years ago Sentinel moved to 
its present location, a single-level 
building especially designed for 
them. And one of the primary con- 
siderations in laying out the new 
quarters was providing extra floor 
space for future expansion. 


All cylinders are mounted in 
special alloy phosphor-bronze lined 
bearings, which are lubricated auto- 
matically. As a result, the press is 
quiet in operation and longer-wear- 
ing at these critical points. 

Standard equipment on the Chief 
250 and 255 includes a highly effi- 
cient mechanical gripper in the de- 
livery, which insures accurate deliv- 
ery at high speeds (this feature is 
also available on the Chief 238 as 
optional equipment). 

Ask your local ATF representa- 
tive or Branch for the details. 


American Type Founders + 200 Elmora Avenue + Elizabeth, N. J. 

















Alabama—Arizona— Arkansas 


Partin Paper Co., Mobile 
Butler Paper Co., Phoenix 
Arkansas Paper Co., Little Rock 
Roach Paper Co., Little Rock 


California—Colorado—Connecticut 


Carpenter Paper Co., Los Angeles 
Ingram Paper Co., Los Angeles 
Sierra Paper Co., Los Angeles 
Bonestell & Co., San Francisco 
Carpenter Paper Co., San Francisco 
Commercial Paper Co., San Francisco 
Pacific Coast Paper Co., 

San Francisco 
Carpenter Paper Co., Denver 
Carpenter Paper Co., Pueblo 
New York Card & Paper Co., 

New Haven 


D. C.—Florida—Georgia—Idaho 


Stanford Paper Co., Washington 
Whitaker Paper Co., Washington 
Jacksonville Paper Co., Jacksonville 
Everglade Paper Co., Miami 
Central Paper Co., Orlando 
Capital Paper Co., Tallahassee 
Tampa Paper Co., Tampa 
Whitaker Paper Co., Atlanta 
Macon Paper Co., Macon 
Atlantic Paper Co., Savannah 
Carpenter Paper Co., Pocatello 


illinois —Indiana—lowa 


Carpenter Paper Co., Chicago 
Dwight Bros. Paper Co., Chicago 
Midland Paper Co., Chicago 
Moser Paper Co., Chicago 
Parker, Schmidt & Tucker, Chicago 
Whitaker Paper Co., Chicago 
Capital City Paper Co., Springfield 
Taylor Martin, Inc., Fort Wayne 
indiana Paper Co., Indianapolis 
Bermingham & Prosser Co., 

Des Moines 
Carpenter Paper Co., Des Moines 
Pratt Paper Co., Des Moines 
Carpenter Paper Co., Sioux City 


Kansas—Kentucky—Lovisiana 


Carpenter Paper Co., Topeka 

Southwest Paper Co., Wichita 

Chatfield Paper Corp., Louisville 

Louisville Paper & Mfg. Co., 
Louisville 

D & W Paper Co., New Orleans 

Louisiana Paper Co., Shreveport 


Maryland— Massachusetts — 
Michigan 


Barton Duer & Koch Paper Co., 
Baltimore 

Whitaker Paper Co., Baltimore 

Empire Paper Co., Boston 

Whitaker Paper Co., Detroit 

Cloverland Paper Co., Escanaba 

Beecher, Peck & Lewis Co., Flint 

Quimby-Walstrom Paper Co., 
Grand Rapids 

Bermingham & Prosser Co., 
Kalamazoo 

Dudley Paper Co., Lansing 

Dudley Paper Co., Saginaw 


Minnesota—Mississippi— Missouri 


Duluth Paper & Spec. Co., Duluth 
Carpenter Paper Co., Minneapolis 
General Paper Co., Minneapolis 
The Paper Supply Co., Inc., 
Minneapolis 
Inter-City Paper Co., St. Paul 
Jackson Paper Co., Jackson 
Bermingham & Prosser Co., 
Kansas City 
Corpenter Paper Co., Kansas City 
Beacon Paper Co., St. Louis 
Bermingham & Prosser Co., St. Louis 
Springfield Paper Co., Springfield 


Montana—Nebraska—New Jersey 


Carpenter Paper Co., Billings 
Carpenter Paper Co., Great Falls 
Carpenter Paper Co., Missoula 









Now... 
proved for better label jobs 






the relaxed gummed label paper 







Prone is a fabulous new gummed paper that stays flat 
even when subjected to wide variation in press room 
storage or use conditions. It is so relaxed it gives you 
no press resistance yet the body and bulk allow perfect 
feeding and printing by any process, handling as free 
and easy as plain paper. It riffles, it jogs, it conforms 
easily and sticks fast to shapes on which it is applied. 

Made with a remarkable chemical adhesive, Prone is 
unlike any gummed paper you have ever used because 
the adhesive is dimensionally compatible with the paper 
stock in its expansion and contraction. Prone remains 
flat. It allows economical long printing runs because it 


remains so stable in use and storage. 


Performance has been proved in extensive field testing 
conducted during 1958. A trial run will show you how 
substantial Prone paper is, yet how relaxed and print- 
able. Ask the Mid-States dealer nearest you as listed 
on this page for sample sheets and full information. Or 
write us on your letterhead. No obligation, of course, 
but be sure to ask for Prone gummed label paper. 











New York + Syracuse - Boston + Philadelphia - 





Carpenter Paper Co., Grand Island 

Carpenter Paper Co., Lincoln 

Carpenter Paper Co., Omaha 

Garfield Card & Paper Co., 
Hackensack 

Central Paper Co., Newark 

Paterson Card & Paper Co., Paterson 

Central Paper Co., Trenton 


New Mexico—New York— 
North Carolina 


Carpenter Paper Co., Albuquerque 
W. H. Smith Paper Corp., Albany 
A. Price & Son, Brooklyn 
Hubbs & Howe Co., Buffalo 
Union Paper & Twine Co., Buffalo 
Horwitz Brothers Paper Co., Elmira 
Berman Paper Co., New York 
Bishop Paper Co., New York 
Graphic Paper Corp., New York 
Linde-Lathrop Paper Co., New York 
Milton Paper Co., Inc., New York 
Whitaker Paper Co., New York 
Economy Paper Co., Rochester 
Genessee Valley Paper Co., 
Rochester 
Genessee Valley Paper Co., Syracuse 
Caskie Paper Co., Charlotte 
Charlotte Paper Co., Charlotte 
Greensboro Twines & Paper Co., 
Greensboro 
Raleigh Paper Co., Raleigh 





MID-STATES GUMMED PAPER DIVISION 


MINNESOTA MINING & MANUFACTURING COMPANY 


North Dakota—Ohio—Oklahoma 


Dacotah Paper Co., Fargo 

The Chatfield Paper Corp., Cincinnati 
Central Ohio Paper Co., Cleveland 
Central Ohio Paper Co., Columbus 
The Central Ohio Paper Co., Dayton 
Central Ohio Paper Co., Toledo 
Carpenter Paper Co., Oklahoma City 
Tulsa Paper Co., Tulsa 


Oregon—Pennsylvania— 
Rhode Island 


Carter, Rice & Co., Portland 

West Coast Paper Co., Portland 

Bethlehem Paper Co., Bethlehem 

Wilcox-Walter-Furlong Pa. Co., 
Bethlehem 

Daka Paper Co., Erie 

Paper Distrib. of Harrisburg, 
Harrisburg 

Thomas W. Price & Co.; Philadelphia 

Quoker City Paper Co., Philadelphia 

Chatfield & Woods Co., Pittsburgh 

M. J. Earl Paper Co., Reading 

Elm Paper Co., Scranton 

Narragansett Paper Co., Providence 


So. Carolina—Tennessee—Texas 

Palmetto Paper Co., Columbia 

Southern Paper Co., Chattanooga 

Cincinnati Cordage & Paper Co., 
Knoxville 

Southland Paper Co., Memphis 


Dept. 315 6850 So. Harlem Ave., Bedford Park (Argo P. O.), Ill. 





Atlanta + Cleveland + Cincinnati - Kalamazoo - St. Lovis + Los Angeles 


Clements Paper Co., Nashville 
Carpenter Paper Co., Austin 
Carpenter Paper Co., Dallas 
Carpenter Paper Co., El Paso 
Carpenter Paper Co., Fort Worth 
Carpenter Paper Co., Harlingen 
L. S. Bosworth Co., Houston 
Carpenter Paper Co., Houston 
Carpenter Paper Co., Lubbock 
Cgrpenter Paper Co., San Antonio 
Shiner-Sien Paper Co., San Antonio 


Utah—Virginia— Washington 
Carpenter Paper Co., Ogden 
Carpenter Paper Co., Salt Lake City 
Dixon & Co., Salt Lake City 

Hagey Paper Co., Bristol 

Caskie Paper Co., Lynchburg 
Carpenter Paper Co., Seattle 

West Coast Paper Co., Seattle 
Spokane Paper & Sta. Co., Spokane 
Allied Paper Co., Tacoma 


Wisconsin 

United Paper Corp., Menasha 
Bover Paper Co., Milwaukee 
Dwight Bros. Paper Co., Milwaukee 
Sawyer Paper Co., Neenah 


Export Sales Agency 
Minnesota Mining & Mfg. Co 
International Division 

New York, New York 
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J h lik thi DEMAND A whale of a lot of labels are cut on Seybold 
0 S | e IS an Sabers. That’s because packers insist on an abso- 
lutely square cut so that high-speed labeling ma- 


ABSOLUTELY SQUARE CUT — imei coke fr yu 


High spoilage. Out-of-square folds in the bindery. 


a Seybold Saber delivers it Rejected jobs. It pays to look to the operation 


ahead, whether it’s trimming printed sheets or 


multiple-cutting labels. 

How about letting us demonstrate the One cut- 
ter that gives an absolutely square cut Every 
time ... the SEYBOLD SaBer. There are a lot of 


reasons why. There must be. More Sey bold cutters 





are used in this country than all other power 
paper cutters combined. 
A y % 


The Saber's new conveniently located clamp pressure 
adjustment is just one of many new design developments. 


wee HARRIS-SEYBOLD 


INTERTYPE 


A Division of Harris-Intertype Corporation 
CORPORATION 4532 East 7ist Street, Cleveland 5, Ohio 





AUTOMATIC 


Can Lolve Your 
Paper Handling 
Problems ie 


Heavy skid loads of paper positioned with time-saving 
precision by Automatic Hand Lift Truck. Ideal choice for 
shorthaul, intermittent service. 


High-stacking Automatic Docker with paper roll clamp 
conserves storage space by stacking rolls four-high. 





Electric 


Automalic 


industrial Trucks 





AUTOMATIC 
TRANSPORTATION COMPANY 


Division of the Yale & Towne Manufacturing Company 





Automatic’s Transporter platform stacker 
accurately spots paper roll at press... gets 
presses rolling minutes faster. 


Automatic Electric Trucks Stretch Storage 
Space... Shrink Handling Costs...Save Time 


However specialized your paper-handling operations may be, 
there’s an Automatic Electric-Driven Industrial Truck to do the 
job. Over 200 standard models are available, and special attach- 
ments add even further versatility to performance. 

Shown here are three typical paper-handling problems solved 
by Automatic trucks. These examples suggest just a few of the 
many ways Automatic trucks can and do improve handling 
efficiency, cut costs, and increase capacity of existing storage 
areas. 

For help in selecting the truck model best suited to your job 
requirements, call on your Automatic representative. He is an 
experienced materials-handling engineer, with a keen desire to 
be of service to you. 

The truck you choose can be leased or purchased on convenient 
budget terms. But get the entire story...fill out the coupon and 
mail it today. 


For Advanced Materials Handling—At Less Cost to You 


Please send me, as quickly as possible, your new 
Industrial Truck Selector Guide. 


Name 





Firm Name. 





Address. alee 





81 West 87th Street, Dept.C-9,Chicago 20, Illinois 


WORLD'S LARGEST EXCLUSIVE BUILDER OF ELECTRIC-DRIVEN INDUSTRIAL TRUCKS CN ee 








“Same-day printing service .. . 


is just one of the advantages we can offer 


with our DAVIDSON DUAL-LITHS.” 


Colorcratt Corporation installed its first Davidson Dual- 
Lith ten years ago. Its versatility caused this Solon, Ohio 
firm to add a second Dual-Lith, a Model 241. 

Colorcraft uses its Dual-Liths to handle those smaller 
jobs —such as labels, envelopes, folders, stuffers and let- 
terheads—which otherwise it would have to pass up. 
With Dual-Liths, Colorcraft can have a job on the press 
and running within an hour after receipt! And the qual- 
ity of the printing, says Mr. Marsh, “competes with that 
of any other machine, regardless of size? 

In addition to using Dual-Liths to turn out those hun- 
dreds of jobs that would normally tie up the bigger 
presses, Colorcraft uses them to obtain 3 and 4 color 
process proofs before setting up the larger presses. 


says Fen Marcu, President, Colorcratt Corporation 


Colorcraft's Dual-Liths handle everything from 3x 5” 
cards to 10x 14” sheets (other Dual-Liths handle sheets 
up to 14”x17'2”) ... and these presses print everything 
from simple single color line to four color process work. 
Accessories permit Colorcraft to do simultaneous 2- 
sided printing, perforating, numbering, imprinting on 
their Dual-Liths. And king-size economy—in time, 
labor, materials—is what Colorcraft realizes on every 
Dual-Lith job! 

Learn more about the economies and wonderful ad- 
vantages of low-cost Dual-Liths in your operations. 
Write us today for a free Dual-Lith booklet! 

Davipson Corporation, subsidiary of Mergenthaler 
Linotype Company, 29 Rverson Street, Brookly n5, N.Y. 
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PRICE LIST 


Polyethylene Pipe 
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CONFIDENCE 
is 
PRICELESS! 


Your Confidence starts in our Laboratory, where Constant Scientific Controls assure you of Dependable Perfection Products. 


PERFECTION. 


Fiat Gummed Paper 


There is nothing finer for offset lithography or letterpress printing. 


sq 2 
Faster, trouble-free feed on press. A grade and finish for every need. 


GUMMED PAPERS LITHO COATED, PROCESS COATED, CAST COATED, PLATED, 


ENGLISH FINISH, SUPER CALENDERED, COLORED MEDIUMS, 
LAB-DEVELOPED GRADES FOR SPECIFIC REQUIREMENTS 





¢ [ 0 f The gumming on this line is based on a Completely New Process of manu- 
ur pr 0 facture. PROGRESS produced this improved method, which has already 
been tried over a long period and found to be entirely satisfactory. Our 


Gummed sample book gives the complete story. Ask for it. 
Papers 


169 


Sales Representatives: ATLANTA * CHICAGO 
CLEVELAND ~* DALLAS + KANSAS CITY « LOS ANGELES 
* NEW ENGLAND + NEW YORK « SYRACUSE 
Warehouses: LOS ANGELES» SAN FRANCISCO 
FUMADELPHIA 15, PON Plants: PHILADELPHIA + INDIANAPOLIS 





Let’s Talk Operating Ease... 


‘2g 






































Stand-up Operation Speeds Makeready... 
Saves Changeover Time...Increases Production 


The Miehle V-50 Vertical’s set-up and operating convenience is 
unmatched by any other job commercial press. 


Stand-up makeready convenience...the cylinder is right there at 
chest height for fast makeready and getaway...no stretching 

or straining from one side or the other. 

Stand-up changeover convenience... feeder is loaded and adjusted 
quickly for stock changes...delivery joggers, too, are easily 

reached and set. 

Stand-up delivery convenience...inspection sheets or finished loads 
are removed without strain...no bending or squinting through 

a maze of guards to check quality. 

Increase your production. Contact your Miehle representative for all 
the details of “‘stand-up’’ operation and accessibility on the 

Miehle V-50 Vertical...the only true job commercial press. 


THE MIEHLE COMPANY 


A DIVISION OF MIEHLE-GOSS-DEXTER, INC. 
CHICAGO 8, ILLINOIS 


mic 


as 


au 


Change to... 
SUMMER te 


RAPIDACOMPOSITION ROLLERS 


RAPID ROLLER COMPANY 


MAIN OFFICE AND FACTORY: FEDERAL AT 26TH STREET * CHICAGO 16, ILLINOIS 
EASTERN SALES OFFICE AND WAREHOUSE: 218-224 ELIZABETH AVENUE + NEWARK 8, N. J, 
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peed flex OURN'YMIN 


...for rotary speed and unexcelled quality! 











[> sizes 17-1/2 x 13"' and 17-1/2 x 26" 


ae 2 to 5 colors 


17-1/2 x 26'' Speedflex Journeyman Bleed Size 17 x 26'' 


The Journeyman, as illustrated above, will print a 1714 x 26” sheet size 2 colors 
on one side or one color on both sides. As an alternate, it will print a 17% x 11” 
sheet size 2 colors on both sides. 


Speed: 20,000 per hour. 


Equals 80,000 81% x 11” 2 colors on one side or 1 color both sides, or 40,000 
8% x 11” 2 colors both sides. 

The Speedflex Journeyman produces large solids, reverses, lines, type and 
halftones with a maximum of perfection in color and marginal registration. 
Journeyman COLOR PRESSES are equipped with cylinder size paper con- 
veyor rollers, 360° electric planetary registration control, and ink dryers if 


required. 


Learn fA Orville Dutro & Son, Inc. 


more about 


these sensational PRESS SALE Ant 


profit-making Journeyman s i j 
Senden NOW! Wirdie, , 117 W. 9th St., Los Angeles 15, California 
mire or phone ¥ . TRinity 8556 

collect : > : NEW YORK, N. Y CHICAGO, ILL 


ear 1140 BROADWAY 81 W. VAN BUREN ST. 
MURRAY HILL 3-1253 RANDOLPH 6.7977 
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AND 
BEST WHEN 


job. They’re remarkably rugged and reliable on 
Try these new “Franklin” grades soon—prove ’em 


your local Union-Camp fine papers distributor. 


Bic UNION-CAMP FINE PAPERS UNION BAG-CAMP PAPER CORPORATION 


Saget Fine Paper Division, Franklin, Virginia 











” NEWSLETTER 


UP-TO-DATE BUSINESS NEWS OF INTEREST TO MANAGEMENT IN THE PRINTING AND ALLIED INDUSTRIES 


January Business Higher 
Than Same Month in ‘58 


Business Forms Sales 
Equal 1957 Record Year 


Lithographers Annual 
Convention April 13-15 


Rotary Business Forms 
Meeting Set for April 20 


LTF Research Committee 
Reports on Progress 


Business Forms Seminar 
In New York April 2 


650 at GTA Convention 
In Chicago March 4-6 


Paper Prices Up 3% This 
Year, Economist Predicts 


January business was notably higher than year ago, Commerce 
Dept. report said on March 5. Sales totaled $27.3-billion, 
up $1.4-billion from Jan. 1958. New orders placed with 
manufacturers, an indication of future activity, totaled 
$28.1-billion, about 16% higher than a year earlier. 








Sales of business forms in 1958 rose to $350-million, equal 
to sales in 1957, a record year for dollar volume by the 
industry. So reported Business Forms Institute late last 
month. See page 57, this issue of IAPL, for full details. 








Theme of Lithographers and Printers National Association 
54th annual convention, April 13-15, Greenbrier, White 
Sulphur Springs, W.Va., is "Industry Teamwork—Company 
Progress." For program details see page 91. 











Rotary Business Forms Section of PIA has delayed annual 
meeting to April 20-24 at Edgewater Beach in Chicago. Full 
story and program details on page 57. 








Lithographic Technical Foundation's annual research meeting 
held March 11-12 in Chicago. Several hundred attended. Many 
new developments in offing . - see April IAPL for details. 








Seminar on selecting and training salesmen sponsored by the 
Business Forms Institute dated for April 2 in New York City. 
Chairman of sessions at Waldorf-Astoria Hotel will be B. W. 
Rhodes, vice-president, Shelby (Ohio) Salesbook Co. 








Gravure Technical Assn. at 10th annual meeting in Chicago, 
March 4-6, had over 650 in attendance, elected William W. 
Fitzhugh, Jr. of New York City president. See April IAPL. 











Pulp and paper prices will go up about 3% in 1959, paper 
industry economist told American Paper & Pulp Assn. annual 
convention late last month in New York. Demand for ground- 
wood, used for newspapers, magazines, and textbooks will go 
up 5% this year. See April IAPL for details. 








(Over) 
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Direct Mail Volume 
Hits New High in ‘58 


Donnelley Buys Rudisill 
Plant in Lancaster, Pa. 


Dr. Marvin C. Rogers 
Heads Paper Testing Lab 


NYC ‘58 Printing Sales 
Close to 1957 Record 


Folding Paper Boxes Off 
3.6% in January Figures 


Ayer Newspaper Contest 
Entries Judged in April 


Lithographic Forum Set 
For January in Chicago 


Newspaper Figures Down 


(Continued) 


Direct mail volume last year rose to new high of over $1.8- 
billion last year . . 8% above record level in 1957. 
Newspaper advertising rolled up highest dollar volume last 
year. Direct mail was second. 











R. R. Donnelley & Sons Co., giant Chicago printer, has 
purchased Rudisill and Co., Lancaster, Pa., printing house, 
headed until death by James J. Rudisill, former president 
of Printing Industry of America. Donnelley has about 8,600 
employees, main plant in Chicago, smaller plants in Willard, 
Ohio; Crawfordsville, Ind., Detroit . . new rotogravure 
plant building in Warsaw, Ind. 

















Dr. Marvin C. Rogers, nationally known in printing and 
lithographing industry, has been named director of Chicago 
Paper Testing Laboratory, Inc., 536 Lake Shore Dr. Lab 
is equipped for commercial testing, consulting, research. 











Printing sales volume in 1958 in New York metropolitan area 
was $1.136-billion, second only to $1.175-billion in 1957. 
New York Employing Printers Assn. index shows this year's 
January sales only 0.7% below level for last year's January. 








January shipments of folding paper boxes were off 3.6% in 
dollar volume and 5.3% in tonnage from same month last year, 
Folding Paper Box Assn. announced early this month. Industry 
volume totaled $71.3-million, down $3.3-million from Jan. 
1958. However, Pacific area showed gain of 2.7% in dollar 
volume, but eastern and northern areas down 4.3% and 3.4%, 
respectively . . south down 11.9%. 














The 29th Annual Newspaper Contest for the Ayer Cup and other 
awards just announced by N. W. Ayer & Son. Week of March 16 
selected and specific day will be chosen by lot. Entries 
will be judged in April. 








Major lithographic educational forum now set for Chicago 
last three days of Printing Week, 1960 . . sponsored by 
Printing Industry of Illinois and Calumet Ben Franklin Club. 
Those attending will see production in offset plant. 








Daily newspaper circulation in 1958 off by 250,000 from '57. 
First such loss in last seven years. Strikes and increased 
single copy prices were reflected in decrease. 














Printing by Offset 
On Aluminum Foil 


Until recently offset printer couldn’t handle aluminum foil; 


stock now specially treated and production problems solved 


By Robert F. Watson 


Ten years ago, virtually all lithogra- 
phers avoided printing on coated papers. 
As a prominent cigarette ad states, “They 
said it couldn't be done.” Today printing 
on coated papers is a profitable part of 
nearly every lithographer’s work. 

The work done by ink manufacturers, 
paper suppliers, and the lithographers 
themselves to solve the coated paper prob- 
lem has been paralleled by similar work 
on foil stocks. 

Why lithography on foil? Aluminum 
foil has become recognized as a leader in 
high-impact printed materials from beer 
labels and soap wraps to annual report 
covers and impressive brochures. Until re- 
cently, however, this important medium 
has been denied to the offset printer, and 
foil printing customers have been unable 
to obtain lithography’s advantages (low 
cost plates, excellent reproduction even to 
the extent of full color photographs). 

The following is a brief discussion of 
stock, shop techniques, costs, and art work 
considerations when printing by offset on 
foil. 

Stocks of 45- and 60-pound gummed 
as well as ungummed foil-paper lamina- 
tions are carried by many paper jobbers. 
These sheets are supplied flat, and with a 
smooth mirror-like surface, already treat- 
ed for printing with a vinyl or nitro-cellu- 
lose lacquer. Special orders can be filled, 
using virtually any paper or board. We 


Has Engineering Degree 


Robert F. Watson is assistant product manager 
of the Foil and Container Division of the Kaiser 
Aluminum & Chemical 
Sales, Inc., Chicago. 
He heads Kaiser’s na- 
tional promotional 
and sales program for 
laminated foil. In his 
12 years with the com- 
pany he has held sev- 
eral management and 
supervisory positions 
at different district 
and regional offices. 





He has an engineering 
degree from the University of California. He has 
spoken to a number of graphic arts groups. 


ae 
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have found that most paper stock require- 
ments run between 45-pound and 100- 
pound, and most board requirements run 
between 8 and 22 points. Specified pa- 
per or board is casein latex laminated to 
00035-inch dead soft foil. Heavier foil 
can be mounted with either the shiny or 
matte surface out, depending upon the 
effect desired. In addition, dyes can be 
added to the surface lacquer to provide 
rich metallic shades of gold, red, blue, etc. 
Heavier foils can be used for special em- 


bossed eftects. 


Specify Special Treatment 

In ordering special stock, be sure to 
specify “surface-treated for lithography,” 
and remember that foil will conform to 
any surface roughness of the paper. On 
most quality jobs supercalendered paper 
is specified. Coated litho papers are re- 
quired only when the paper side of the 
stock will also be offset printed. 
Many lithographers order stock so they 
can print with the paper grain running 
into the press—not across the press. This 
will minimize any tendency to curl with- 
out giving registry problems. Foil is rela- 
tively stable dimensionally. 
This brings us to shop practices for 
printing on foil. Remember our emphasis 
on the vinyl lacquer print coating. This 
coating runs about one pound of solids 
per ream and is one key to recent success 
in offset printing on foil. The coating fills 
out any minute valleys and provides a 
smooth surface which oil-based litho inks 
can “bite” into. The inks should be chosen 
after checking with your ink supplier. 
(See chart.) All major offset ink manufac- 
turers have now developed special fast 
oxidizing inks for use with foil. These 
special inks are needed, since foil is non- 
absorbent and drying will depend on 
oxidation. 
As with any expensive stock, careful 
handling is required. The edges of stacked 
sheets should not be bruised or dented. 
The stock should be stored only on flat 
surfaces. Humidity variations during stor- 
age can cause curl, since only one surface 
is moisture proof. In this respect, foil 
stock is similar to a one-side varnished 
sheet. 
Any offset press which handles paper 
will handle equivalent foil laminations. 


Standard equipment has been used on all 
foil jobs to date. No auxiliary drying 
equipment is needed. Dry offset sprays are 
used on all commercial jobs with excel- 
lent results. In general, foil laminations 
should not be run on small presses since 
the small diameter rolls can cause curl. 
The once formidable problems of skat- 
ing and offset have been substantially re- 
duced by developments in print coatings 
on the foil stock and in ink formulations. 


Can Run 7,500 Per Hour on Web 

At a special test at the Rochester Insti- 
tute of Technology on an eight-color web 
offset press, it was found possible to run 
as many as 7,500 impressions per hour 
According to a report of this test, pre- 
sented by P. T. Pope of Pope & Gray, Inc., 
makers of offset inks, a pile of 5,000 
sheets, without a no-offset spray, showed 
no sticking after 24 hours. 

Many printers, however, find it neces- 
sary to rack the sheets as they come off the 
press in order to prevent offsetting. The 
number of sheets on each lift depends up- 
on the weight and the amount of ink cov- 
erage. It has run as low as 25 to 100 sheets 
per tray, but some printers are getting as 
many as 1,000 or more sheets with safety. 

When lithography on foil was first at 
tempted, deep-etch zinc plates were used. 
They gave excellent results, but exper- 
ience has indicated that copperized alu- 
minum plates offer an improvement, with 
lithure plates being even better. Albumin 


> 
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No-offset equipment, such as this Oxy Dry spray 
device, is ordinarily but not always necessary on 
aluminum foil to prevent sheets sticking. Care in 


handling and racking in small lifts is required 


plates are not recommended for foil work. 
The plate should carry as little water as 
possible since the foil won’t absorb water 
and emulsifying of the ink will prevent its 
drying. 

The additional care in handling, use of 
trays, etc., will add labor costs as much as 
10° to 1207. Many enamel finish stocks 
require much the same additional han- 
dling, so the difference would be reduced 
when comparing these stocks. 

The major difference is in the base cost 
of the stock. One rule of thumb is that foil 
stock runs two to two and a half times 
more expensive than ordinary stock. In 
many cases, such as a brochure cover, the 
stock is only a small part of the job and 
this is not too important. In other cases, 


Pressman adjusts suckers at feeder end of press 
to pick up aluminum foil sheets preparatory to 
printing on a lithographic press. Stock must be 


handled with reasonable care, special inks used 


 —— 





be sure the foil earns its way by use of 
proper art work. 

While most printers get their jobs with 
art work already provided by an agency, it 
might be interesting to discuss some of 
the factors contributing to successful art 


work on foil. 


White Must Be Printed on Foil 

The white, which is a part of many de- 
signs and is already present in paper stock, 
must be printed on foil stock. This must 
be considered when the number of print 
ing colors is determined. The white can 
also be used as an underlay for tone print- 
ing and for opaque colors to contrast with 
the “jewel-like” highlights of the trans- 
parent inks printed over the shiny foil. 

If possible, we suggest that you work 
with an artist who has had successful ex- 
perience with foil. We've heard one excel- 
lent artist say, “Don’t cover the entire foil 


piece with opaque ink,” while another 


says, “To become a thing of beauty as an 
advertising piece, foil needs the applica- 
tion of color to a large degree over much 
of its surface.” We like the work of both, 
so perhaps we should leave these discus- 
sions to the artists. 

Foil stock is readily available with pa- 
per or board backing to fit the job. Again, 
be sure it has a vinyl lacquer coating. 

The stock must be handled with rea- 
sonable care. Special inks must be used 
The plate should carry as little water as 
possible to avoid emulsifying the ink. 

Press speeds will run from 75% to 
100 of regular paper speeds. A dry off 


set spray is recommended. Sheets should 
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Foil stock is readily available with paper or board backing but surface must carry vinyl lacquer 
coating. The offset plate should carry as little water as possible to avoid emulsifying the ink 


be racked, with from 100 to 500 sheets 
per tray, depending on stock. 

Cost of foil jobs is increased because of 
the added cost of the stock and a small 
increase in labor cost. 

In order to earn its way, art work 
should be carefully worked out to take 
full advantage of the foil. 


Printing on aluminum foil is growing 
by leaps and bounds. Coating and ink de- 
velopments have removed the roadblocks 
to lithography on foil. Be sure you can 
participate in this market by making trial 
foil runs, even using some of your present 
plates. Your paper jobber and your ink 
supplier will help you. 





End-Use Characteristics 
of Lithographic Inks for Aluminum Foil 











Sparness to 
liquid water 
Alkali and 
acid resistance 
Resistance to 


in all colors 


in all colors 





Supplementary Steps 
Characteristic Quality Required to Obtain 
“Good” or Better Quality 
Transparency Good 
Abrasion Not satisfactory Overprint varnish 
resistance in all colors if required 
Heat block 
resistance Good 
je Good most 
Color stability pare 


Not satisfactory 


Not satisfactory 


fats and oils Good 
Intrinsic 

glossiness Good 
Freeness of 

residual odor Good 
Flexibility Good 
Resistance to Good, when 
alcohol specified 


Overprint varnish 
if required 
Overprint varnish 
if required 








Character Shapes Are Set 
For Magnetic Ink Printing 


Common language magnetic ink print- 
ing on bank checks took another step for- 
ward last month after American Bankers 
Association announced final agreement on 
character shapes. American Type Found- 
ers, Intertype, and Linotype were ready to 
supply uniform E-13/B fonts. Ludlow 
and Monotype were all set to produce 
identical characters running from zero to 
nine plus four symbols denoting transit 
routing, account numbers, and other 
guides for speeding check processing. 

(See stories on magnetic ink printing 
on pages 61 and 86.) 

ATF foundry fonts are 10-point. Inter- 
type one-letter matrices are in regular po- 
sition for casting on 10-point slugs. Lino- 
type one-letter mats are made in regular 
position with 12-point alignment. 

Type manufacturers pointed out that it 
is impossible to establish a font scheme 
or general keyboard layout for linecasting 
machine use. Each printer must tailor 
placement of the new characters to fit his 
present layout. 

Development of equipment for “read- 
ing” printed codes and transmitting data 
to sorting and accounting machines made 
possible what bankers call the magnetic 
ink character recognition system. E-13/B 
with its odd design features is the result of 
long research for devising code symbols 
that business machines can read. Code 
printing and imprinting can be done by 
letterpress or offset, but with ink contain- 
ing iron oxide which magnetizes while 
passing under the reading heads of the 
machines that run checks through the 
system. 

Authorities familiar with this new 
phase of bank automation stress that this 
is not the time for printers to enter this 
specialized field. They should await a re- 
port coming from ABA’s technical com- 
mittee. It will list specifications for print- 
ing with E-13/B characters, and state 
horizontal and field boundaries, printing 
tolerances, and minimum and maximum 
check sizes. It will also provide informa- 
tion about measuring devices for verify- 
ing dimensions and the quality of printed 
characters. 


Type Forum April 18 


What's new in American typography is 
due for panel review by 19 graphic de- 
signers at a forum sponsored by the Type 
Directors Club of New York and dated 
for April 18 at Hotel Biltmore in that 
city. Award winning entries in the club’s 
fifth annual typographic design competi- 
tion will be on display. 

Will Burtin, designer and art director 
of Scope, will serve as chairman of the 
Typography-U.S.A. program and as prin- 
cipal moderator. 
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WALTERS 
BUSINESS FORMS. , 


Here are shop and office employees of Walters Business Forms, Inc.; Charles H. Walters, president and treasurer, and son Phillip S. are in front row at left 


Walters Business Forms Expands 


@ New building in Bloomfield, Conn., has 12,400 square feet for plant, 4,000 more for warehouse 


@ Charles H. Walters founded company in 1939, recently started new tab forms and systems section 


Considered one of New England's fast- 
est growing printing concerns, Walters 
Business Forms, Inc., in Bloomfield, 
Conn., had a sales volume last year of well 
over $800,000 and is now well situated 
in a new plant scarcely two years old. The 
firm specializes in continuous and one- 
time carbon forms. 

As printing plants go, Walters Busi- 
ness Forms, Inc., is still considered in the 
small-plant category by its president, 
Charles H. Walters, also the company 
treasurer. Company employees number 
approximately 41. 

The new modern building at 74 Gran- 
by St. in Bloomfield contains nearly 12,- 
i00 square feet of working space; 4,000 
more square feet were added about a year 
ago for warehousing paper and carbon. 
The company was formerly located in 


Hartford. Most of the company’s business 
results from industrial and insurance 
contracts. 

Mr. Walters started in the printing 
business about 27 years ago. From 1933 
to 1939 he managed T. B. Simonds, Inc., 
in Hartford. In 1939 he entered the mani- 
fold field and was one of the first to go 
into this specialized line in Connecticut 
and among the first to go into this kind 
of business in competition with large 
manifold business forms manufacturers. 

In 1941 he asked John Coolidge to join 
him as partner, and the firm name was 
changed from Walstrom Manifold Co. to 
Connecticut Manifold Forms, Inc. In 
1953 the urge for independent ownership 
and management led Mr. Walters to cre- 
ate Walters Business Forms, Inc., as a 
producer of one-time carbon forms. 


In the beginning the company had one 
17x26-inch Webendorfer rotary offset 
three-color press and one six-station col- 
lator with six employees to operate the 
plant. 

Later the company added another 17x 
26-inch Webendorfer rotary offset, a 17x 
1314-inch Dutro, and a 22x2614-inch 
Webendorfer. The pressroom can now 
turn out 80,000 sheets per hour, printed 
simultaneously on both sides, in three 
colors, numbered, punch-holed, and with 
special perforations. 

The collator department includes two 
ATF Webendorfer and two Schriber col- 
lators. The bindery contains two Mendes 
machines, a cutter, a stitcher, a drill and 
a stapler. 

The camera and platemaking depart- 
ments are equipped with a Robertson 17 
inch camera, an Evatype rubber plate ma- 
chine, and three stripping tables. 

The plant operates two nine-hour shifts 
five days a week. Other equipment to han- 
dle increasing demands for more contin- 
uous forms is being added from time to 
time. 

Noting the need for a company to han- 
dle a complete program in automation in 





This is private office of Charles H. Walters, presi- 
dent and treasurer of Walters Business Forms 
in Bloomfield, Conn. Modern decor was used 














industry, Mr. Walters and his y 
board of directors formed Tab Forms & 
Systems, Inc., last September. Machinery 


was ordered to produce continuous forms 
for the punched card field. A sales organ- 
ization was created and the company 
opened two new offices, one in Bloomfield 
and the other in Boston. 

Norman F. Sayers is vice-president and 
general manager of the new sales corpora- 
tion. He was formerly associated with the 
IBM Corp. as an accounting machine 
salesman and branch manager; he has had 
14 years experience in the punched-card 
field. 

Myron A. Plante was named Boston 
branch manager with offices in Hotel 
Lenox. He has had ten years of direct bank 
selling of printed matter. 

Victor E. Rajotte, Jr., formerly with 
the Burroughs Corp., and later systems 
engineer for Diebold, Inc., has been 
named manager of the previously estab- 
lished Springfield, Mass., office. 

Fred Brown, Carl Littori and Phillip 
Walters have been appointed sales repre- 
sentives working out of the Bloomfield 
office. Miss Annette Sargis has been 
named cashier and office manager. S. 
Michael Schatz is secretary of the new 
corporation. 

Mr. Walters is high in his praise of the 
men and women who have helped to 
bring success to his firm. Among them are 
Leslie V. Epperson, day shift foreman; 
Joseph E. Laferriere, night shift foreman; 
George Dumas, chief collator operator, 
and Ralph A. Landry, chief pressman. 

Mr. Walters is equally proud of his 
“brain trust,” as he calls them—his board 
of directors. They are George W. Tule, 
Andrew T. Peritch, S$. Michael Schatz, 
Eugene B. Machiverna, and Leonard J. 
Patricelli. Among them they cover a wide 
cross-section of the business, cultural, and 
industrial life of Hartford. 

Mr. Walters civic activities include 
eight years as chairman of the finance 
board of Newington, Conn., where he 
lived until recently; general vice-chair- 
man of the American Red Cross in Hart- 
ford County; vice-president of Hartford 
County Purchasing Agents Association, 
and a member of the board of trustees 
of the Mansfield Training School for Re-; 
tarded Children, an institution caring for 
1,900 children. 

Mr. Walters has been interested in the 
work of the American Cancer Society for 
many years and was vice-chairman of the 
national campaign in 1956. He excels in 
sports. Golf and bowling, in which he has 
won championships, are his specialties. 


Top: Partial view of the Walters Business Forms 
press, collating, bindery and shipping depart- 
ments. Center: Pressroom now has three Weben- 
dorfer rotary web offsets and one Dutro press 
for forms. Bottom: Collating department has two 
Webendorfer, two Schriber collators, other units 
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Reproducing 35-mm Transparency 


By Offset 


Fifth of a Series on Modern Masking 
By Gyan P. Madan 


Carnegie Institute of Technology, Pittsburgh 


It was in 1936 that the introduction of 
35-mm Kodachrome color film by the 
Eastman Kodak Co. added a new phase of 
color work in the graphic arts industry. 
Kodachrome color film was followed by 
Anscochrome, a product of Ansco (Gen- 
eral Aniline & Film Corp.), and later in 
1946 by Ektachrome, another Eastman 
product. 

Today the 35-mm films available in- 
clude. the products of Eastman Kodak, 
Ansco, Agfa, Gaevart, Ilford and others. 
The color transparencies obtained from 
these films are used in great numbers for 
color illustrations in many magazines, 
calendars, picture post cards, and other 
advertising material. 

Reproduction of such small (35-mm) 
transparencies with the same equipment 
used for larger sizes of transparencies and 
other originals was found to be very diff- 
cult. The main problems were enlarging 
to the desired size of reproduction and se- 
curing accurate register. Such small trans- 
parencies could not be reproduced on the 
conventional type process cameras which 
give only twice the enlargement, and spe- 
cial process equipment had to be intro- 
duced for enlarged halftone reproduc- 
tions to be made. 

The earliest type of equipment for re- 
producing small color films were Koda- 
chrome attachments (Holland), projectors 
(Robertston-Kodak), Kodachrome repro- 
ducers (Curtis), and other devices of simi- 
lar type. 

These color transparency 
units were precision-built and fitted with 


projection 


apochromatic lenses of very short focal 
length (2 to 6 inches). When attached to 
the standard process camera unit, they 
permitted enlargements up to 19 diam- 


®@ Color film in 35-mm size was introduced 23 years ago by Eastman 


@ Here are specific suggestions for handling transparencies for offset 


eters with considerable sharpness and ac- 
curate register. 

The latest addition in the line of these 
transparency attachments is the new 
Klimsch Reprocolor Unit, which has been 
used for a number of years for making 
color separations, either continuous-tone 
or direct halftone, from small color trans- 
parencies for conventional four-color re- 
production on horizontal process cameras. 
The Klimsch Unit assures precision re- 
sults in sharpness, clarity, register, with a 
plus in speed and economy of operation. 


The short-run process camera is de- 
signed especially for producing direct 
screened separations from color transpar- 
encies of 35-mm to 4x5 inches in size, 
using the Eastman Kodak short-run three- 
color process. It will enlarge transpar- 
encies up to a printing area of approxi- 
mately 9x13 inches. A larger vacuum 
board that will accommodate direct 
screened projections up to 17x22 inches 
is also available. The camera is precision 
built, with every feature incorporated for 
photomechanical operation and is the 
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The Kemart Color Camera Model K-3 shown above is manufactured by Kemart Corp. in San Francisco 


During recent years several other kinds 
of equipment have been introduced in the 
photomechanical field for reproducing 
small color transparencies. These devices 
include various types of camera units and 
enlargers. At present the two most com- 
monly used camera units for reproducing 
35-mm color transparencies are the short- 
run color process camera, manufactured 
by the Short Run Color Corp., Cleveland, 
and the Kemart Color Camera Model K-3, 
manufactured by the Kemart Corp., San 
Francisco. 


fastest and most economical means of 
color separations and reproductions. 

The Kemart Color Camera (Model 
K-3) is designed for making direct 
screened separations from 35mm trans- 
parencies to 5x7 inches for both three- 
color and four-color printing and for con- 
tinuous tone separations from 8x10-inch 
transparencies or from reflection copy up 
to 18x22 inches and produces negatives 
up to 16x20 inches. 

The camera has many unusual features, 
including versatility and speed of opera- 


Klimsch Reprocolor Unit (below) is made by Repro Graphic Machines, Inc. Short-Run Color Process Camera (right) is made by Short-Run Color-Corp., Cleveland 
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Caesar-Saltzman Enlarger Model MB6DL (left above) is manufactured by J. G. Saltzman, Inc., New York. The Omega D-2 Enlarger (center above) is made by 
Simmon Brothers, Inc., Long Island City, N.Y. The Durst Laborator 3S Color Enlarger, a product of Durst (U.S.A.) Inc., New York City, is made in Italy 


tion. It is so constructed that all moving 
parts are in balance. Precision registra- 
tion is made possible by use of precision 
register pins and punches modified to 
work with these register pins. In short, 
the Kemart camera is an integrated unit 
consisting of a color-separation camecfa, a 
projector for color-separation, a halftone 
camera for black and white work, a con- 
tact printer, an enlarger, a projection 
mask maker, and a line camera. 

Among the enlargers there are various 
makes on the market for three- and four- 
color reproductions from 35-mm color 


transparencies. Some of the more popular 
makes of enlargers used in the graphic 
arts industry for this purpose are the 
Caesar-Saltzman Enlarger Model MB6DL 
manufactured by J. G. Saltzman Inc., New 
York; the Omega D-2 Enlarger, manu- 
factured by Simmon Brothers Inc., Long 
Island City, N.Y.; Durst Laborator 3S 
Color Enlarger, made in Bolzano, Italy, by 
Durst Inc. and marketed in the United 
States through Durst (U.S.A.) Inc., 770 
Eleventh Ave., New York City, and the 
Tripp Enlarger, made by the W. Oliver 
Tripp Co., Boston. 


All of these enlargers are well suited 
for making color-separation negatives 
from 35-mm color transparencies. It is 
not possible to give here detailed specifi- 
cations of each. 

Having discussed so far the various 
equipments used for reproducing 35-mm 
transparencies, let us now discuss the 
technique used for masking them. 

Masking with small-sized color trans- 
parencies is not much different than the 
technique used for larger-sized transpar- 
encies. The main techniques used in 
masking small transparencies are: 


Illustration at left below shows the black sheet punched by matrix film punch and with windows cut for color swatch, transparency, and silver gray scale 


FOR ACCURATE REGISTER BLACK SHEET IS PUNCHED 
BY MATRIX FILM PUNCH 
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TRANSPARENCY 
SILVER GRAY SCALE 


COLOR SWATCH TRANSPARENCY 
(Kodak Photographic Step Tablet No. 2) 
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This is the setup for making the pre-masks. 
The exposure is made through the emulsion side 
of the transparency. The back or acetate side is 


in contact with emulsion side of the sensitive film 
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1) Masking as applied in Eastman 
Kodak short-run three-color process. 

(2) Kodak magenta masking method. 

(3) Indirect color separation premask- 
ing technique. 

It is well known to photomechanical 
process workers that masking is rather 
difficult with 35-mm transparencies. As 
the transparency is enlarged, the most dif- 
ficult problem is met in accurate registra- 
tion of the masks with the transparency. 
For this reason, each worker chooses the 
most suitable technique. 

It will not be possible here to give full 
details of all of the three methods listed 
above. Moreover, the Kodak short-run 
three-color process and the magenta 
masking methods are no longer new and 
have been discussed a number of times 
by many authors. Readers interested in 
knowing more about these two methods 
may write to Graphic Arts Information 
Service, Eastman Kodak Co., Rochester, 
N.Y. We will, however, discuss briefly 


the “premasking” technique for repro 
ducing a 35-mm transparency by using 
im enlarger. 

The premasking technique can be ap- 
plied to small transparencies in a number 
of ways. The method outlined here is the 
most simple and straightforward. Above 
all, this method provides less risk of error 
and results in better quality reproduction. 

Similar to the technique applied to the 
larger-size transparencies as discussed in 
the third and fourth articles of this series, 
the work begins by measuring the top and 
bottom densities of the transparency and 
by calculating the range and thus the 
range required in the masks. (See articles 
three and four for tables of calculations.) 

Then an 8x10-inch sheet of orthochro- 
matic lith type film is exposed to room 
light and processed to make black sheet. 

When the sheet is dry, it is cut to a size 
equal to the size of the glass of the nega- 
tive holding frame on the enlarger. Then 
the windows are cut in the sheet to fit the 





33-mm Transparency Masking Data 


Kodachrome Transparency 


Silver gray scale 
(Kodak photographic density) 
tablet No. 2 , 


DENSITOMETER READINGS 
High 
2.40 


Low 


.40 


Range 
2.0 


2.30 36 1.94 


Pre-Masks -- Made by contact 


No. Material Filter Exposure 


Du Pont 
Cronar 
Pan 


33 15 Secs. 


Masking 58 60 Secs. 


44A—+- 300 Secs. 


22 


Development Densitometer Readings 


Type & Time 


DK-50 
(1:2) 


DK-50 
(1:2) 


DK-50 
(1:2) 


High Low Range 


22 91 WW .80 


(min.) 
2% 9) 


(min.) 


22 
(min.) 


1.10 


Separation Negatives -- Made in enlarger 


Mask 


Printer Material No. Filter 


25 
58 
47 


Cyan Du Pont 
Magenta Cronar 

Yellow Trans- 

parency 

Color 
Separation _ Ill 
neg. film 


Black 


Exposure 
(Secs.) 


35 


100 
360 


10 


Development Densitom. Read. 


Type & Time High Low Range 
(min.) 


DK-50 4 : 35 
DK-50 3'% : 41 
DK-50 412 32 


DK-50 3’ .55 1.00 


Exposure with enlarger was made at f4.5 with 1,000-watt projection lamp oper- 
ating at 110-120 volts. Full-strength developer was used for developing the 


separation negatives. 
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transparency, a photographic gray scale, 
and a transparent color swatch. 

One side of the black sheet is punched 
with the Kodak register punch or punch- 
ing equipment supplied with the enlarger. 
The transparency, the gray scale, and the 
color swatch is then attached to this sheet 
of the film in proper places. 

The sheet attached to the transparency 
is now placed in the register pins of the 
Kodak contact frame acetate or the back 
side of the transparency up. A piece of 
Du Pont “Cronar” Pan Masking Film, 
punched in the same punch machine, is 
placed in the register pins with the emul- 
sion side facing the back side of the trans- 
parency, and three-color correction pre- 
masks are prepared as follows using the 
same light source as was used for larger 
transparencies. 

(1) Through the No. 33 filter 

(2) Through the No. 58 filter 

(3) Through Nos. 44A 

Because some outline effects may mag- 
nify during enlargement, less unsharpness 
is usually permissible in the masks. Such 


22 filters 


a degree of unsharpness may be obtained 
by passing the light during exposure 
through the emulsion side of the trans- 
parency and by placing the back side in 
contact with the emulsion side of the film. 

In some cases the degree of unsharpness 
may be reduced by using a thinner spacer 
or by decreasing the horizontal displace- 
ment of the light source. 

(1) Cyan printer: The transparency is 
bound in register with the mask made 
through the No. 33 filter, and the separa- 
tion negative is prepared in the enlarger 
by enlarging the transparency to the re- 
quired size through the No. 25 filter. 

(2) Magenta printer: With the trans 
parency remaining in the enlarger with 
same mask, magenta printer separation 
negative is made through No. 58 filter. 

(3) Yellow printer: The No. 33 filter 
mask is now replaced with No. 58 filter 
mask; a yellow printer separation nega- 
tive is prepared through filter No. 47. 

(4) Black printer: For the black printer 
the transparency is bound in register with 
the premask made through 44A -!- 22 
filters, and the separation negative is pre- 
pared through K, (yellow) or no filter. 

Details of densities, suggested exposure 
and development times, and the materials 
used in the preparation of the above nega- 
tives are shown in the box at left. 

From the separation negatives thus pre- 
pared continuous-tone positives are made 
by contact on Kodak 33 plates or Kodak 
commercial film. It is our experience that 
this material produces excellent results in 
positives which are preferably developed 
to a gamma of less than one (developed to 
a slightly lower range than the separation 
negatives). 

From these continuous-tone positives 
halftone negatives are prepared. Details 
of making halftone negatives will be 
given in the last article of the series. 


The Inland and American PRINTER and LITHOGRAPHER 


For March, 1959 








PIA Rotary Business Forms Section 


Will Meet in Chicago April 20-24 


“Increased costs or increased profits?” 
With this questioning theme several hun- 
dred executives representing leading busi- 
ness forms firms in the United States and 
Canada will gather April 20-24 at the 
Edgewater Beach Hotel in Chicago for the 
annual meeting of the Rotary Business 
Forms Section of Printing Industry of 
America, Inc. 

Included on the program for this year’s 
convention will be field trips, seminars, 
and sessions devoted to business and new 
equipment. 

The meeting format will follow closely 
the procedures used at the PIA sales, pro- 
duction, and financial management con- 
ferences held during the past few years at 
which increased interest and participation 
by business forms printers has led to spe- 
cialized seminar discussions for this 
group. RBF seminars will be further clas- 
sified by size and type so that executives 
can exchange experiences whether they 
produce snap-a-part or continuous forms 
or both. 

Plant tours have been arranged for the 
opening day of the convention by equip- 
ment manufacturers so that the registrants 
can see new equipment in Chicago area 
RBF member plants. 

In addition to the exhibits and formal 
meeting sessions the occasion will pro- 
vide opportunity for the section’s commit- 
tees to meet on their continuing projects. 
Such activities as the special RBF Ratio 
Study, the regular monthly sales index, 
and the various manpower studies will re- 
ceive analysis and attention. 

A nuts-and-bolts session on internal 
production procedure will provide ideas 
to eliminate some of the barriers to in- 
creased production. New American and 
European developments in equipment and 
presses, including magnetic ink, will be 
reported on during the meeting. 

To provide maximum participation and 
benefit, a business session will be held on 
“gadgets and gizmos” covering new and 
unusual productions as well as do-it-your- 


315 Rotary Forms Plants 


National Business Forms Associates, 
with headquarters in Fort Lauderdale, 
Fla., reports that there are now 315 plants 
in the United States and Canada produc- 
ing business forms on rotary equipment. 
A speaker at a recent Printing Industry of 
America convention indicated that pro- 
duction in such plants consists of about 
46% snap-a-part sets, about 39% con- 
tinuous marginally-punched forms, and 
about 14% autographic register forms; 
about 1% were unaccounted for. 





self innovations in equipment, materials 
handling, and other plant procedures. 

In addition to estimating and cost pro- 
cedures, the financial portion is expected 
to include a case presentation, “How the 
RBF Ratio Study Sent Me to the PIA 
Presidents’ Conference in Florida.” Such 
sales questions as ‘How Do You Prepare 
Your Customers to Expect Price In- 
creases?” or “How Does Your Firm Use 
Samples?” will be explored. 

“What Are We Doing to Increase 
Profits in the Face of Increased Costs?” 
RBF President Bayard S. Shumate of Shu- 
mate, Inc., Lebanon, Ind., and the other 
officers and directors of the RBF Section 









Bayard S. Shumate (right), Lebanon, Ind., is the 
president of Rotary Business Forms Section. Ar- 


thur Johnson, Washington, is executive director 


have planned a meeting on this subject 
in answer to requests from members. Con- 
sidering the steps that can be taken in the 
management areas of production, sales, 
finance, organization, and the better uti- 
lization of people, the participants will 
spend two full days in seminar and dis- 
cussion sessions based on case histories of 
successful firms and proved ideas. 


Business Forms Institute Survey 
Shows '58 Sales Volume Equals ’57 


Featuring the Business Forms Insti- 
tute’s annual meeting Feb. 19-20 in New 
York City was a survey report indicating 
that 1958 sales volume for this branch of 
the graphic arts equalled the all-time high 
$350-million total reached in 1957 and 
was $42-million above the 1956 level. 

In commenting on this report of an- 
other high volume during last year’s re- 
cession period, W. C. Lamprechter, presi- 
dent, forecast slow but steady rather than 
sharp rising demand for business forms. 

Mr. Lamprechter pointed out that spi- 
raling costs were pinching profits, but 
expressed the belief that continuing sales 
gains would eventually improve net re- 
sults of operating business forms plants. 
He warned that it was vitally important 
for managements of member companies 
to combat inflationary tendencies. 

Mr. Lamprechter stressed that BFI was 
doing all it could to fulfill its responsi- 
bility for providing leadership for the 
business forms industry. He and other 
speakers emphasized that since this type 
of printing is highly specialized prospec- 
tive newcomers in the business forms field 
should study the need for their services, 
develop forms fitting their market, and 
take other steps to make sure they will 
reap the benefits they expect. 

Henry Walsh, senior financial repre- 
sentative, Burroughs Corp., discussed the 
magnetic ink character recognition or 
common language system for speeding 
check handling. He cited bank problems 
in handling checks which are expected to 
total 14 billion by the end of this year. 

“The main problem today,” he said, “‘is 
not that of producing a magnetic ink char- 
acter reading device, but being able to 


manufacture one at a cost economically 
feasible for banks. The magnetic ink char- 
acter recognition principle was assumed 
to be slanted primarily for use with the 
larger banks. Burroughs is making every 
effort to bring its benefits within the range 
of medium size and smaller banks. Many 
equipment variations are in process of de- 
velopment, but the general approach to 
the bank automation problem will remain 
the same.” 

Raymond Rodgers, professor of bank- 
ing, New York University, discussed eco- 
nomic developments. 

Heading BFI for another year is Mr. 
Lamprechter, vice-president and general 
manager of Stephen Greene Co., Phila- 
delphia. Lester J. Johnson, the executive 
vice-president of Atlantic Register, Walt- 
ham, Mass., was elected first vice-presi- 
dent. He succeeded T. $. Duncanson, pres- 
ident of Moore Business Forms, Niagara 
Falls, N.Y. Continuing as the second vice- 
president is T. A. Taylor, vice-president of 
the Schwabacher-Frey Co. of San Fran- 
cisco. H. M. Meloney was reélected secre- 
tary with offices at 20 Church St., Green- 
wich, Conn. 


W. C. Lamprechter (left), Philadelphia, will head 
BFI this year. H. M. Meloney is executive director 






Ennis Tag and Salesbook Co., Ennis, Tex., celebrates 50th anniversary this year. Inspecting one of the company’s tab form presses are Hubert Marcia, vice- 


president, general sales manager; Garner Dunkerley, Jr., president; L. F. Gehrig, vice-president, controller, and Joe H. Hawkins, production vice-president 


Business Forms Range Increasing 


@ Demands of business for greater efficiency, more speed, cost reduction, create bigger market 


@ Garner Dunkerley, Jr., Ennis Tag and Salesbook Co., believes business forms insure accuracy 


By Lyne S. Metcalfe 

Today, the ever-widening uses and ap- 
plications of printed business forms have 
reached almost the entire range of Ameri- 
can business, large and small. 

This development of uniform aids has 
been largely the result of increasing de- 
mands for greater efficiency, speed, and 
reduction in costs of accounting and rou- 
tine business practice. This uniformity, 
while limited and subject to adaptations 
to particular needs in record keeping and 
accounting, has long been a subject for 
close study by the industry. 

Even in the smallest offices or shops, 
progress in this field has been recognized. 


Efficient and low cost recording and rec- 
ord keeping are factors of primary impor- 
tance in operating at a profit and in the 
discovery and prevention of operating 
waste. 

More and more, the business machine 
in its many forms and purposes, with or 
without the standardized paper form, has 
tended to increase this efficiency and lower 
costs. 

Just what does the use of standard or 
adapted forms mean to the office? Recent 
surveys have indicated (a) savings in turn- 
over of office personnel and volume of 
desk-work time spent by personnel; (b) 
reduction of paper work costs at a time 


when office payrolls are soaring: (c) speed 
plus accuracy; (d) quicker references to 
records; and (€) more satisfactory cus 
tomer and supplier relationships. 

New standards for gathering and re- 
cording office and field data with speed 
and accuracy have been set by these office 
machines, which also involve the use of 
standard or specialized paper forms. Yet 
many of the same advantages are said to 
be inherent in the wide range of business 
forms generally. 

Garner Dunkerley, Jr., president of the 
Ennis Tag and Salesbook Co., believes that 
“the important thing is accuracy. Every 
business is after that in its record keep- 
ing. Modern business forms insure greater 
accuracy in any business for the simple 
reason that in most instances one writing 
serves a purpose. 

When several persons record the same 
information, you are pretty sure to have 
errors, and errors may be costly 

“Then, too, much time can be saved in 
almost any business operation when busi- 





On this collating machine in Ennis plant, snap-a- 
part unit sets are collated with carbon paper and 
the completed form is glued, ready for shipment 


Thousands of such unit sets are processed hourly 











This collating machine in Ennis plant prepares 
tabulating forms for shipment. The printed forms 
are fed from separate sources, have the carbon 


paper inserted, and are folded at high speed 
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ness forms are used, as against old style 
manifolds and salesbooks. Today, these 
are interleaved with one-time carbon 
ready for instant use, and make fumbling 
for carbon unnecessary. 

“In addition, repetition is reduced if 
not entirely eliminated. For instance, an 
order can be written and at a subsequent 
date priced and invoiced on the identical 
form without the need to rewrite all of 
the data needed. 

‘In their many variations and special 
arrangements, these forms can be tailored 
to fit each and any business situation.” 

Though the range of business forms is 
steadily widening as business machines 
take over more and more office routine, 
the most generally used classifications of 
these forms include registered forms, con- 
tinuous forms, snap-a-part unit sets, tags, 
salesbooks (retail field and wholesale), 
cashier pad forms, restaurant checks, man- 
ifold books, teller’s cash tickets, bills of 
lading, and shipping record forms. 

Take the case of multicopies. With 
business forms, these are now made in one 
writing, which provides all operating 
needs such as copies for management, for 
files, for acknowledgements, for packing 
slips, and so on. Then, too, forms are 
cleaner to use. The work is free from de- 
facement by carbon smudge on hands, on 
clothes, or on the paper itself. Handling 
of carbon sheets is unnecessary with the 
manifold system. 

It is generally agreed by office people 
that one of the most important factors in 
the proper use of business forms of the 
modern type is the higher degree of sys- 
tematization. This is due largely to the 





Ennis Tag and Salesbook Co., Ennis, Tex., employing 750 persons with manufacturing and wareho 


multicopy form with its present wide ap- 
plications. One of the important steps in 
the design and production of the multi- 
copy form is the assembly and manufac- 
ture of these forms so that they are already 
assembled when they reach the user's 
office. 

As an example, let us take the use of 
the continuous typewriter statement 
forms. The typist has only to insert the 
form into the machine once. Otherwise, 
the form must be inserted for each indi- 
vidual customer billing. 

Also ranking as high in importance in 
the development of forms has been the 
trend toward wniformity. Often, by slight 
changes in design and copy of one busi- 
ness form, it may be made to serve for a 
purchase order, a receiving report, or an 
invoice. 

Forms which have stood the test of wsé 
may be easily adapted to special office, 
store, or shop conditions in a given or- 
ganization. This also helps in filing and 
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when a permanent record is wanted for 
each transaction because all forms will be 
of the same size and shape. This works in 
favor of operating cost because most busi- 
ness forms are made to order, although 
based upon wide experience and technical 


knowledge of the supplier. 

The rapid development of automation 
in the industry and in business has pre- 
sented special problems to the business 
forms specialist. Modern business and in- 
dustrial operations involve the use of 
varied source records or original docu- 
mentation and a large volume of compli- 
cated data. The transcribing of such data 
into the form of punched holes on cards 
has been only the first step. 

This is done by the operator on equip- 
ment permitting high speed and can be 
performed automatically from cards al- 
ready existing by means of the method 
known as “marked sensing.” The holes 
are punched automatically in the card 

Turn to page 107) 


using facilities from coast to coast, is observing 50th year 






How to Reduce Costs in Offset Plant 


@ Management must shoulder the blame for many instances of high costs that could be corrected 


@ Cost reduction man will check on purchasing and stores as well as production control for leaks 


By C. W. Latham, IAPL Offset Editor 


“Passing the buck” is an old American 
game in which no one wins. The “buck” 
may consist of blame for high costs, waste, 
mistakes, accidents, or poor quality. Man- 
agement passes it to production and pro- 
duction passes it back. The only way to 
win this game is to accept the blame and 
do something about it. 

Management is in the best position to 
accept the initial responsibility for all con- 
ditions and to find ways of correcting 
them; in fact, this is one of the important 
functions of management. The trick is to 
find and recognize the underlying causes 
of waste and high costs. It may be one or 
more of any number of such things as 
plant layout, methods, equipment, train- 
ing, Or poor company policy. 

The cost reduction man will give some 
attention to purchasing and stores in his 
quest for leaks. These are important func- 
tions and there should be definite policy 
covering them. Purchasing and stock con- 
trol are closely related and must be care- 
fully covered in the organization chart and 
job descriptions. 


Must Be Controlled Carefully 

Because this function is important to 
the production man and the estimator, the 
purchaser and his records should be lo- 
cated in the production control office. An- 
other reason for this location is its prox- 
imity to the schedule. In smaller plants in 
which one man has to fill two or more 
jobs, purchasing should be done by the 
estimator or the production man. But it 
must still be done in a well controlled and 
orderly manner if costs are to be kept in 
line. 

Few things in this business are more 
costly than time. Time wasted is money 
thrown out the window. If paper or ink or 
anything else does not arrive on time for a 
job, a press and its crew may be kept wait- 
ing. If film or a chemical is not available 
when needed, a whole department as well 
as several jobs may be held up. Therefore, 
it is necessary that everything be on hand 
when needed. The simple way to do this is 
to keep large stocks of every item, but that 
can be costly. 

Purchasing is a fine art and the pur- 
chasing agent must know his business. 
Not only must he design a system of rec- 
ords but he must be a good estimator too. 
A system of stock control must be ade- 
quate but simple. A complicated system 
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may be adequate but too costly. Too sim- 
ple a system may be inadequate and twice 
as costly. Management books are full of 
suggestions for stock control. The pur- 
chaser should pick one and modify it to 
suit his particular requirements. 

A purchasing agent should know when 
it is economical to buy in quantity to get 
bulk price. He should also know the costs 
relating to storage and spoilage. He must 
know the shelf life of all supplies. 

Some items must be bought in small 
quantities and frequently. Others such as 
hardware and spare parts do not deterio- 
rate. Items such as special papers and inks 
for a particular job must be purchased for 
delivery in plenty of time but not so far 
ahead that they will jam up the shop. 

One of the purchasing agent’s problems 
is spare parts. Who knows when some- 
thing is going to break? Of course the 
Maintenance man would like to have as 
many as possible. But the investment can 
be costly. A spare for everything in the 
shop is out of the question. So where does 
one stop? The availability of parts is an 
important factor. Parts that are stocked by 
the manufacturer and are expensive need 
not be stocked by anyone close to air ex- 
press service. 

Small, inexpensive items that have a 
high breakage rate should always be in 


Next Month... 


% Advertising gimmicks can be a boon 





to promoting your printing business. P. 
K. Thomajan, who's a wizard at creating 
them, will tell you how it’s done in a 
major feature article next month. Think- 
ing of building a new plant? Then read 
Olin Freedman’s suggestions before you 
get too far with your plans. Business 
publications are shifting in part from 
letterpress to offset these days: read the 
story of how a large one in Chicago uses 
Brightype as a conversion method. New 
plant story will feature the Howard Co. 
in Peoria, Il].—a new offset plant. Sixth 
in series on modern masking for offset 
lithography and the third in the series on 
“The Printing Sale I'll Never Forget” 
will be presented. Winning entries in 
IAPL Business Card Contest. too. Plus 
many fine departments full of entertain- 
ing and helpful information. You can’t 


afford to miss them! ! 








stock. Parts that wear out can usually be 
purchased when wear is noticed and re- 
ceived before replacement becomes neces- 
sary. If such parts are hidden from view 
and apt to be overlooked during periodic 
inspection, then they should be stocked. 

Repairs on machinery that are too big 
or too intricate to be performed by the 
Maintenance crew must be done by some- 
one outside, but the parts should always 
be on hand. 


Close Control on Stores 

Another problem for the purchasing 
agent is departmental stores. When ink, 
film, stationery, or other items are com- 
pletely held by the department that uses 
them, close control is lost. They run out 
of stock and have to mark time while a 
rush order is put through. This is costly. 
Sometimes a messenger or a taxi Or air 
express must be used. 

For smooth running and economical 
stock control, there must be a sound meth- 
od of keeping tab on stock and reordering 
in the most economical way. The stock 
man must have some method of checking 
and controlling all supplies. 

The easiest way is to have a stock room 
for everything possible to store and de- 
liver on requisition. It may be impossible 
to bring everything from paper clips to 
bottled water under this tight control, but 
management should try. 

The purchasing agent must work close- 
ly with every department head. He may 
work under the office manager for book- 
keeping reasons but he works mostly with 
foremen, the stock clerk, and the produc- 
tion man. He may not do all of the order- 
ing but all orders should be done on forms 
and should pass through him. The esti- 
mator or production man may deal direct- 
ly with trade shops or others, but the final 
order must be issued by the purchasing 
agent. 

Whatever the system is, it must be sim- 
ple but tight and must be clearly outlined 
in the company policy, the organization 
chart, and job descriptions. Organization 
of management functions does not mean 
red tape. It actually simplifies operations 
and makes them more foolproof than the 
disorganized muddle that runs up costs. 

A sharp buyer is not necessarily a good 
purchasing agent. Once in a while an ap- 
parent bargain may really be one. More 
often it is not. The cheapest product is 
seldom the most economical. Time is the 

(Turn to page 104) 
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Here’s a sample check showing the new special characters at bottom which are printed in magnetic ink so they can be read and sorted by electronic machines 


Magnetic Ink Printing on Checks 
Features Lithographers Meeting 


By Mildred M. Weiler 

A record attendance at the 53rd annual 
convention of the Lithograph Manufac- 
turers Association in St. Louis, Feb. 12- 
13, indicated the keen interest in the de- 
velopment of magnetic ink character 
printing on checks and bank statements. 

The meetings, opened to others outside 
the regular association membership, were 
attended by printers from Nebraska, Ten- 
nessee, Kentucky, Kansas, Mississippi, Ar- 
kansas, Wisconsin, Georgia, Connecticut, 
New Hampshire, Texas, Colorado, South 
Carolina, New York, Maryland, Pennsy]- 
vania, Illinois, Missouri, and Washington, 
DG. 

There was considerable note taking and 
lively questioning from the floor regard- 
ing the use of magnetic ink in the print- 
ing of checks and the requirements and 
standards necessary to turn out character- 
encoded checks that will feed properly 
into electronic equipment. 

The system, presently known as charac- 
ter recognition, is a code of figures and 
symbols imprinted at the bottom of a 
check in magnetic ink. Magnetic ink, 
which has iron oxide as one of its ele- 
ments, actuates the impulse or signal nec- 
essary when the check is fed into machines 
developed for check handling. 

Edward T. Shipley, Wachovia Bank & 
Trust Co., Winston-Salem, N.C., and a 
member of the American Bankers Asso- 
ciation technical committee on the mech- 
anization of check handling, told the 
group that banks are handling ten billion 
checks a year. 

In December, 1958, at a joint meeting 
of the Office Equipment Manufacturers 
Institute, the printing and lithographing 
industry, and the American Bankers As- 
sociation, an agreement was reached on 
the use of E 13 B character type font as 


the common language for handling bank 
chec ks. 

Mr. Shipley reported that the ABA has 
prepared a booklet which will be ready 
soon for distribution to its members and 
to printers and lithographers. The book- 
let will urge banks to encode their transit 
number on checks and to install check 
handling equipment. 

The impact of the program, however, 
will be felt by check printers and lithog- 
raphers when they are called upon to pro- 
duce checks. It was pointed out that it will 
mean an expanding market for the printer 
and lithographer, as it is expected that this 
type of encoding will be used on other 
documents in the future. 

The ABA booklet will also contain in- 
formation on the new terms or nomencla- 
ture of magnetic character printing. The 
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word “format,” for instance, which means 
one thing to a printer today, now means 
placement of characters on a check. Un- 
less the characters are placed correctly on 
the check, they can not be read by the 
processing machine at the bank. “Voids” 
is a term used to denote the absence of 
ink, either a very small spot or a larger 
spot on a character. This, too, means the 
machine will not read the code accurately, 
although there are allowable limits on 
voids. Irregularities or fuzzy, saw-tooth 
effects on the numbers and characters may 
also prevent a reading. The use of mag- 
netic ink alone cannot convey the signal. 
Quality control has new requirements. 

This obviously calls for new testing 
equipment in the printing plant. Avail- 
able now is a plastic gauge which helps 
the printer to determine if the encoded 
line falls in the proper space on the check. 
This gauge may also show if the charac- 
ters are properly spaced. 

W. A. White, manager of the Multi- 
graph Product Planning division of Ad- 

(Turn to page 108) 


Lithograph Manufacturers Association officers for 1959-60 are William R. McKeighan (I.), Saml. 
Dodsworth Printing and Staty. Co., Kansas City, president-treasurer, and Gabe Kaelin (r.), Courier- 
Journal Lithographing Co., Louisville, vice-president and secretary. They are congratulating W. R. 
Skinner of Buxton-Skinner Printing & Staty. Co., who was recently made an honorary life director 











Canadian Printer Specializes in Charts and Graphs 


®@ Canadian Charts and Supplies stocks from three to four million charts 


@ In association with John Wilkes Press also does marginally-punched forms 


@ Complete operations are housed in new 24-sided polygon with dome roof 


By Hal Allen, [APL Eastern Editor 


Canadian Charts and Supplies, Ltd., 
operating a unique dome-roofed plant in 
Oakville, Ontario, is Canada’s largest pro- 
ducer of recording charts. 

The firm keeps in stock between three 
and four million charts, turns out standard 
made-to-order types, produces plastic cal- 
culators, scales, rules, circuit diagrams, and 
with John Wilkes Press has facilities for 
general printing, including plant and of- 
fice forms. 

Complete operations are housed under 
that dome roof. One-source service for all 
chart requirements enables customers to 
buy on a convenient and economical basis. 

Engraving in wax and on film produces 
linework of high accuracy, clarity and 
neatness. Line weight and sharpness are 
closely controlled. Corners are clean and 
sharp; there is no break where lines meet. 


Wide Variety of Papers 

Certain recording functions, such as 
medical, geological, and meteorological 
recordings, require highly technical charts 
and graph sheets precision-printed on a 
wide variety of standard and sensitized 
papers. 

Chart paper is specially made to pro- 
vide dimensional stability and to absorb 
ink without feathering. All paper is tested 
in the company’s laboratory. Paper is 


Ample office space is strategically located. Dome-shaped roof allows for mezzanine office area 


stored and printed under controlled hu- 
midity atmosphere. 

The laboratory formulates C. C. & S. 
Recorder Ink in all standard colors and 
with five different drying speeds to meet 
the requirements of practically all oper- 
ating conditions. Inks for white print or 
photographic reproduction and for special 
operation conditions can be supplied. 


Inks Reproduce Sharply 

C. C. & S. Micrograph drawing and 
tracing papers are high quality rag stocks 
with good marking and erasing qualities 
and resistance to rough handling. Stand- 
ard orange or olive green inks are said to 
reproduce sharply by white print, blue 
print or photographic processes. Nonre- 
producing ink does not show on reproduc- 
tion. Graph sheets are also printed black 
for use with certain office copying units. 

The company shares with customers 
and prospects its wide knowledge of the 
whole chart field. Advice is given on what 
paper best suits the job, whether standard, 
extra-stable, pressure-, heat- or electro- 
sensitive; special numbering, shading or 
overprinting; punching, die-cutting and 
special cores; and time break or time 
stamping features on rolls. 

C. C. & S., sole sales agent for roll charts 
made by Staebler and Baker Ltd., also 
handles Rotaform EEG paper made by 
that company. This stock is designed for 


accurate printing and easy reading of elec- 
troencephalograph recordings. The extra 
features include imprinting of brain dia- 
grams and hospital names. 

Plastic division products include calcu- 
lators, cards, scales and rules printed on 
vinylite or acetate, component parts such 
as dials, tally strips, and instruction plates. 
This division also does Clear-Seal lami- 
nating of vinylite, and supplies Clear- 
Tainer acetate protectors for job tickets, 
sample books, blueprints, drawings, dis- 
plays, signs, and for other purposes. 

The plant where the two companies 
operate is Canada’s first round industrial 
structure. Actually, it is a 25-sided poly- 
gon with 14,100 square feet of floor space. 
This includes 1,258 square feet on the 
second floor at the center. 

Circular work flow cuts waste space to 
a minimum and permits production to 
move over the shortest route from one de- 
partment to the next. The longest legwork 
route is about 40 paces. 


Windows and Lights Unusual 

Fluorescent fixtures running parallel to 
rising and converging roof beams provide 
a uniform lighting at working levels. 
Sloped windows, humidity and ventilation 
control, circular walls rather than ob- 
structing columns also help to give the 
plant a pleasant working environment. 

Offices are flanked by the wax engrav- 
ing room and the shipping and receiving 
department. The pressroom and bindery 
occupy the largest single area. The com- 
posing and plastic processing plant face 
the pressroom, and like the platemaking 
department next to the pressroom, feed 


. Right: Making wax engraving plates for recorder charts 
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Canadian Charts and Supplies, Ltd., is located 
in Canada’s first roundtop industrial plant. Poly- 
gon has 25 sides, 14,100 square feet of floor 
space including second floor at center. The two- 
acre site also has a parking area and there is 
plenty of room for plant expansion. The circular 
design speeds work flow over shortest possible 


routes and the longest route is only 40 paces 


their work directly into the production 
circle. Electrical lines running in conduit 
under the slab concrete floor carry power 
directly to each press. 

Next to the bindery is the chart and 
bulk storage department, which in turn is 
adjacent to the shipping department. Raw 
materials’ storage and receiving depart- 
ments occupy the remaining area. Raw 
materials move only a short distance to the 
bindery, pressroom and platemaking sec- 
tion. A hydraulic lift handles large paper 
stocks and other bulk materials. 

On the upper floor of the central area 
there’s a heating plant which controls hu- 
midity. Plywood panels between each pair 
of windows and roof ventilation panels 
are manually opened or closed to main- 
tain required ventilation. “At night these 
panels can be opened to let the cool night 
air into the building,” said C. D. Wilkes, 
Jr., president. 


Pressroom (below) is powered by conduits in 
floor. Sloped windows eliminate glare; slanted 
lights assure even distribution of light at work 


level. Bindery (at right) has the same features 
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The Printing Sale I'll Never Forget—No. 2 of a Series 


This Prospect Was Tough 
But | Finally Landed Him 


His sales literature and advertising were pretty bad 


and he was suspicious of everyone who tried to help 


By Chester A. Jaqua 
Retired president and board chairman of the 
Jaqua Co., Grand Rapids, Mich. 


This article is the second of a series of case 
histories on selling printing and related services 
by John M. Trytten, to whom outstanding mem- 
bers of the printing sales fraternity have told 
their stories. Sales ideas and fundamentals 
brought out are directly applicable to day-to- 
day selling. Mr. Trytten will welcome comments 
and suggestions for additional case histories. 


Write him in care of this publication. 


What a prospect for me! Conceited, 
sarcastic, overbearing—almost impossi- 
ble. But I could see that his purchases in 
art work, engravings, and production ma- 
terials ran into thousands of dollars every 
vear. 

In this respect, then, he was just the 
type of account I needed. 

So I patiently let him tell me about his 
abundance of experience; how capable he 
was of preparing his sales literature and 
advertising; how he needed no help. He 
expressed his preference for suppliers 
close at hand so that he could keep close 
supervision of their work. And he empha- 
sized that he wanted mainly a low price. 

Even so, I still wanted—needed—his 
account. My analysis revealed that he had 
a product colorful in appearance, of good 
quality, and high in price. Yet the pro- 
motional material he showed me, evidence 
of his ability, failed definitely to reflect 
this color, quality, and price. 

I didn’t dare come right out and say so. 
To get anywhere I just had to keep right 
on calling. 

Each time he used me quite roughly. 
Every time I left his office I felt low and 
discouraged. I was tempted to doubt my 
ability to sell the creation, planning, and 
production of sales promotion materials. 
I even asked myself if I was in the “right 
game.” 

True, my experience was less than he 
claimed his to be. But it was still obvious 
to me that his literature was not up to the 
job he wanted it to do. He really needed 
help, and if I could ever convince him of 
it, it would be a good account. 
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The question was: Could I stand the 
abuse? I decided it would be good exper- 
ience to call often and learn to take it. It 
would be a hardening-up process. The 
process went on for two or three years. 
Now and then I could get some point 
across, show something applicable we had 
done for others. But the apparent prog- 
ress was slow. 

Then one day I called as he was work- 
ing on a new catalog. He showed it to me 
in some detail, more to prove to me, I 
thought, his unusual ability than for any 
other reason. 

This was the opportunity I had been 
waiting for. 

I asked if we could be considered for 
it, be given a chance to demonstrate the 
value of our services to him. His answer: 
No! 

He had to oversee all phases of produc- 
tion; we were too far away. He had no 
time to “educate” us. 

“You have everything to gain,” I re- 
plied, “and nothing to lose. I won’t delay 
your catalog in any way.” 

“If you want to waste your time,” he 
said, “go ahead. I promise you nothing.” 
He let me have some of his material. 

We were up against a stiff proposition. 
To do the job he really needed, we would 
have to ask for double the amount he 
would pay locally. So I would have to con- 
vince him that our proposal would give 
him added return because of the extra 
value. Better trade reaction, greater selling 
impact, and thus greater results to more 
than compensate for the extra cost. 

You can imagine that for the next few 
days I burned the candle at both ends. I 
ended up with a complete restyling of his 
catalog: one large color illustration per 
page, with descriptive matter of that one 
item. Type was restyled for appeal, read- 
ability, and balance. Working with our 
artist, we prepared a dummy in actual 
size, using the stock we recommended for 
the finished book. Cover treatment was 
developed to flag the dealers’ attention, 
make him curious to see the inside pages. 

This layout was presented to the client 
well within the unreasonable time limit 
he had set. He was impressed. 
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CHESTER A. JAQUA in his earlier years served 
as secretary to Arthur Vandenberg, then editor 
of the Grand Rapids Herald. Later he sold wood- 
working machinery, sold printing for 10 or 12 
years. In 1923 he and others began Jaqua Co. 


He acknowledged, rather reluctantly, 
that our plan was a big improvement. But 
his next question, of course, was “How 
much will it cost?” 

“My plan is not a cost,” I answered, 
‘but rather an investment in greater 
sales.” 

I had calculated how many extra sales 
he would have to make to recover the 
price difference involved, which I esti- 
mated to be about half our price. I had not 
given him any idea of the total in dollars 
our style of catalog would require. 

So I asked him this: “From your tre- 
mendous experience in selling and adver- 
tising, don’t you agree that from each 
thousand catalogs of our style, you could 
expect four or five more orders?” 

This touched his ego. He looked wise 
for a moment and then agreed that it was 
possible. 

“Multiply this by your total distribu- 
tion,” I said, “and you will get back the 
additional investment I have to have.” 

I showed him, too, the extra bonuses. 
The better impression created on every- 
one seeing the catalog. The increased 
prestige of the company in its market and 
the man’s own increased stature in his 
company. 

I pointed out that the postage cost 
would be exactly the same, just as the ex- 
pense of a good salesman on the road is 
no more than that of a poor one. 

The final outcome: I was given the 
order at our price. It worked out well, as 
I hoped, and broke the ice for me. 

I continued to handle his requirements 
for many years thereafter, even though it 
took a long time to break down his offen- 
sive attitude. He mellowed as the years 
went by, and we became quite friendly, 
visiting back and forth with our families. 
He finally forgot the matter of the dis- 
tance between his office and mine. 

As I look at it, and always have, where 
there is a known potential for business, it 
pays to keep trying even in the face of 
discouragement. 
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Photo Courtesy— General Mills, Inc., Betty Crocker Cake Mix 


HOW TO MAKE CUSTOMERS GO OUT AND BUY IT 


Use Hammermill Offset to make the product look more mouth-watering. 
It gives colors that true-to-life sparkle that helps move merchandise. 
It takes beautiful black and white printing, too. Turn the page to see. 


vawrcoororseron HAMMERMILL OFFSET 








FULL COLOR 
OR 
BLACK 
N AND WHITE, 
' \s HAMMERMILL OFFSET 
, PRINTS IT 
RIGHT 


If the job calls for a black and 
white illustration, new white 
Hammermill Offset brings out the 
dramatic contrasts, lights and 
shadows... just as it does with 
colors. (See other side of this 
insert.) This specimen was printed 
by offset on Hammermill Offset, 
substance 70, Super-Smooth 
finish on a 42 x 58 two-color press. 
Sheet size 39 x 51, 16 up. Speed 
3,000 an hour. Hammermill 
Offset, in 8 finishes, and 7 new 
colors. Made by Hammermill Paper 
Company, Erie, Pennsylvania. 








THE PROOFROOM 


By Burton Lasky 


Questions will be answered by mail if accompanied by a stamped envelope. 
Answers will be kept confidential upon request. 


Choose Most Economical Way to Make Corrections 


@ Proofreaders should remember that every change they make costs money 


@ Much expensive resetting can be saved if checking is done in copy 


@ There are many kinds of errors which can be corrected in several ways 


Proofreaders, like production men, are 
often regarded as necessary evils because 
they produce nothing of concrete market 
value. Although this attitude is by no 
means universal, in all too many shops the 
proofreader’s worth is recognized only on 
those few occasions when he happens to 
catch a particularly serious error, one that 
might have required a reprint if it had 
gone through. 

The rest of the time he may be treated 
with the sufferance that the bearer of bad 
tidings must always expect. After all, al- 
most every mark the proofreader makes, 
with the exception of his signature, is 
likely to cost somebody money. 


_ Consider Cost Factors 

Typical of this point of view is the an- 
noyance expressed by a boss or foreman 
when a proofreader returns a set of gal- 
ley proofs with a great many typographi- 
cal errors marked on them. The elimina- 
tion of these errors adds very substantially 
to the quality of any printed job, but the 
boss's immediate concern may be with the 
cost of making the corrections. “If I can’t 
see them,” he maintains, “my customers 
can't either.” 

It is difficult to do good work when 
confronted with such an attitude, but a 
proofreader can ill afford to allow the 
shortsightedness of his boss or foreman 
to determine his own standards. Never- 
theless, the proofreader can help his own 
cause by being conscious of cost factors, 
by making sure that corrections will be 
made in the most economical way. 

There are several kinds of errors which 
can be corrected in more than one way, 
and the proofreader should choose the one 
which requires resetting the fewest num- 
ber of lines. One of these errors is the 
repetition of a word or syllable at the end 
of one slug and the beginning of another. 

Don’t mechanically cross out one or 
the other. Look at the spacing of both lines 
and make the deletion in the one that is 
tighter. Conversely, when a word or sylla- 


ble is omitted at the beginning or end of 
a line, insert the missing letters in the line 
that is more widely spaced. 

Clear, unambiguous marking will help 
to keep down the cost of corrections also. 

When the proofreader is working on 
galley proofs of a job that is still being 
typeset, he should watch for mechanical 
errors which will continue to appear until 
the fault in the machine is remedied. It is 
common practice to examine the early 
proofs on any job in order to eliminate 
wrong fonts. However, during the course 
of typesetting, a matrix may be damaged, 
resulting in the casting of a bad letter at 
regular intervals, or hairlines may appear 
around italic letters. 

The proofreader should show such er- 
rors to the typesetter or the composing 
room foreman without delay so that much 
needless correction time may be saved. 

The cost factor determines the amount 
of attention the proofreader pays to con- 
sistency in compounding, punctuation, 
etc. For example, there are some names 
that may properly be spelled in more than 
one way. If the proofreader notices a lack 
of uniformity in such a name in the first 
few galleys of a book, it may be worth- 


while to find out which is the preferred 
form and to go through the manuscript 
and make the necessary changes. This sim- 
ple precaution may save several hours of 
machine correction time. 

Many plants direct their readers to cor- 
rect or query only the most “obvious” in- 
consistencies. It is difficult to comply with 
such an order, since what is obvious de- 
pends upon your point of view. In doubt- 
ful cases, it is wise to mark up a few proofs 
and to seek approval or additional instruc- 
tions before going ahead. 


Minimize Amount of Resetting 

Queries to an author on grammar or 
sentence structure should be made with 
the cost of corrections in mind. Try to re- 
strict any suggested substitutions in the 
text to a length close to that of the deleted 
material. If you feel that a word or a 
phrase should be added for clarity, try to 
eliminate or condense another part of the 
sentence sO as to minimize the amount of 
resetting involved. 

Consideration of expense should not be 
allowed to supersede accuracy, but a 
proofreader who demonstrates that he is 
concerned with the cost of composition 
and printing, whenever possible, will find 
it much easier to gain the respect of his 
colleagues and superiors. When he sug- 
gests changes which are indeed expensive 
to make, it will be assumed that he does 
so because there is no alternative. 


Reconstructed printing office in Williamsburg, Va., is on the site where original Virginia Gazette was 


first published in August, 1736, by William Parks. Building looks today as it did in early colonial times 














The Inland and American Printer and ge 


be obtained by writing the magazine, 79 W. 


her maintains a Book Department. A Book List may 
jonroe St., Chicago 3. When so noted, books reviewed 


here may be obtained by sending money order or check with order. Price includes 35¢ for handling charge 


American Standard PH1.30-1958 
(American Standards Association, 70 E. 
iSth St., New York 17. 35 cents.) 

This document provides the American 
Standard dimensions for film in rolls for 
graphic arts, phototypesetting, recording 
instruments, and other uses. Width and 
width tolerances and length and preferred 
practices for roll film are specified. The 
Standard lists the preferred nominal roll 
widths from 16mm through 48 inches and 
additional! widths for certain recording in- 
struments and X-ray films. The preferred 
practices include winding, splicing, and 
perforations. This publication can also 
serve as a guide for other films in rolls 
with similar applications. 


Abel Buell of Connecticut 

By LAWRENCE C. WROTH (Wesleyan 
University Press, Middletown, Conn. $5). 

The subject of this biography began his 
varied career of silversmith, type founder, 
engraver, as well as die cutter, inventor, 
ship owner, mill operator, etc., by first be- 
coming a counterfeiter. He was the first 
type founder in America and is considered 
a composite of the craftsmen of his time, 
which spanned the Revolution. 

In fact, in the notes in the back of the 
volume there is revealed the fact that the 
author is not absolutely sure that his bi- 
ography is about just one man. There 
seems to be a slight question about there 
being only one Abel in existence at that 
time. 

The book contains reproductions of 
type set by Abel Buell, documents en- 
graved by him, and some items in silver 
which he made. 


My Life With Paper 

By DARD HUNTER (Alfred A. Knopf, 
Inc.; 501 Madison Ave., New York 22. 
$5). 

The papermaking autobiography of 
Dard Hunter is anything but prosaic. It is 
not a mere account of a man whose boy- 
hood apprenticeship as an inky-fingered 
printer's devil in an old-time print shop 
sealed his fate forever as a member of the 
graphic arts industry. Mr. Hunter's zeal 
for handcraftsmanship took him from his 
father’s newspaper shop to work at Elbert 
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Hubbard’s Roycroft Shop at East Aurora, 
N.Y., to study and design books in Vienna 
and London, and home to America where 
he built a small mill for making paper by 
hand and set up a small type foundry. 

His book becomes a real travelogue 
when he descibes how his genuine interest 
in primitive papermaking methods takes 
him to Samoa, Tahiti, Siam, Korea, Japan, 
China, New Zealand, Mexico, the Philip- 
pines, and other fascinating places. 

With his first-hand knowledge Mr. 
Hunter wrote a book called Papermaking: 
The History and Technique of an Anctent 
Craft as well as several other volumes, 
some of which he completely produced by 
hand at his studio in Chillicothe, Ohio. 

His collection of papermaking tools 
was established as the Dard Hunter Paper 
Museum at the Massachusetts Institute of 
Technology, Cambridge, in 1939 and in 
1954 was moved to the Institute of Paper 
Chemistry, Appleton, Wis. + 

Mr. Hunter’s autobiography has been 
expressed in an unadorned style easy to 
read and interesting. Many photographs 
are included. The book also contains a 
piece of paper the author made by hand 
and one piece of Chinese spirit paper 
found about 30 years ago and exactly like 
the paper Marco Polo found in China in 
the 13th century. 


Aldus Manutius and His 
Thesaurus Cornucopiae 
Translated by ANTJE LEMKE (Syracuse 
University Press, Box 87, University Sta- 
tion, Syracuse 10, N.Y. $10 for 8'gx 
1215-inch, numbered, deluxe edition; 
$2.50 tor 44gx7-inch trade edition). 
Book collectors, students of typographi- 
cal history, and others may find this book 
of much interest. Aldus Manutius, called 
the father of book production, published 
the work in Venice in 1496. His publish- 
ing principles and aims are expressed in 
the prologue which has been reproduced 
in Latin and translated into English. 
Seven pages of the Greek text of the 
Thesaurus Cornucopiae, “the first book 
with numbered leaves printed by Aldus 
and one of the rarest and most splendid 
productions of the Aldine Press,” have 
also been reproduced. 


} 
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An introduction by Donald P. Bean, « 
rector of the Syracuse University Press, 
discusses the publisher and his contribu- 
tions to printing. The book was printed 
by deep-etch lithography in two colors on 
Curtis Rag Laid Book and was set in 
Cloister. There are 360 numbered copies 
of the deluxe edition. 


Integrated Packaging 
And Material Handling 

Three company studies describing a 
new concept of industrial management are 
discussed in this AMA Management Re- 
port No. 21. The concept is the control of 
material movement through the planning 
and engineering of integrated packaging 
and material handling systems. 

The studies are of integrated packaging 
at the Gerber Products Co., integrated ma- 
terial handling at Ford Motor Co., and 
“Systemation” at the Lewis-Howe plant. 
Copies are available from the American 
Management Association, 1515 Broad- 
way, Times Square, New York 36, at 
$1.25 to AMA members and $2.25 to 
nonmembers. 


Kaiser Aluminum Foil 

(Kaiser Aluminum & Chemical Sales, Inc., 
919 N. Michigan Ave., Chicago 11. No 
charge for requests made on company let- 
terhead; $12.50 for personal copies.) 

Described and illustrated in this book 
are aluminum foil converting processes 
and many end uses. New foil products and 
efficient production methods for existing 
foil items are suggested. This 244-page 
book is case-bound with one continuous 
sheet of foil laminated to Texoprint and 
coated with Mylar. The cover was litho- 
graphed in five colors. 

Topics covered are foil surface design 
techniques, aluminum foil production, 
data on properties and availability, basic 
converting processes and equipment used, 
and others. Over 200 converting, equip- 
ment, and material manufacturers con- 
tributed information or illustrations for 
the book. An index, a glossary, and vari- 
ous tables are included. 


Aluminum foil converting processes explained 
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Quality Often Means More Than Price 


By Irving Sherman 

Stop a printing salesman any time. Ask 
him, “What is the most frequent reason 
for lost sales?”” Without hesitation he will 
fire at you: “It’s price! It’s this darn, ever- 
lasting haggle over price!” 

And it’s the truth! Everybody who buys 
printing fights you on price—including 
the printing salesman when he buys print- 
ing for himself! 

So where do we go from here? The 
answer is this: Sell that which transcends 
price, which is value, function, or service. 

I had it brought home to me in a way 
that I'll never forget. One day in the early 
’50’s I represented a house that had many 
advertising agencies among its accounts. 
Word came to us that one of these agency 
accounts had just landed a big soft drink 
bottler and was in the market for cutouts, 
counter displays, banners, streamers, etc. 

I hustled down to the account and soon 
was pitching to a buyer whom I remember 
as a very harassed and rather distracted 
listener. I couldn’t put my finger on it. 
Why was he being so remote? Wasn't he 
charged with buying the printing and 
didn’t he need the facts? Why did he seem 
only vaguely interested in my spiel? 

Back at the office I went over my pres- 
entation with the foreman of our plant 
and our sales manager. Had I used the 
wrong approach? Didn't I give the pros- 
pect the right information and details? 
Everybody agreed I had done well. Here 
and there, the sales manager opined that 
I might have been a little more emphatic 
or explicit, but on the whole, from what I 
had related, I had made no serious mis- 
takes or had miscued in my presentation. 

Since it had been only the first call and 
the account remained unsold, I went back 
again. This time I was very careful to in- 
clude points I had missed on the initial 
call, stressing technical details of color 
match, talking up die-cuts and pointing 
up paper stock, delivery dates, and good 
scheduling maintained by the plant. 

Again I got the same impression of 
listlessness, almost indifference on the part 
of the prospect. It was an emanation that 
was as chilling and unnerving to me as it 





was galling and foiling in my anxiety to 
ring a bell, to make this sale. 

Why didn’t this prospect react positive- 
ly? If he told me off, it would have been 
less taxing than to have him keep me in 
suspense and at the same time acting al- 
most as if | were not there. Was I then so 
ineffective? 

I thought it over; I had a talk with our 
sales manager and I believed I had the key. 
Price! We were just too high and the 
prospect had adopted the attitude he did 
because he had no argument as to the job 
we could do, but the price, he felt, must 
be way off and he was sort of playing pos- 
sum, waiting for a final quote that would 
bring him in for the kill. 

The sales manager did not completely 
buy this, but a big order seemed at stake 
and I was trying so hard for the sale and 
we did have the account and wanted to 
keep it so I got the green light on a price 
that we were sure competition could not 
beat. 

Thus armed, sure about my analysis of 
the prospect and of my bait, I returned to 
the battle, sanguine of my chances. 

Of course, I did not plan to show my 
hand at the first shot. I opened up by re- 
minding the buyer that his company had 
always found our plant reliable and our 
work the best. We had the experience, the 
techniques, and the will and wherewithal 
to do superior work. Why then the hesita- 
tion? I waited and then I added, some- 
what in a tone of recrimination: Surely 
the prospect did not think that a price 
quoted him would be high in view of his 
own knowledge of what we could do and 
how well we did it? 

This, I realized, would smoke the fel- 
low out. Now he would have to react. 
That’s when I got the lesson I will never 
forget! The buyer certainly reacted! 

“Price!” he blurted. “Who said any- 
thing about price! We’re not fighting any- 
body on price on this deal. This job has to 
be perfect and we don’t care what any 
salesman claims or doesn’t claim. We're 
assembling the facts, all facts, and when 
we order it will be on the basis of these 
facts plus the price, but let me tell you, no 





one, not you or anybody else will get this 
order because the price is low. We're not 
buying just a price. Let’s keep this in 
mind.” 

Whew! Was I glad I hadn't fired my 
last shot! Like so many other salesmen | 
felt the urge to the line of least resistance, 
towards price. But luckily I had been 
spared, at least on this occasion, of unduly 
exposing myself and thereby losing a sale. 

It was a close call, but it did me a world 
of good. I was very cautious thereafter to 
conclude that a prospect would not buy 
solely because price was the obstacle. 
Selling is just not as simple as this. It 
cannot be. 

When a printing salesman gripes about 
the prices set for him and complains that 
his prices are the main reason he loses 
sales, he is only expressing the way he sees 
it. Actually, we who have been through it 
know differently. We know that there is 
more than one reason why that “big catch’ 
got away, including often a very basic rea- 
son—the fisherman couldn't really fish! 


opp idea 


Mutual Respect... 








Awards for superior printing are 
indeed heartwarming to the people 
responsible for developing and _pro- 
ducing it. However, this is the reverse 
side of the coin. 

In speaking to your customers and 
prospects in printed form, the first 
requisite is to command respect for 
your product or service. This is a 
subtle approach . . . it is best accom- 
plished by reflecting the quality you 
have to offer, in the printed piece. 

By addressing your prospects 
through better designed and better 
printed folders, booklets, catalogs, 
sales letters, etc., you emphasize your 
respect for their opinion. This, in 
turn, creates respect for you, your 
product and /or your service. 


WE, AS YOUR PRINTER, 
CAN HELP YOU 

Call on us at the beginning of the 
job and take advantage of our exper- 
ience and “know-how.” 

By using modern techniques we can 
help you cut costs, improve printing 
quality, and produce sales literature 
that will sell your prospects on what 
you want to sell them. 














“About the Cockles of Our Hearts . . . (Yours 
and Ours)’’ was title of this advertisement used 
by Triggs Color Printing Corp., New York City. 


Printers can adapt it for their own advertising 
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PROMOTION 
FILE 


By HARRY B. COFFIN 


Do you have someone on your staff to 
write and design your own promotion 
pieces? Or do you have an ad agency or a 
free-lance artist to do them? If not, it may 
be very difficult for you to find the time to 
do them yourself, especially on a system- 
atic basis. 

One or more of the four Idea Sketches 
on the left-hand page below can be ap- 


plied to nearly all of your customers and 


4 Idea Sketches 


Ready for you to reproduce from this page 
with photos and text of your staff and your plant 


prospects. They are sketched out simply as 


“blueprints” for nearly any functional or 


industrial application—by manufacturers, 


wholesalers, retailers, service organiza- 
tions, and clubs and societies of all kinds. 

Even if you do have staff members, ad 
agency, or free-lance assistants, they may 
find that these sketches can be worked in 
effectively with pictures of your staff and 


plant, of interesting current jobs for local 


accounts, and other promotional copy. In 
addition to stressing your facilities for 
good layouts, typography, and presswork 
at a fair price, you'll want to plant neu 
ideas in the minds of prospects which they 
can put to work in their own businesses 
for folders, booklets, broadsides, etc. 
One of the greatest helps to your pros- 
pects and to your sales and production 


stafts is a complete file of ideas, plus actual 
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You can print quite an extensive story about your company and one or more 
of your products or services on one 8'2x11-inch letter sheet, as sketched. This 
text can run on fold-over flap as three pages. The letter area can be for 
form or personal letters. Ads can be used on back of letter or left blank. 


Thus your story goes out with every letter and best of all, stays with it 


Do you use government post cards for notices, answers to queries, special 
sales, etc.? If so, why not dress them up by using colored sticker mounted on 
address or the message side, possibly on both sides? The post office allows 
the entire left half of the address side to be used. Let us print a series of 





UNUSUAL SHAPE 
8-PAGE BOOKLET 


from BY2x!l 
Sheet of paper 


No die required 














product stamps on one sheet; you can select the one(s) best for each card 
BUSINESS REPLY LABEL Fre - 
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There are many special shapes you can give to your booklets and folders 
without going to expense of a die, or die-cutting. Among shapes you can 
use by simple trimming on your cutter is the one sketched here. When folded 
it may conform to the perspective of your factory, store, or a packaged item. 
Such a piece can be more memorable than the ordinary rectangular shape 
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Unusual but feasible use for a business reply label you can print on a col- 
ored gummed paper to contrast with your letterhead or special mailing. Min- 
imum 234x4 inches. However, the 234-inch depth is extended to 3'4 inches so 
4 inch extends below bottom of letter. Attach it, mail in envelope, or as a 


self-mailer. Recipient writes reply on bottom panel, and seals projecting flap 
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of many styles of pieces 





to show Idea Sketches from opposite page 


for you to mail and hand out to your prospects 






















printed specimens, classified by type of can be run work-and-turn if press size Always try to incorporate copy about 
piece and business. You'll also want spe- permits. each key staff member, about your Idea 
cial files to sample various papers, inks, To visualize fully their uses and appli- Files, your plant facilities, and personal 
folding styles, bindings, etc. cations, make actual size dummies from services on each of your pieces presenting 

As an “idea starter” any of the sketches these sketches to show to prospects. these Idea Sketches. Be sure to mail or 
below may offer a somewhat unique ar- To make such mailings truly your own, hand out some idea-full promotional piece 
rangement which will save the user time you may want to reproduce photos of ac- to every prospect at least once a month! 
and money—e.g., combining the func- tual jobs you've produced recently for You never know when a particular idea 
tions of outgoing envelope, letter, display local clients alongside the corresponding may be just what he is looking for! An 
ad, and reply card all in one piece which Idea Sketches which prompted them. old idea to you may be new to him. 
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You can adapt the four Idea Sketches here each month to a series of Idea Adapt any three of the four Idea Sketches from opposite page each month 
File cards for prospects to keep “on tap.” Use an index bristol of business to your statements. Send this to all your customers and prospects whether 
reply card bulk (.0085-.0095 inch). Use printed perforation as sketched so they bought printing the preceding month or not. Put their name and cd- 


recipient can detach file card (different idea each side) with tab to bear dress in area indicated to show through No. 6%4 window envelope so it will 








each title. He jots down on reply form his request for dummies, quotations come back automatically with reply. A, B, C areas are to request dummies 
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The diagonal cut in this 8'2x11-inch opaque sheet, combined with the folds —_ This format uses a business reply label to seal the reply portion of the self- 
and printed perforations shown, allows your prospect to address the mailer (see sketch on the lower right corner, opposite page). Here the 8!2x 





self-mailer and also to return to you automatically the reply portion (R) 11-inch opaque sheet folds first to 5¥x8'2 inches, twice the other way, to 
of the business reply card where he can sign his request filled in on any mail. Seal it with a precancelled stamp. Use three Idea Sketches (X, Y, Z). 








of the areas marked “’X,”’ asking for dummies and prices on any of them OD, E, F are areas opposite each idea for requests for dummies and prices 





7I 





ES Sto), Re) Ble), tis 
FOR COMPOSITORS 








More might have been said in comment on original and 
reset booklet covers, respectively, above and below, 
when shown in October. Space and makeup barred the 
way. This more has reference to prominence. As type 
is bolder, there’s a point—when black of letters over- 
balances white—where clarity suffers progressively. In 
its open clarity the second big line of the original holds 
its own in complete impact or effect, despite blackness 
of first. Similarly, though guessing the enlargement of 
the first line to square up in the reset didn’t exactly 
pan out, and bold line is definitely seen first, ‘“Oppor- 
tunity,” more clear and a contrast, does very well. It 
doesn’t suffer enough in prominence to offset marked 


gain in over-all appearance. In clarity there’s strength 
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By J. L. FRAZIER 


Fine Idea for Change of Pace 
CHARLOTTE CLUB OF PRINTING Houst 
CRAFTSMEN, Charlotte, S.C.—You score a 
hundred with the November issue of your 
bulletin. It is a complete sheet of 25x38-inch 
paper, suede finish, black one side, folded to 
912x6'4 inches so that the black side ap- 
pears all through the unfolding to the final 
spread. The figure 10 in four-inch outlined 
characters appears above the line “Charlotte 
Craftsmen Bulletin, November, °58,” on the 
front when folded in opaque white. Opening 
to a two-page spread, we see solid figures 9 
and 8, the first in white and the second in 
pink. The figures continue through succes- 
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meeting near the upper left-hand corner of 
the sheet. Some display copy follows the line. 
As a novelty, especially to demonstrate fine 
presswork (or silk screen), the piece could 
serve as a model for others. It is all the more 
satisfying to us that the typography is a 
match for the presswork; indeed, it’s far and 
away above the average, the better because 
top grade faces are used. 


Notable Bible Project Finished 


BROR ZACHRISSON, Graphic Institute of 
Stockholm, Sweden—We are glad to learn 
that the project of your “Liber Librorum” 
has ended successfully. It is no subject for 


Tinsel 


Too much tinsel on a tree 


Cheapens it, it seems to me 
loo much tinsel intertwined 
With our lives, we're sure to find 
Cheapens them on Christmas day, 


And on any other day 


Too much ‘attention to mere things 
Robs the Yule-time of its wings 
Let's not forget the meaning true 
Because there is so much to do 
loo much tinsel takes away 


The dignity of Christmas Day 


Ihe spirit of this season fair 
Should not be cluttered with great care; 
Its best expression seems to be 
In a fine simplicity 
Oh, may the tinseled things that are 
Nevermore blot out the star! 

By Auice CroweLtt Horrman 





Front and inside back cover from 414x6'2-inch house publication of York (Pa.) Composition Co. While the deco- 


rative features are especially drawn, they are in character with numbers obtainable from type founders and, 


so, exemplify “in the shop” work. Of such fine detail on original cover, the square ornaments suffer in reduction 


for reproduction even with copper-etched line plate. While one now rarely sees the roman types of Frederic W. 


Goudy, his text, used for display above, is favored above others, and, in our opinion, the best ever produced 


sive openings in different colors to the next 
to the final one which winds up with biggest 
of all, a figure 1. The final spread, the com- 
plete white side, carries the usual content of 
a bulletin on the left; while at the right, oc- 
cupying most of the space, a giant globe, 
distorted to an oval, is printed in red with 
“Zero” overprinted in black near the center. 
“Bursting bombs” in black and yellow at the 
right of and cutting into the globe are con- 
nected by a line circling the globe and end- 
ing with an arrowhead where copy for the 
with the announcement of a 


issue starts 


a review in our normal fashion, and we 
would not “lay hands on” any of the several 
signatures you sent with your letter, but we 
feel that many of our readers know about 
the project and others will be interested. The 
“Liber Librorum” project consists of a col- 
lection of solutions of typography for the 
Bible by about 40 of the leading book de- 
signers in the world. Copy used by all is 
“The First Book of Moses, Called Genesis,” 
Chapters I and II. The wide variety in typo- 
graphic treatment in the contributions, copies 
of which you have supplied us from Canada, 
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Items submitted for review must 


be sent flat, not rolled or folded. 


Replies cannot be made by mail 





Germany, England, and Ireland (in 
Gaelic), is undoubtedly characteristic 
of all; as three of these four are four- 
page folders, we presume that the for- 
mat is also usual. We seem to recall 
having seen two or three signatures 
from our country; we know that we 
reproduced a page of one by the late 
Richard N. McArthur of Atlanta. Be- 
cause page sizes vary, we are rather at 
a loss to visualize the makeup of the 
complete collection. You write that 


ae 


ia 
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While one ‘gets’ the word ‘exhibition’ 


glad to avail themselves of the collec- 
tion if, indeed. that is possible on the 
date this issue reaches readers. 


Idea for World Series Time 

L. P. THEBAULT Co. of Morristown, 
N.J.—Your 8xS-inch, three-section 
mailing folder issued just prior to last 
year’s World Series offers an idea 
which we believe many readers will 
store away in the back of their minds 
to make use of, perhaps next October. 
The front bears stacked bold block cap 
letters “W” and “S” printed in black 
against a red background which bleeds 
off left, top, and bottom, and takes half 
of the lateral space; an unprinted area 
is left for addressing. We often ques- 
tion the use of words or letters to get 
attention through curiosity. Such 
“dodges” may work and again they 
may not. If what's inside is of sufficient 
interest to warrant printing, a few 
“catchy” descriptive words to encour- 
age opening would be preferable. One 







PAUL 
RAND 


Ont in A 
sERies OF 

EXHISITIONS 
SPONSORED 


well enough on above round—and, so, novel—maiiing card, 


reading the text in red is not too easy, even on original of eight inches diameter. While out of 


proportion, further suggesting larger type for text, there’s a need for certain copy like name 


of sponsor, place, and date having greater prominence. Lettering on original is soft, light blue 


“the material has been put together in 
an attractive cover at the Royal Library 
of Stockholm” and we'll let it go at 
that. You also write that “there are still 
some copies left, but it is expected 
these will soon be sold out.” You do 
not state the price, but we note with 
interest that the proceeds. presently 
£300, go to Prof. Albert Schweitzer’s 
hospital at Lambarene. From all we’ve 
seen, we're confident that bibliophiles 
especially and typographers will be 


can only speculate which approach in 
a given instance is better. The back 
page (with the piece folded for mail- 
ing) headed “Stengelese” might here 
save the situation, for what baseball 
fan doesn’t know Casey Stengel of the 
Yankees and his penchant for peculiar 
expressions? Some of these, plucked 
from newspapers, follow the head as 
the text of the page. When opened, the 
piece has provision for keeping a box 
score of the first six games just as one 
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Welcome, Craftsmen A A 


Halftone, highlighted as it were in “black,” cover from the employee 





magazine of the Mack Printing Co. in Easton, Pa., results in a 
striking effect which all readers should keep in mind for the day 


when idea could be just the one to distinguish some jobs of their own 


Rather than going all out in use of some new type or one happen- 
ing to be—or thought to be—a vogue for all and sundry work, we've 
often urged that some good older face is often preferable. Such 
could well be more in character with writing, illustration, and prod- 
uct; avoid so much printing so much alike, and get greater atten- 
tion by contrast. While the old Century type is even now widely 
used for text, it is rare in display work like cover above, to which 


it contributes decided clarity, and, in contrast with usual, character 
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A Little Booklet of Hin: 

Prepared for Copywriter | 1..: 

EDWIN H. STUART. IN« 

422 FIRST AVENUE 
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Front of a self-covered 6x9-inch booklet, a practical manual 
on work related to the title, of benefit to both customer and 
issuing typographer. The original is printed in a pleasing rich 


yellow and deep brown on bulky antique cream-toned paper 





= / 
Dowel Kat; 
t 


TYPOGRAPHER 


announces the csbablcchenonl ofa shop 
on the tenth floor of the 
J)» 4 iy 7 -/ J. 
} tinting Cenler Fut ding 
l / c f 
1/220 - Ulayle a 
) 
Los Angeles 
Here, Mr. Katz will specialize in the composition 
of advertisements and the printing of hand set 
booklets and fine announcements... Mr. Katz is 
well known nationally as a producer of fine ad- 
vertising typography and printing. His recently 


completed “Type Specimen Book & Examples of 


Typography ” has brought world-wide comment. 


" dabephonie Preospes t /8148 
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To celebrate silver anniversary supplying top-grade typog- 
raphy in Los Angeles area, Samuel Katz sent out reprints of 
his opening announcement, issued during dull days following 
tragic bank holiday. Margins are more than proportionately :e 


duced for less reduction of type and color is changed from red 
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sees them much larger in store windows dur- 
ing games. The box score for the seventh 
game is On the third section of the outer side, 
with the front carrying quotes from Stengel: 
below that are your name, line of business, 
address, and telephone number over a red 
panel similar to the one at the bottom of the 
inside spread. We think that you have cre- 
ated, as you say, “a timely, different piece 
with World Series on and everyone wanting 
to keep a record for office pools,” where 
legal. of course. We note you suggest that 
the piece be posted rather than individually 
used, so as to multiply the number of persons 
who will be impressed by your name and 
product. The typography, featuring sans 
serif type, is not stylish but is well done and 
is probably more suitable than anything 
“arty.” It is uncrowded; in fact, it is nicely 
open—as all work should be. 


Centennial Brochure Inadequate 
SENTINEL PRINTING Co. of Hempstead, 
N.Y.—It seems to us that if we were cele- 
brating the 100th anniversary of a company, 
we'd “hire a hall” and “throw a_ ball”—of 
course, figuratively. Instead of a 9x6-inch 
brochure, we'd make it 12x9 or even 18x12. 
The bigger page would be ever so much 
more in keeping with an event that very few 
organizations, even now, have a chance to 
celebrate. Bigness means prominence as well 
as importance. You have done very well, 
however, on the piece, which is featured 
largely by in-the-shop halftone illustrations 
of men and machines. Presswork on the half- 
tones and on the type is excellent. Display- 
wise, the front cover is subject to improve- 
ment, although it is not at all bad. The cover 
is dominated by a line illustration in red- 
brown of a craftsman at work, his head far 
to the right with the picture bleeding off at 
the top, while the lower part of the picture 
extends much to the left. This leaves quite 
an area of white space at top-left. Of course, 
that is no error, but also printing the titie 
“100th Anniversary” in type too small for 
the importance of the copy is. On the other 
hand, your name, which in large part over- 
prints the color illustration, is too large pro- 
portionately. The line, too, would be more 
prominent if set in smaller type and kept 
clear of the illustration. Printing type over a 
picture can be dangerous to clarity. Ernest 
Elmo Calkins, revered pioneer in the profes- 
sion of modern advertising, once wrote that 
if an ad got attention, was interesting to 
read, and did a selling job, it made no differ- 
ence if the name of the advertiser were in 
6-point light-face. The thought has crossed 
our mind that making the signature bigger 
than the head indicated fear of the copy’s 
merit. The first inner page, a halftone bleed- 
ing off on all sides, is very good and presents 
an idea that others might use. It shows two 
hands extending in from the left and top 
sides of the page: one hand holds a long 
stick and the other inserts the final letter 
“E” of: the line “100 Years of Service.” Of 
course, in order to read from left to right, 
the type characters are properly upside 
down. What isn’t proper is that the com- 
posing stick is held in the right hand and the 
piece of type is being inserted with the left 
hand. The copy, “A business, like an indi- 
vidual, has its personality,” appears in re- 
verse color near the lower right-hand corner 


of the page. An interesting feature of the 
inner spread is that, with halftones of shop 
views in black, another with reproductions 
of work you've done in color fills out much 
of the space between them. The idea has 
merit over that of a solid color so often 
used in such places. 


Printer Offers Clinic Sessions 

BARTON PREss, Newark, N.J.—The idea 
of the Barton Printing and Advertising Clinic 
of six sessions, one each month starting with 
November but skipping December, looks 
like a sure shot at impressing customers and 
prospects. Your “package” promotion, a 
4'2x8-inch card for each lecture, a reply 
card on which those invited may check the 
sessions they'll attend, and a most unusual 
434x11-inch portfolio in which seven cards 
are enclosed, are all impressive. Design and 
typography are in the best modern manner. 
A sample topic is “Up-to-Date Methods of 
Preparing Art for Color Reproduction.” The 
names of lecturers, a statement of their 
qualifications, and a brief synopsis of what 
will be covered follow in small but readable 
type, all in black. The letters “BPAC” ap- 
pear next as 48-point Wide Latin caps print- 
ed alternately in light orange and gray; the 


WARWICK TYPOGRAPHERS, INC. 


WASHINGTON AVENUE « T UIS 1, MISSOUR 


CEntrai 1-9210 








Since Warwick is probably largest producer of photo- 
composition, Fotosetter mat in brassy hue is a natural 
on business cards of company executives. So mat would 


have full effect of color, rule on original card is red 


announcements end with your name and ad- 
dress. The uniform top masthead above the 
lecture title features a bleed-off panel in 
gray; “Lecture 1” and following copy are in 
reverse color in white. The date and the 
hour for dinner and lecture are in two rather 
small lines overprinting the gray above and 
below the reverse-color line. All printing, ex- 
cept as noted, is black, and all six cards are 
of uniform treatment typographically. It’s 
the folder which, design-wise, really stirs. 
The sheet is of heavy white cover weight, 
gloss-coated one side, as the outside of the 
closed piece. It is die-cut so the front of the 
folder when closed is of two three-sided 
leaves which meet at a point marking the 
line from upper left-hand to lower right- 
hand corners. The leaf on the left is red with 
a big Wide Latin letter “A” (advertising) in 
reverse color (white); the three-sided leaf 
folded in from the right is blue, except for 
reverse color “P” (printing). The line illus- 
trations of the man at the Linotype and of a 
man at a press in black respectively over- 
print the color of each fold-in leaf. Similar 
but smaller three-sided extensions folded in 
beneath the front leaves of yellow and gray 
keep the cards from falling out. Many read- 
ers will follow your lead both in setting up 
similar dinner-clinic sessions and in the high- 
ly unusual, striking format of the folder. 
Thanks for letting us have the material. 


The Inland and American PRINTER and LITHOGRAPHER 


For March, 1959 





Features Panels of Odd Shape 

G. H. Perry, Indianapolis—The number 
of clients represented by the large collection 
ot direct-mail printing you sent to us sug- 
gests that your free-lance layout and typo- 
graphic service has caught on. It’s regrettable 
that proportionately few printing houses can 
offer a styling and layout service that will 
make their work stand out and hold custom- 
ers fast, so we urge more to go to specialists 
like you and to relatively few others. Almost 
every top-flight man in your line, we've 
noted, has some pet design motif, seen in 
almost everything he does, which, in con- 
trast with the regular, gives it distinction. 
Yours is the characteristic paneling of un- 
usual shapes, emphasizing curved limits rath- 
er than being square-cornered. In a second 
color, with display reversed and text in 
black overprinting, such panels are not only 
more attention arresting, but more interest- 
ing than conventional, rectangular panels. 
An instance is found in the curved band 
about the lateral center of each page of the 
striking 11x82-inch brochure, “A Home of 
Your Very Own.” This band is shaped as 
much as anything like a thick “modernistic” 
cap “S,” occupies a little less than one-third 
ot the pages width, and bleeds off top and 
bottom. On some pages the halftones in 
black are cut in variously and the type mat- 
ter overprints. Something to guard against, 








PAGE ONE 








of course, is that such panels may be so dis- 
tinctive and interest-arousing that they may 
distract. There is another highly interesting 
piece emphasizing the same idea and that’s 
the booklet “Office in the Round.” The cir- 
cular motif is emphasized throughout, even 
to halftone portraits of individuals. On the 
back page, on which a large circle of white 
(paper) appears against a light blue back- 
ground which bleeds off on all sides, type 
and a couple of pictures are printed in black 
within the limits of the circle. It is a well 
recognized fact that since most cuts and 
open panels are rectangular, those that are 
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Characteristic page from 914x3%4-inch magazine of Mclean Brothers, Montreal, promoting “conventional and 
photographic typography.” Each issue has different theme, is individually styled to show various types and modes 


of layout. While the deep, dull yellow of original is no favorite of ours, there, again, the idea was variety 


circular in form will get attention faster and 
more forcibly. It's the bull’s-eye effect. You 
have a liking, too, for pastel-like color tones, 
which is an added benefit when so much 
printing is done in normal and/or strong 
tones. Such pastel tones are at a disadvan- 
tage. though, when type or line cuts are in 
reverse. We mention this as a warning to 
others; you should employ a reverse color 
technique only when the parts are big and 
the lines are not fine. You must recognize 
that the lighter a color is, the less contrast it 
affords with white paper. The same warning 
applies to printing type, not reversed; yellow, 
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Front—and characteristic—page of 8'2x11'-inch folder prepared by the Rumrill 
Co., advertising agency for the Eastman Kodak Co., both located in Rochester, N.Y. 


Unusual, and for that reason effective, all-type cover from company publication of 
Edwin H. Stuart, Inc., well-known Pittsburgh typographic house. Typo Graphic is 
in reality a local advertising and graphic arts publication, circulation paid and 
advertising sold. Formation of the figure “2 by cap alphabet is an intriguing 
concept of this design, the work of G. H. Petty, Indianapolis free-lance typographic 
designer. Name represents an instance where all lower-case fetish can be con- 
doned, but we consider two words too tight. Light brown is fine color on the original 


Typography by Joseph Thuringer, Rochester Typographic Service, is an excellent 
simulation of characteristic circus and carnival flyers of away back when odd 
and fancy types along with the two media of entertainment were in full bloom. 
Display idea of old was to emphasize everything, changing the type from line to line 


as favorite means to that end. Yellow paper was favored on such work of period 
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Fd ay PAPER COMPANY, INC 


TREET NEW RK 


tor instance, lightest of all hues, is too weak 
to contrast well with white. All of your work 
is interesting and more could be written, but 
other thoughts must wait. 


Group’s Brochure a Bad Example 
THE Type Directors CLuBp OF NEW 
YoRK—You didn’t ask for a review of your 
8x1 1-inch brochure, “Typographic Design 
Excellence,” in which work which scored in 
your ninth annual competition is reproduced 
in miniature. You did send a copy, and it is 




















along way of progress in the ‘way of life” 


coffee at 





At times it is desirable to print some copy of a letterhead along bottom, particularly if it is supplementary 
or, getting it out of the way, permits better display of top copy. On the other hand, there’s much in favor 
of keeping all copy at top, making one unit rather than two. With top display too weak and both groups 
In reset below, 





too far to left, throwing whole off balance, letterhead above doesn’t achieve stated benefits. 
Morris Reiss, New York, achieves far better display, holding all copy together, even while giving up benefit 


of second color. His, however, is printed in a pleasing deep blue instead of routine black—and that means color 
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aby RCLAY PAPER COMPANY, Inc. 


NEW YORK 11, N.Y. + CHelsea 2-4600 
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Jointing Tapers 112 WEST 24th STREET ; 





14'’2 cents a pound. Page shown is printed 


Front of this 9’2x6-inch booklet on white cover-weight paper by great R. R Dieenalles rm Sons Co. of Chicago, 
announces one of its gallery exhibits, that of old-time printing which, taken together, represents milestones 


in our land. One, for instance, is the price list offering top-grade 


in dull blue, black, and a rather soft, light red 


well worth bringing to the attention of all 
readers as an example of very interesting 
work on various printed forms—in our view 
good, bad, and indifferent—which should 
stimulate everyone having anything to do 
with design and typographic layout. It re- 
minds us of an almost identical item from 
Canada for the same purpose. that of cata- 
loguing a show. The items reproduced are 
much more “modernistic.” denoting so- 
called extreme work, than those found in 
the Canadian brochure. Characteristic of 
many items in your brochure is the decided 
subordination of what’s known as the text 
of advertising, posters, etc., usually the 
clincher copy designed to sell after the dis- 
play has caught the eye of the reader. We 
like big, strong display as well as anyone, yet 
that in yours is often so tremendously over- 
powering we wonder if the reading matter 
wasn't passed by. We have always contend- 
ed that printing used to promote important 
organizations in the graphic arts—like yours, 
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Business cards in folder form have the dual advantage of novelty 
if they don’t “fly open’’—and more copy, at least if 


-natural curiosity 


causing them to be opened, 


it is to be effectively displayed. Panel on left is of front, circle and part circle 
symbolizing the business of printing, other two of spread after the front leaf is raised 
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the American Institute of Graphic Arts, the 
Chicago Society of Typographic Arts— 
should be the best. modern or traditional. 
Your group's part of the item—cover, title 
page, and inside back cover—is, in our view 
anything but representative of what it should 

The cover is just a succession of cen- 
tered lines, groups divided by one-inch round 
black ornaments, pointed all around like the 
red and gold seals used on many legal docu- 
ments. With all the space of the page, we 
can not see why lines of the odd roman let- 
tering of the title should be piled atop one 
another or that the whole should just be a 
little below vertical center. It would be far 
better if the design were definitely near the 
bottom. The whole title page. no more than 
a word in any of 14 lines, is freakishly nar- 
row, entirely disproportionate. Remember. 
hundreds of young in the craft assume what 
an organization like yours does is right. Don't 
let them down or lead them astray. 


On Sizes and Proportion 
THE OTTERBEIN PREss, Dayton, Ohio 

Normally, calendars are not reviewed in this 
department. When one, like yours for 1959, 
presents an idea that others might adapt, or 
affords an opportunity for constructive criti- 
cism of interest and benefit to all readers, it 
is prime material. In the format of a 12x9- 
inch brochure, plastic-bound across the top, 
the calendar has white paper backs of heavy, 
hard card stock. Provision for hanging. if 
desired. when opened to a spread of 12x18 
inches is offered by a brass-eyeletted round 
hole in the center near the bottom of the 
front cover. With satellites and the universe 
as Chief topics of current interest, you score 
a figurative ten-strike with what you've print- 
ed so effectively on the inside front cover— 
in colors, bleeding off on all sides—which is 
the top half of the calendar when hung. The 
picture is of the sky, presumably above a 
row of Dayton buildings. There are myriad 
Stars seen as white specks, also the North 
Star and all well-known planets which are 
illustrated tremendously bigger than are the 
stars. Type matter in reverse color adjacent 
to the North Star and each planet gives 
space-ship time from Dayton. the former as 
600 light years; Venus, closest to earth, 42 
days, and the moon as 9'2 hours. There is 
other reversed type matter in the largest 
open area, a fairly large headline reading 
“Highway to the Heavens” showing in red, 
and three smaller lines explaining that “a 
space ship from Dayton, traveling 25,000 
miles an hour, would reach the planets in 
our solar system in approximate time 
shown”; this latter copy is in light blue. 
Twelve calendar leaves of identical layout 
and typographical treatment follow; they 
are, of course, on heavy white paper and are 
printed in black, blue, and red. They seem 
crowded, but the big figures have, to com- 
pensate, the functional advantage of being 
readable at a distance. Offset presswork is 
good. Our one serious adverse criticism is 
that the front design is unduly smaller than 
desirable. It comprises the copy, “your 1959 
calendar, pictures of your building, and 
your name,” all in black with a brush-stroke 
oval in light blue around the illustration. All 
of them might have been larger, particularly 
the picture. Beyond that, the design ensemble 
is proportionately too small for the page. 
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Oddities or novelties—in an instance or two defendable as is justifiable homicide, the letterheads reproduced above 
are offered as “light reading.” Rather than condemn, we'll question and in an instance or two attempt to fathom 
what stimulated their doing. The two big and one gigantic letters dominating the first are initials, of course, for 
the firm name; the ‘“’R’’ in the original being “gold.” The point here: Is it better to stir curiosity and command atten- 
tion—make a “smash hit’’—than have the name stand out ‘‘loud and clear’? As to the second, what would be lost 
by starting words of the name with caps? Why capitalize address without so handling “executive office” and then 
why set the only considerable amount of copy wholly in caps? The illustrated panel in the upper-left corner of the 
third suggests a very old business with a boss who is afraid any modernization of his printing would cause loss of 
identity. Could he have something businesswise? Next to last heading suggests the 1890's. Space forbids mention 
of errors—one, too many scattered parts. To clarify terminology, we rate final design a novelty, no oddity 
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THE COMPOSING ROOM 


By Alexander Lawson 


Questions will be answered by mail if accompanied by a stamped envelope. 


Answers will be kept confidential upon request. 


Type Face Designed by Goudy Released by Monotype 


®@ University of California commissioned Goudy to design new face in 1937 


®@ Californian is second Goudy face cut since his death 12 years ago 


@ The name the designer preferred for this type was “University Old Style” 


To the older generation of American 
printers there was a comfortable ring to 
last fall’s announcement by Lanston Mon- 
otype Co. of the availability of a type de- 
signed by Fred Goudy. For so many years 
the trade had had frequent notices about 
the “latest” of the Goudy types. Perhaps 
because there was such an abundance of 
them, they created less and less interest. 
But, suddenly—on May 11, 1947—news- 
papers informed us that Frederic W. 
Goudy, type designer, had died at the age 
of 82. 


Two Posthumous Faces Out 

Since that day only one Goudy type has 
been produced—one which he designed 
in 1943 for a western university. Because 
of wartime restrictions, this commission 
was never fulfilled, but the Monotype firm 
agreed to bring it out after Goudy’s death 
under the name “Thirty.” This was ac- 
complished in 1953. The type was cut in 
two sizes, 18-point and 60-point, the lat 
ter to be used for initials. 

Since the face is in the classification of 
round gothic, it is useful for occasional or 
period printing. However, in spite of the 
fact that it is an excellent re-creation of 
a 15th century letter (and one of the best 
available), it will not find wide-spread use 
in everyday printing. 

The type which the Lanston organiza- 
tion announced late last year is to be called 
“Californian.” Most persons familiar with 
Goudy types will realize that this is the 
face designed for the University of Cali- 
fornia in the period 1938-39 and first 
named University of California Old Style. 

Typographers have been glad to hear 
that Monotype is making this type gener- 
ally available, as it is an excellent letter 
which should prove to be a distinguished 
addition to those Goudy types already in 
use. 

The story of the origin of Californian 
is amusingly typical of the manner in 
which Goudy worked. While his reputa- 
tion as a type designer is secure, there are 
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some who have never given him very 
much credit for his accomplishments 

Paul A. Bennett, in an appreciation of 
Goudy written shortly after the designer's 
death, probably stated the case as well as 
anyone who knew the old man well. He 
wrote, “Whether or not you liked Goudy’s 
types is incidental, it seems to me. One 
couldn't help liking and respecting the 
man. He had a genuine gift for friendship. 
When he was interested in a problem or 
some item displayed for his opinion, it 
was always with a real interest. The man 
simply couldn’t simulate the polite, super- 
ficial concern so frequently evidenced in 
this materialistic age.” 

The story of Californian begins with 
a letter written to Goudy in 1936 by the 


typographically prominent manager of 


the University of California Press, Sam 
uel T. Farquhar. The letter stated that onc 
of the regents of the University had sug 
gested that the Press acquire its own type 
face. Farquhar then asked if the famous 
designer would like to design it. 

Naturally, Goudy was interested. He 
immediately replied that it was a “coinci 
dence that your inquiry should follow so 
closely upon the heels of the practical 
completion of my one-hundred-first type 
design ...” The designer then stated that 
in his experience it was futile to send 
drawings, as no one—including himself 

-could entirely visualize the effect of a 
book type from drawings. 

He suggested a trial cutting of several 
letters of the 14-point size, and hinted 
that such efforts on his part should receive 
compensation. He ended the letter by 
graciously welcoming the opportunity to 
become connected with an outstanding 
university. 

Nothing ensued from this correspond- 


ence, so the type designer decided the 


Californian is the type face which Frederic W. Goudy designed for the University of California in 1938 
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following spring that he needed a Cali- 
fornia vacation. While he was in Los An- 
gcles, his presence in the city was noted on 
the first page of the Los Angeles Times, 
whereupon he received a phone call from 
Edward A. Dickson, a regent of the Uni- 
versity of California. 


Commission Is Granted 

After meeting with Goudy, Dickson 
wrote Mr. Farquhar stating that by a “pe- 
culiar coincidence” he had met Mr. Goudy 
and was surprised to hear that he was in 
California at the invitation of the Press 
manager. What a wonderful thing it 
would be, said Mr. Dickson, to have the 
Press celebrate the 500th Anniversary of 
Gutenberg’s invention by having a type 
cut by Frederic W. Goudy. 

As a result, in December, 1937, Far- 
quhar wrote to Goudy informing him that 
permission had been granted by the presi- 
dent of the University to commission a 
new type. The letter closed with the state- 
ment that Farquhar would be in Marlboro, 
Goudy’s New York state home, on Jan. 
15.. 1938. 

The designer began immediately to cut 
trial matrices of the design (his 10 1st 
type) which he had mentioned the pre- 
vious year. By Jan. 8, the results of the 
trials were apparent. Goudy was then ap- 
palled at the “inability of any designer to 
visualize completely the effect of large 
drawings as type.” It was evident that new 
drawings were needed. 

With one week in which to produce a 
type, he decided to “bury his own mistake” 
and proceed to a new design. By the 13th 
of the month Goudy had completed the 

Turn to page 102) 


Your Slugcasting 


PROBLEMS 


MACHINE 


By Leroy Brewington 


Worn Mold Disk Locking Studs 
Q.—On Model K Linotype slugs which 
I am sending, the letter next to a space- 
band shows only partially and with a 
smashed effect. This happens most fre- 
quently when long slugs are cast. What 


causes this? 


A.—The 30-em slug submitted shows 
that the spaceband has chafed the side of 
the character on the left end of the slug 
and has caused a burr on the type face. 

The principal cause of this trouble is 
worn mold disk locking studs or blocks. 
If either of the studs or blocks is worn, 
the first elevator will raise the mold disk, 
according to the amount of wear, when 
the first elevator rises to align the matrix 
lugs in the mold groove. Then, just as the 
slug starts to retreat from the matrix cell 
after the cast and the lifting pressure of 
the first elevator is relieved, the mold disk 
may settle slightly, maybe more on one 
side than the other, and then the space- 
bands will chafe the sides of the type char- 
acters. The position of the slug in rela- 
tion to the justified line has been changed 
and the slug cannot pull straight out of 
the matrix cells. 


A type display book which opens into a large chart but can easily be folded into a pocket-size 


32-page booklet has been designed as a mailing piece for printing customers and prospects by Mon- 
sen Typographers, Inc., Chicago. The folder is a one-showing of more than 700 type faces. The spe- 


cial fold permits user to view type faces page by page without the nuisance of unfolding the chart 


Another cause for this trouble is that 
the left-hand vise closing mechanism 
opens up before the mold has retreated. 
The left-hand vise jaw wedge must not 
start to descend until the slug has com- 
pletely retreated from the matrix cell. If 
there is any loosening of the justified line 
at this time, the line will spread and the 
bands will rub against the sides of the 
characters. 


Removing Distributor Clutch 

Q.—We would like to remove the dis- 
tributor clutch to clean it and apply a new 
leather washer if necessary. Since we have 
never done this before, will you tell us 
how to do it? Our machine is a Model 8. 


A.—To remove the distributor clutch 
on your Model 8, first remove the clutch 
lever hinge pin to release the clutch lever. 
Then remove the large hexagon head 
screw holding the shaft bracket; be very 
careful since there are two dowel pins to 
be released. Take out the screw and wash- 
er at the end of the shaft, remove the 
spring, and pull forward slightly and re- 
move the small screw in the shaft. The 
complete flange assembly may now be 
taken off the shaft. 

Before reassembling, the leather washer 
should be scraped clean and the face of 
the driving pulley should be washed thor- 
oughly with gasoline. It is not always nec- 
essary to apply a new leather washer. 


Removing Keyboard Cam Frame 
Q.—What should first be done before 
removing the keyboard cam frame? 


A.— Insert trigger-lock wire. 


Causes of Double Letters 

Q.—What are two reasons for double 
letters? What is the reason for cam’s con- 
tinuous revolving, assuming key action is 
O.K.? 


A.—Double letters can be caused by 
accumulation of dirt or gum on the key- 
lever which would cause the lever to stick 
when pressed down, or if there is dirt or 
gum on the key weight the same would 
result. Application of gasoline will give 
temporary relief and at such time as pos- 
sible parts should be removed from the 
machine and thoroughly cleaned. 

A cam will continue to revolve in spite 
of key action being O.K. if the cam-stop 
is broken off. 
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THE PRESSROOM 


By George M. Halpern 


Questions will be answered by mail if accompanied by a stamped envelope. 


Answers will be kept confidential upon request. 


How Mechanical Feeders Supply Stock to Press 


@ Three main feeder operations are separating, forwarding, registration 


@ Air suction, air blast, and combing separate top sheet from pile 


®@ Correct suckers should be used to suit varying requirements of stock 


Feeding is the act of supplying stock to 
the press. There are two kinds of press 
feeding—manual and mechanical. Except 
in special cases, feeding of presses is al- 
most entirely a machine operation. Ma- 
chine feeders in use today are automatic. 

Automatic cylinder sheet feeders con- 
tain the load or pile of stock in correct 
position for registering, separate the top 
sheet from the load, project this sheet for- 
ward to the feedboard conveyer belts, 
which in turn bring the sheet to the guide 
where they are registered. 

Automatic platen presses operate in a 
similar manner, but instead of bringing 
the sheet to a set of conveyer belts, the 
feeder sends the sheet directly to the 


guides. 


Stream-Feeding Sheets 

Stream-feeding is a variation of sheet- 
feeding. Although this method employs 
the technique of automatically feeding in- 
dividual sheets, the forwarding suckers are 
moved from the front to the back of the 
sheet so that sheets going down the feed- 
board overlap one another. 

Web feeders, mainly used on rotary 
presses, feed stock from a roll. Presses 
with this type of feeding mechanism are 
called roll-fed presses. 

The three principal feeder operations, 
which are common to all automatic feed- 
ers except the web, are separating, for- 
warding action, and registration. Separa- 
tion is the operation in which the top 
sheet on the load is freed from the pile of 
stock. This operation is necessary so that 
only one sheet at a time enters the press 
The forwarding operation carries the sep- 
arated sheet of stock to the guide. Regis- 
tration of the sheet with the guides de- 
notes the correct position of the sheet in 
relation to the position and function of 
the guides 

Air suction, air blast, and combing are 
the means generally employed to separate 
the top sheet from the pile. In most cases 
at least two of these means are used to 
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perform the separation function of the 
feeder, and occasionally all three are used 
on the same feeder. On most lithographic 
presses all three means are employed in 
the feeding operation. 

Air suction is created by means of an 
air pump, either rotary or piston type. The 
amount of vacuum created by this pump 
can be regulated by the pressman accord- 
ing to the needs of the stock. Suction holes 
or suckers may be used individually or in 
combination to grasp the sheet. The 
amount of suction applied to a lightweight 
stock will be less than that required for a 
heavier weight stock. 

On some presses air suction is used to 
hold the sheet to the guides, while on 
others it is used to propel the sheet for- 
ward from the pile. Suckers also perform 
an additional function in that they are 
sometimes used to aid in the separation of 
the sheet from the pile. They help to lift 
the partially separated top sheet during 
the separation operation. 

Suckers, also labeled sucking fingers 
and/or feet, are manufactured from rub- 


ber, synthetics, metal, and cardboard. Care 
should be exercised when making adjust- 
ments to flexible suckers so as not to rip 
or damage them, thus rendering them in- 
effective. Harmful chemical ingredients 
should not be used to wash them, nor 
should any oil be permitted to saturate 
them. 

Suction holes should be periodically 
checked to free them from an accumula- 
tion of lint, offset spray materials, and 
paper surtace coating particles. This clog- 
ging of the holes results in weakened suc- 
tion. In some presses the action of the 
suction holes on the feedboard activates 
the cylinder to make the impression. 


Controlling Amount of Suction 

Clogging of the suction holes would 
produce an impression at each turn of the 
cylinder, which is not desirable when 
stock is not being run through the press. 
Other possible causes of weak suction 
might be due to lack of oil in the motor, a 
leaky hose, or a loose connection. 

Frequently, when lightweight stocks 
are being run, the pressman will cut his 
suction to the barest minimum. Even then 
he will find that the suckers or shoes pick 
up more than one sheet. He can cut his 
suction still further by either plugging the 
holes of the shoes, or taking out of action 











“Would you step in here a minute, George? The boss wants to check 


the color on that job you’re running.” 
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the number of suckers required to reduce 
the amount of suction. Plugging of holes 
on shoes and sucker arms can be done with 
Scotch or gummed tape. 

A periodic check should be made if this 
technique is used to make certain that the 
tape has not fallen into the press. Before 
doing any plugging, however, the correct 
suckers or shoes should be tried for they 
come in various sizes to meet the varying 


requirements of stock. 


Air Blast for Separation 

The air blast is a stream of air released 
under pressure which is used to blow the 
partially separated top sheet up against 
the suckers thus separating it completely 
from the pile, or which floats several of 
the top sheets to permit a suction device 
to remove the uppermost sheet. The blast 
is created by an air pump, and most press- 
es use One air pump for both suction and 
blast. 

Blast nozzles are either fixed or float- 
ing. The floating nozzle, which is the later 
development, works in time with the ac- 
tion of the suckers. 

A problem which sometimes occurs 
during the feeding operation is the spray- 
ing of oil in the form of mists or drops on 
the edges of stock in the pile. This oil 
spray is mixed with the jet of air coming 
from the blast nozzles. 

There are three possible reasons for 
such oil spray: (1) Too high a vacuum 
may overload the pump, make it extreme- 
ly hot, break down the oil into a vapor, 
and blow it into the air stream; (2) Too 
much pressure for the air blast system may 
overload the pump; the pump gets hot 
and vaporizes the oil; the oil vapor con- 
denses to oil in the air blast system pipes, 
and is blown out onto the stock; (3) Too 
much oil in the motor itself; excess ac- 
cumulation of oil is blown through the 
blast pipes. Careful regulation of vacuum 
and blast as well as daily checkups of the 
pump are the best methods of preventing 
this situation. 

Older type feeders on large flat-bed 
cylinders employed combers spaced across 
the sheet to help fan out the bank of stock 
as it traveled toward the guides. These 
combers consisted of metal wheels with 
free spinning fiber rolls. This type of 
comber advanced and separated the top 
sheet. 

On today’s presses combers are used 
primarily to start the sheet separation 
process. They are not used to forward the 
sheet. By exerting a slight forward pres- 
sure on the rear corners of the top sheets 
in the pile, they cause them to buckle. 
Proper adjustment of the combers causes 
the top sheet to buckle higher than the 
succeeding sheets. This allows for the 
proper separation of the top sheet from 
the pile. Once the sheets are buckled, 
either air blast or suction or a combina- 
tion of the two completes the separation 
process. 


A variety of materials is utilized to- 
day in the construction of combers. These 
include metal, plastic, hard rubber, and 
glass. The rotating wheel with freely turn- 
ing beads or rolls forming the outer sur- 
face is still being used for the combing 
function. 

When combing wheels are used to start 
the separation process, some method of 
preventing the bulge from dissipating 
into the rest of the sheet is required. This 
is called “snubbing,” and the techniques 
used involve either an air blast or a but- 
ton which raises or lowers with the comb- 
ers. The bulge is held in place only until 
the lifting sucker grasps the top sheet. 

To insure adequate top sheet separa- 
tion, some presses employ a strip of 


spring steel hooked at the top to hold back 
all but the top sheet. The spring steel strip 
is hooked or bent just enough to allow the 
suckers to pull up only the top sheet. The 
steel strip is called a sheet separator and 
can be adjusted to the pile and the stock 
being printed. 

The three main types of separation 
methods commonly employed are corner 
separation, center separation, and comb- 
ing. Corner and center separation may 
employ combing, suction, and blast in any 
of several combinations. All three means 
may be used or a combination of any two, 
although the common combinations are 
either combing, suction and blast, or suc- 
tion and blast together. Combing alone 
has been restricted to special feeders. 
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Holland Cloth Saves Tympan 

Po prevent a tympan from being quickly 
destroved when perforating on a printing 
press, try this: Paste a strip of Holland 
cloth along the line of perforation on the 
tvmpan. Phis will make it last for thou 


sands of impressions. 


Ink Handling Tips 

When storing inks, arrange the stock in 
proper age sequence to keep older ink up 
front to assure that it will be used before 
fresher ink. Do not return thinned ink (ink 
and solvent mixture) to a can of undiluted 
ink. Place the thinned mixture in a sepa 
rate container and use it as a fountain ad 
ditive the next time you run that color 
Such mixtures should be strained before 
placing them in fountains, 


Paper-Covered Dampeners 

If vou have trouble with paper-covered 
dampeners, try setting them lighter. There 
should be no sign of a bump after the gap. 


Doubles Blanket Output 

When running envelopes on a 10x14 
press, the different thicknesses soon cause a 
corner of the blanket to be pressed down. 
\ simple answer to this problem is to cut 
the blankets lengthwise and use only a strip 
of blanket on the drum. This strip can be 
turned end for end, too, giving at least twice 
as much envelope printing per blanket. 


Printing on Light Substances 

Many printers believe that when a job is 
being printed on any lightweight substance, 
press speed must be drastically reduced. 
Often the delivery end causes more trouble 
than the feed. If the press has a no-offset 
spray, the trouble at the delivery end may 
be avoided by running the spray gun with 
out spray. The intermittent air blast will 


help to carry the sheets down at normal 
speed and settle them on the delivery pile 


Tape Keeps Paper in Place 

This idea keeps onionskin or other very 
lightweight paper from slipping off the 
tympan or failing to position properly on 
automatic platen presses. Cut a one-half 
inch square hole in the tympan at the point 
where the gripper finger falls. Then place 
a piece of adhesive tape with sticky side up 
under the hole in the tympan. The tacki 
ness offered each time the gripper fingers 
depress on the paper will keep the paper 
positioned, 


Labor and Time-Saving Device 

On small offsets and Heidelberg platens, 
a flat bull-nosed spring clamp above the 
front standard will open catalog envelopes 
as the gripper takes them in. 


Detecting ‘Blow-Holes”’ 

Printers who don’t have under-lighted 
tables for use in finding “blow-holes” in 
reproduction proofs can get somewhat the 
same results by taping proofs to a window 
pane and then examining them with a mag 
nifving glass.—JOUN W. NesTLeR, Mercury 
Printing Co., Tampa, Fla. 


Antibiotics in Fountain Solution 

lo prevent bacteria from eating up flan 
nel in dampeners and prevent clogging of 
feed lines to fountain, use an antibiotic o1 
disinfectant in the fountain solution. Trv 
using cutting oil additive—one ounce to one 
gallon of solution, 


Ink Up Job Press in Few Seconds 

\ quick way to ink up a job press is to 
reverse the method used when adding ink. 
Put the ink on the right side of the disk in- 
stead of on the left side. 
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WHAT’S 
NEW? 


Schriber Business Forms Press 


A new business forms press that will 
take either rubber 
has been introduced by the Schriber Press 


plates or offset plates 


Co. Two special features of the custom- 
built press include a new power lift on 
unwind and a new infeed web tension con- 
trol drive. The speed of the press is rated 
by Schriber as 550 feet per minute. 

The web tension control drive utilizes 
new principles which are not inherent in 
other web presses, according to the manu- 
facturer. The drive provides constant ten- 
sion from the mill roll to the metering 
cylinder regardless of roll diameter or 
press speed, Schriber engineers claim, and 
register is easy to maintain. Board length 
remains constant throughout the run. The 
device does not utilize brakes; instead, a 
raveling belt rests on the top of the roll 

sec photo). 

The power lift on unwind enables the 
operator to load large 40-inch rolls with 
ease. The mill roll bracket is lowered to 
receive and adjust to the roll shaft and i 
then automatically lifted to operating po- 
Bearing damage is completely) 
avoided by this method, Schriber officials 


sition. 


claim 

Adjustments on the various printing 
units are simple, the manufacturer says. 
Distributor rollers lift aside to permit ac- 
cess to the middle ink form roller. When 
the press is stopped, the impression is 
automatically tripped and the ink rollers 
are disengaged. The impression cylinder 
adjusts to various weights of stock. Water 
on the offset unit may be adjusted over 
full range while the press is running. 


Three form rollers give adequate ink dis 
tribution for halftones and reverses. 

The basic press may be modified to suit 
customer requirements, Schriber reports. 
Web widths may vary from 18 to 34 
inches and cylinder circumferences may be 
from 11 to 28 inches. Combination num- 
bering and imprinting units, as well 
units for file hole punching, line hole 
punching, and cross-, continuous- and 
jump-perforating and other operations, 
may be added 

For intormation: Schriber Press Co., 
1900 Webster St., Dayton 4, Ohio. 


Improved Web Control 

A new arrangement for plate and blan- 
ket cylinders has been patented by Ameri- 
can Type Founders Co. and is available on 
all their web offset blanket-to-blanket 
presses. 

According to the manufacturer the new 
cylinder arrangement materially improves 
printing register and provides for a sharp- 
er, More accurate image. 

For information: The American Type 
Founders Co., Inc., 200 Elmora Ave., 


Elizabeth, N.J 


Two-Ply Offset Blanket 

Now available from Vulcan Rubber 
Products Division, Reeves Brothers, Inc., 
is a two-ply offset blanket called Duro- 
fyne two-ply Custom Green, offered in 
widths up to 77 inches. 

The blanket is recommended by the 
manufacturer for use with Waldron web- 
fed presses, certain duplicating machines 


New Schriber business forms press runs rubber or offset plates, has power lift and web tension control 
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IN EQUIPMENT AND SUPPLIES 


using blankets 0.055-inch thick, and a 
number of other special applications. The 
product is not intended for standard press 
es on which three-ply blankets are normal 
ly used 

For information: Vulcan Rubber Prod 
ucts Division, Reeves Brothers, Inc., 1071 
Avenue of the Americas, New York 18. 


Gelb Vertical Projection 
Camera in Three Sizes 


Camera has an automatic electric interval timer 


Jos. Gelb Co. announces the new model 
GCCP vertical projection camera for the 
reproduction of any transparencies, direct 
or indirect; color separations, and color 
correction masks for three- and four-color 
printing. 

Three sizes are available: model GC- 
CP-1 for transparencies up to 4x5 inches; 
model GCCP-11' for transparencies up 
to 5x7 inches, and model GCCP-2 for 
transparencies up to 8x10 inches. 

For information: Jos. Gelb Co., 52 Ar- 
lington St., Newark, N.J. 


Power Paper Punch 

General Binding Corp. has introduced 
a portable electric power punch that the 
manufacturer claims can do _ precision 
punching jobs in large volume. Called 
Model 216-EP, the device has a 14-hp 
single-phase electric motor and can be 
plugged into any 115 volt ac outlet. 

For information: The General Binding 
Corp., Northbrook, III. 
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Quality lithography 
PROOF: depends on the plate 





Reproduces 
every 
tone and detail 
in the 
negative... 

exactly ! 


pesegigapea ON THE NEGATIVE reproduces faith- 

fully—even on 300-line screens—when you’re 
running with 3M Brand Photo Offset Plates. Diffi- 
cult copy like the BW illustration on this insert— 
copy that combines highlight areas, full solids, re- 
verses, fine detail and subtle shadows— prints crisply 
and brilliantly. 

You get these results because the surface of these 
pre-sensitized plates is flawlessly smooth. Because 
there’s no grain, there’s never any dot distortion. 

You'll find 3M Brand Photo Offset Plates are 
consistently uniform in their fine performance—job, 
after job, after job. To put this quality and depend- 
ability to work for you now, call your 3M Brand 
Photo Offset Plate supplier. He’ll show you many 
ways these plates can put more profit on your presses. 


Plate costs are only 3M. 


BR A N OD 


1¢ of your litho dollar 


| Photo Offset Plates 
ase Minnesora Miimine ano )/fanuracrurine w"' ED 


> 
The) J 
Ww ... WHERE RESEARCH IS THE KEY TO TOMORROW 
pS "3M" is a registered trademark of Minnesota Mining and Manvfactur- 
ing Co., St. Paul 6, Minnesota. General Export: 99 Park Avenue, 
New York 16, N. Y. In Canada: P. O. Box 757, London, Ontario. 


...SO buy the best 














Machine that collates, nests, and inserts material into envelopes from 6x9 inches to 9x12 inches 


Parnat Business Machine 
Unit Inserts, Collates 


What is claimed to be a completely 
automatic inserting machine that collates, 
nests, and inserts material into envelopes 
ranging in size from 6x9 inches to 9x12 
inches has been developed by the Parnat 
Business Machine Corp. 

According to the manufacturer, the 
mailer collates all types of material from 
3x5 inches through 8!4x11 inches and 
13-pound single sheet paper to 1g-inch 
thick catalogs. It can nest material into the 
pages of a catalog, then insert the nested 
or collated material into envelopes, and 
then seal and stack. The unit can be adapt- 
ed to as many stations as may be required 
and can produce up to 6,000 completed 
units per hour. 

By disengaging the envelope feed 
mechanism, the mailer may also be used as 
a collator or a nesting collator for paper 
ranging in size from five to six inches 
through 8!4x11 inches. 

For information: Parnat Business Ma- 
chines Corp., 1816 Boston Rd., New 
York 60. 


Feeder for ATF Super Chief 
High-speed and simplified operation 
are advantages American Type Founders 
claims for an improved feeder now stand- 
ard equipment on the ATF Super Chief 
23x30-inch offset press. The device will 


Feeder has a built-in automatic paper stretch 





also be used on ATF’s new Chief 126, 
20x26-inch offset press. 

Features of the feeder include a built- 
in automatic paper stretch, ease of loading 
even when the pile is high, and reduction 
of makeready time when shifting sheet 
sizes through the elimination of several 
adjustments hitherto necessary on conven- 
tional type feeders. 

For information: The American Type 
Founders Co., Inc., 200 Elmora Ave., 


Elizabeth, N.J. 


Envelope Gums Resist Humidity 

A pair of envelope gums for front seals 
and back seams that are usable on all 
existing rotary machines are now being 
produced by the envelope and gummed 
paper department of Morningstar-Paisley, 
Inc. Known as 1246 Black Seam and 
Rapidex, the products are claimed to have 
excellent humidity resistance and thus 
may be used the year around in all geo- 
graphical areas. 

Rapidex is manufactured in two formu- 
lations, fast drying and flat-seal with four 
viscosity grades of heavy, medium, me- 
dium-light, and light. 

For information: Envelope & Gummed 
Paper Department, Morningstar-Paisley, 
Inc., 1770 Canalport Ave., Chicago 16. 


Glue for Padding NCR Sets 

Nu-Edje Carb-N-Set Penetrating Glue 
for padding NCR set forms has just been 
developed by Carb-N-Set Business Forms. 

To separate NCR sets glued with Nu- 
Edje, a two-inch lift is removed from the 
stack; the lift is bent and fanned to the 
side that is not glued; while one hand 
keeps the lift in a fanned position, the 
other hand strokes across the glued edge 
with slight pressure to separate the sets all 
at one time. 

With the use of this product separating 
costs are said to be reduced by 849% and 
over-all cost of NCR sets by 10%. 

For information: Carb-N-Set Business 
Forms, 816 Ferguson Ave., Dayton, Ohio. 


Flip-Top Platemakers 


The nuArc Co. has announced the ad- 
dition of three models of its “flip-top” 
platemaker to its present Production- 
Dynamo series. The platemakers are re- 
ferred to as “flip-top” because the vacuum 
frame is loaded in the conventional face- 
up manner (the glass lifts, allowing the 
plate and negative to be positioned); after 
the release knob is touched, the entire 
vacuum frame pivots face-downward for 
even exposure. 

According to the manufacturer, half- 
tone images maintain an exact fidelity to 
original photos and art work, and line- 
work is crisp and clean because of a car- 
bon arc reflector, a built-in automatic car- 
bon arc lamp, and a one-piece molded live 
rubber blanket. 

Largest model in the line is the FT-62 
which measures 50x62 inches. It differs 
from the smaller models only in that its 
glass raises by means of supports on either 
end. 

For information: nuArc Co., Inc., 824 
S. Western Ave., Chicago 12. 





nuArc Production Dynamo “flip-top” platemaker 


Combination Paper Cutter-Trimmer 

Designed to cut quantities of paper at 
one time, in addition to regular paper 
trimming uses such as board and heavy 
paper, is the Kutrimmer combination pa- 
per cutter and trimmer offered in three 
sizes: 143g inches, 22 inches, and 28 
inches. The 28-inch size is available as a 
treadle-operated floor model complete 
with stand. 

For information: Michael Lith Sales 
Corp., 143 W. 45th St., New York 36. 


Kutrimmer will cut up to 50 sheets at one time 
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Color-Matic R.0.P. Unit 
Announced by R. Hoe 


The latest entry in the line of news- 
paper presses made by R. Hoe & Co., Inc., 
was viewed by trade press representatives 
on Feb. 19 at the company’s plant in New 
York City. 

Designed by Henry Dreyfuss, the new 
Color-Matic R.O.P. unit will solve many 
of the costly operating problems which for 
years have concerned newspaper publish- 
ers, according to J. L. Auer, president of 
the firm. 

Speed up to 70,000 papers per hour 
and ability to shift from black to color 
printing in a slight fraction of the time 
heretofore required were called Color- 
matic’s most important features. Other 
advantages are said to be simple opera- 
tional control with only two tools, and 
easy access to rollers and to all adjustment 
controls. 

Mr. Auer mentioned the advantages of 
teaming Color-Matic with the firm's re- 
cently introduced 3:2 Folder. He said the 
advantages of the new press would stem 
from the problem of how to handle in- 
creased newspaper circulation and ever- 
rising demand for color advertising. 

For information: R. Hoe & Co., Inc., 
910 E. 138th St., New York 54. 


Electric eyeletting machine has a large throat 


Electric Eyeletting Machine 

What is claimed to be a fully automatic, 
electrically-operated eyeletting machine 
that will feed and set more than 30 eye- 
lets per minute was recently introduced by 
the Eyelet Tool Co., Inc. Equipped with a 
1,200 rpm., 14-hp, 110-v, ac standard 
motor, the mechanism, known as model 
103, weighs 75 Ibs. 

According to the manufacturer, the unit 
will handle any make of eyelet and has a 
continuous automatic feeding, inter- 
changeable tracks, eyelet release, and extra 
large throat depth. 

For information: Eyelet Tool Co., Inc., 
236A Broadway, Cambridge, Mass. 


Jagenberg Lab Coater 
Pearce Development Co. has been ap- 
pointed United States distributor for the 
W. German-manufactured Jagenberg Lab 
Coater with air knife and smoothing rolls. 
According to the distributor, the ma- 
chine is to be used by mill and research 
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laboratories for coating one side of paper, 
board, foil, etc., with aqueous and other 
coating solutions of medium and low vis- 
cosity such as plastic dispersions, clay, 
metal and aniline dyes, baryta, lacquers, 
animal and vegetable glues, etc. 

For information: Pearce Development 
Co., 1606 E. 30th St., Cleveland 14. 


Pressure-Sensitive Tape 

Especially engineered for the lithogra- 
pher and printer is a pressure-sensitive 
tape recently introduced by Polychrome 
Corp. Called Polytape, the tape may be 
purchased in widths of 14, +g, and 1 
inch; rolls are 72 yards long. 

The product is a cellophane base tape 
available in transparent red, which is 
opaque for photographic purposes; and 
also in clear transparent for general print- 
ing and normal office use. 

According to the producer, the red col- 
or is in the cellophane base and not in the 
adhesive material, thus preventing color 
smearing and oozing. The tape tears even- 
ly and the red transparency permits accu- 
rate line-up and register of printed matter, 
yet is opaque for exposure purposes. 

For information: Polychrome Corp., 2 


Ashburton Ave., Yonkers 2, N.Y. 


Plastic Layout Sheets 

Now available in 11 new sizes from 
N. Teitelbaum Sons, Inc. is Goldenplast 
orange masking plastic lavout sheets for 
difficult-to-register jobs. Sizes range from 
20x27 inches to 54x60 inches. 

For information: N. Teitelbaum Sons, 
Inc., 261 Grand Concourse, New York 
i 


Pump is cooled by a radiator oil-cooling system 


High Vacuum Pump 

Six sets of dual vanes providing oil seal 
and a patented radiator oil cooling system 
are features claimed by Leiman Bros. for 
the company’s newly designed model 106 
high vacuum pump. 

According to the producer, the pump 
provides a steady vacuum of 29.9 inches 
Hg. in continuous operation at an average 
temperature of 200° F. and has a capacity 
of 50 to 105 cfm. The over-all unit di 
mensions are 47 inches long, 36 inches 
high, and 26 inches wide. 

For information: Leiman Bros., Inc., 
102 Christie St., Newark 5. 


Type Fonts of Magnetic Ink Characters 


Complete fonts of E-13/B, the new 
type designed specifically for magnetic 
ink character recognition machines for 
bank checks, are now being manufactured 
by American Type Founders Co. 

This announcement from Jan van der 
Ploeg, type design director, came after 


“read” the printed codes and transmit data 
to the sorting and accounting machines. 
The ink used contains iron oxide pigment 
which magnetizes upon passing under the 
reading head of the accounting machine, 
thus giving the process its name of “Mag- 
netic ink character recognition system.” 








Oe23R56 7O9 vw O b23G56 PAGO ’eILSE? 








Complete fonts of the E-13/B type for magnetic ink character recognition machines are offered by ATF 


final agreement on the shape of printed 
characters for use in common language 
check printing machines was reached at a 
meeting of American Bankers Association 
committees with officers of the Federal 
Reserve System and members of the Bank 
Stationers Section of Lithographers & 
Printers National Association. 

The agreement climaxed seven years 
of research by leading banking institu- 
tions in cooperation with ATF, General 
Electric Co., International Business Ma- 
chine Co., the Todd Co., and others con- 
cerned with faster check handling systems. 

Basic to the decision is the develop- 
ment of specialized equipment which can 


The encoding printing and imprinting 
may be done by either letterpress or offset. 

The type face E-13/B is the result of 
research efforts to devise a letter-symbol 
system which is readable and can be used 
in the “reading” machines. 

American Bankers Association has 
pointed out that common language check 
printing will require close cobperation by 
bankers, equipment manufacturers, and 
printers, and that considerable time must 
elapse before this new system can be put 
into effect. 

For information: The American Type 
Founders Co., Inc., 200 Elmora Ave., 


Elizabeth, N.J. 
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Press Wash-Up Device 


A new wash-up attachment for Michle 
and Holmes Vertical presses is claimed to 
reduce wash-up time by 50% to 80%, ac- 
cording to the Pierce Specialized Equip- 
ment Co. 

The device consists of a specially de- 
signed concave wiper blade fitted into a 
trough with a handle rest. It hooks over 
the cross bar of the vibrator roller rack. 
Lifting the handle brings the wiper blade 
in contact with the vibrator roller. 

Kerosene or other cleaning solution is 
applied to the bottom roller next to the 
plate while the press is running with all 
rollers in place. The wiper blade removes 
the ink and solution as the vibrator roller 
rotates in either direction and draws the 
ink from all of the rollers as well as the 
ink cable. 

For information: The Pierce Specialized 
Equipment Co., 350 Peninsular Ave., San 
Mateo, Calif. 


Syntron Paper Jogger 

A double-bin vibrating paper jogger 
designed to speed the handling of sheet 
work has recently been introduced by the 
Syntron Co. Powered by electromagnetic 
vibration, the B2TJ-15 jogger automati- 
cally jogs anything from onionskin to 
cardboard, 

According to the manufacturer, the jog- 
ger’s double-bin feature eliminates lost 
tuume. By replacing a lift as one is removed, 
one or the other lift is always jogged, 
ready for working without waiting. 


For information: The Syntron Co., 575 
Lexington Ave., Homer City, Penn. 





Paper jogger has an adjustable vibration control 


Rotary Mixing Machine 

Now available from the Chemco Pho- 
toproducts Co. is the new Thompson Ro- 
tary Mixing Machine for mixing etching 
bath chemicals and additives. 

According to the distributor, the device 
provides the required rotary tumbling ac- 
tion, plus proper heat from two infrared 
bulbs, to properly mix these chemicals in 
their original five-gallon containers. 

For information: Chemco Photoprod- 
ucts Co., Inc., Glen Cove, Long Island, 
N.Y. 








Automatic Count Control 


Countron is the name of an automatic 
predetermined count control device man- 
ufactured by Hobson Miller Machinery 
Corp. 

Features claimed for the model include 
automatic recycling, manual reset, output 
relay lock circuit, and no count loss even 
though power is removed from the unit. 

According to the manufacturer, the 
output relay of the Countron may be used 
to actuate such devices as control motors, 
heavy duty solenoids and relays, convey- 
ors, choppers, shears, valves, kickers, 
markers, and any other mechanical, elec- 
trical, or electronic control equipment. 

For information: Hobson Miller Ma- 
chinery Corp., 280 Lafayette St., New 
York. 42, 











the fruit of research... 


... POLYCHROME’S new #4559 Non-Skin Quick Set Lithographic Ink. 
An intense black ink that sets and dries rapidly on paper, but will 
remain fresh in the fountain for days. This easy flowing ink does not 
skin if left on the rollers overnite —no wash-up necessary for days. 
#4559 permits immediate back-up, prompt run of a second color, 
almost immediate folding, and offers big press quality regardless of 
actual press size. Can be used with metallic and paper plates. 


Chromatone also offers over 70 additional colors available in cans and ink cartridges. 








CHROMATONE PRINTING INK 
COMPANY INC. 

Division of 

POLYCHROME 
CORPORATION 

2 Ashburton Ave., Yonkers 2, N.Y. 











POLYCHROME CORPORATION 

2 Ashburton Ave., Yonkers 2, N.Y. 
0 Please send additional information 
on #4559 Non-Skin Quick Set ink. 


(0 Also include my free copy of the 
new CHROMATONE Ink Color Book. 


00 Please arrange for a trial run of 
#4559. 


NAME__ 





FIRM_ 





ADDRESS___ 





CITY STATE 








Okeke 
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Countrol System of Production Monitoring 


Frost Associates have developed an 
automatic method of measuring machine 
composition that counts keystrokes for 
production and estimating information. 

According to the manufacturer, every 
keystroke made by the machine operator 
is individually counted by a method of 
pulsing which does not interfere with the 
operation of, or require alteration to, the 
machine being monitored. There is no me- 
chanical or electrical connection to the 
keyboard, and key touch remains un- 
changed. The count is obtained by an ex- 
ternal pulse generating circuit which ac- 
cumulates a total corresponding to the 
number of key depressions. 

At the completion of each job, the oper- 
ator places his time card in the printing 
unit of the counter where the stored total 
of keystrokes is automatically printed. The 
counter resets itself to zero and is ready 
for the next run. The accumulating total 


Automatically measures machine composition 


Data Processing Units 

Designed for small business is a new 
system of punched-card data processing 
equipment introduced by the Remington 
Rand Univac Division of Sperry Rand 
Corp. 

Consisting of four basic pieces of 
equipment—the alphabetical punch, sort- 
er, alphabetical tabulator and summary 
punch, and reproducing punch—the sys- 
tem operates at a speed of 60 cards per 
minute, and may be adjusted to run faster. 
Additional units may be added as desired. 

For information: The Remington Rand 
Univac Division of Sperry Rand Corp., 
315 Fourth Ave., New York 10. 


Desk-Top Collator 

Collamatic Corp. announces ‘the addi- 
tion of a desk-top portable electric colla- 
tor to its line of collating equipment. An 
exclusive feature claimed for the unit is a 
built-in stacker tray which permits the 
operator to stack the set directly in front 
of the machine quickly. 

According to the manufacturer, the de- 
vice collates up to six sheets of letter-size 
material, and produces 20 sets of six 
sheets per minute. 

For information: The Collamatic Corp., 
Wayne, N.]J. 
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is not visible to the machine operator until 
after it has been printed. 

The Countrol system was developed for 
and in coOperation with Judd & Det- 
weiler, Inc., of Washington, D.C., which 
has been testing five units ever since last 
September. 

For information: Frost Associates, 213 
E. 25th St., Baltimore 18, Md. 


Mendes Collator Handles 
16,000 to 48,000 Sheets 


J. C. Mendes Corp. has developed a col- 
lator capable of picking up and collating 
between 16,000 and 48,000 sheets of pa- 
per per hour, depending on the number of 
stations used. The machine, known as 
Mendes 59, will handle sheet sizes up to 
11x17 inches. 

According to the producer, the model 
will shut itself off if a sheet is missed or 
if a double pickup is made. Stitching units 
for stapling sheets and folding units for 
automatic booklet making are available as 
optional equipment. 

For information: The J. C. Mendes 
Corp., New Bedford Industrial Park, New 
Bedford, Mass. 


English Monotype Faces 

English Monotype faces cast in foundry 
metal by the Mould Foundry of Preston, 
England, are now available in the United 
States for hand composition through Am- 
sterdam Continental Types and Graphic 
Equipment, Inc. 

Two faces are being stocked in New 
York in a full range of sizes and weights, 
and a wide variety of these English designs 
is available on special order. The faces 
being stocked are Times New Roman, de- 
signed by Stanley Morison, and Perpetua, 
designed by Eric Gill. 

For information: Amsterdam Conti- 
nental Types and Graphic Equipment, 
Inc., 268 Fourth Ave., New York 10. 


Monotype faces are offered for hand composition 





Times New Roman 
Times New Roman Italic 
Times Bold 

Times Bold Italic 
Perpetua 


Perpetua Italic 


Perpetua Bold 
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Gauge is used for checking ROP color register 


ROP Color Stereo Gauge 

A hand gauge to check ROP color 
stereos for register is now being manufac- 
tured by the Pate Co. Called Lawson's “So 
Usetul” stereo gauge, the device is de- 
signed for use by stereotypers to check reg- 
ister before routing and nickeling and for 
pressmen to check color plate register be- 
fore mounting the plates on the press. 

For information: Pate Co., 6124 N. 
Pulaski Rd., Chicago 16. 


12 New Metallic Inks 

Twelve colors of litho and letterpress 
metallic inks are the latest additions to the 
line of the Van Son Holland Ink Corp. 
According to the producer, these inks han 
dle nicely on the press and possess fast 
drying characteristics. 

For information: Van Son Holland Ink 
Corp., 92 Union St., Mineola, N.Y. 


Rollem models have a device to prevent creasing 


Rollem Perforators Now in America 

American Wood Type Mfg. Co. has 
been appointed exclusive American dis- 
tributor of the Rollem Perforator line, 
made in England. The perforators are pro- 
duced in two table top models, 18 and 24 
inches; and in four floor models, 24, 30, 
36 and 42 inches. They perforate 4,000 to 
5,000 sheets per hour. 

According to the distributor, outstand- 
ing features of these machines are the 
combining of the feed rolls with the cutter 
shafts to eliminate the gap between the 
rollers, and a device which prevents the 
paper from creasing or gathering. 

For information: The American Wood 
Type Mfg. Co., 42-25 9th St., Long Island 
City 1, N.Y. 


Vibration Isolators 

K. W. Johnson Co., Inc. announces a 
new industrial line of vibration isolators 
fabricated of oil-resistant rubber and 
metal. These isolators are for use with 
heavy and light machinery and any other 
equipment where vibration is a problem. 

For information: K. W. Johnson Co., 


Inc., 1825 Webster St., Dayton 4, Ohio. 


The Inland and American PRINTER and LITHOGRAPHER 


For March, 1959 





YOU WILL NEVER 

GO BACK T0 OLD- 
FASHIONED GUMMED 
PAPERS ONCE YOU 
TRY NASHUA DAVAC™! 


MR. DUANE T. PATTERSON, PARTNER, PATTERSON-WRIGHT COMPANY, 
TOPEKA, KANSAS SAYS: “DAVAC GIVES YOU PRINTING RESULTS 
IMPOSSIBLE TO GET WITH CONVENTIONAL GUMMED PAPERS!” 


When you print DAVAC, you get results no ordinary 
gummed paper can give you. DAVAC has a mill- 
perfect printing surface—undisturbed by breaking 
or stack calendering. Result? Less ink consumption 
.-.even ink lay... perfect reproduction. 


But that’s not all! Nashua DAVAC updates your 
whole label printing operation...obsoletes con- 
ventional gummed stock. DAVAC’s matte-like ad- 
hesive—developed by Nashua Corporation—lets the 
paper ‘‘breathe,”’ thus prevents curl. DAVAC stays 


as flat as bond...prints as easily...stores safely 
...ends customers’ curl complaints. 


Throughout the country, printers like Mr. Patterson 
use DAVAC...and endorse it. Many use nothing 
else on label jobs! A trial run will show you why. 


Have your Nashua distributor (he’s listed on the 
back of this insert) give you sample sheets, and 
full information about modern DAVAC—the original 
balanced gummed paper! 


Davac Reg. U.S. Pat. Off. #2793966 


Microscopic beads of adhesive let DAVAC paper ‘‘breathe,’’ thus prevent curl. Matte-like 
adhesive finish takes ink beautifully when labels must be printed on the adhesive side. 





niin First with the finest in adhesive papers 


—~ 


ww ‘Ss HUA 
(debosdline 








This is the adhesive side 
of D.ASZA.S gummed paper! 





Note the crisp, sharp printing. DAVAC’S matte-like adhesive is excellent for 
look-through labels, window stickers, other reverse-side jobs. DAVAC is available 
through the fine paper merchants listed below. Ask for trial-run sample sheets. 


AKRON, OHIO 
Millcraft Paper Company 


ALBANY, NEW YORK 
Hudson Valley Paper Company 


ALBUQUERQUE, NEW MEXICO 
Carpenter Paper Company 


ALEXANDRIA, LOUISIANA 


Louisiana Paper Company, Ltd. 


ATLANTA, GEORGIA 
Sloan Paper Company 
Whitaker Paper Company 


AUGUSTA, MAINE 
Carter Rice Storrs & Bement 


AUSTIN, TEXAS 
Carpenter Paper Company 


BALTIMORE, MARYLAND 
Whitaker Paper Company 
White Rose Paper Company 


BATON ROUGE, LOUISIANA 


Louisiana Paper Company, Ltd. 


BILLINGS, MONTANA 
Carpenter Paper Company 


BIRMINGHAM, ALABAMA 
Sloan Paper Company 


BOSTON, MASSACHUSETTS 
Carter Rice Storrs & Bement 
John Carter Company 


BRISTOL, VIRGINIA 
Dillard Paper Company 


BUFFALO, NEW YORK 
Alling and Cory Company 


CHARLESTON, WEST VIRGINIA 
Central Ohio Paper Company 


CHARLOTTE, NORTH CAROLINA 
Charlotte Paper Company 
Dillard Paper Company 


CHICAGO, ILLINOIS 
Bradner Smith and Company 
Carpenter Paper Company 
Dwight Bros. Paper Company 


CINCINNATI, GHIO 
atfrett-Paper Corporation 
Whitaker Paper Company 


CLEVELAND, OHIO 
Alling and Cory Company 
Millcraft Paper Company 


COLUMBIA, SOUTH CAROLINA 
Dillard Paper Company 
Palmetto Paper Company 


COLUMBUS, OHIO 
Central Ohio Paper Company 


CONCORD, NEW HAMPSHIRE 
John Carter and Company, Inc. 


DALLAS, TEXAS 
Carpenter Paper Company 


DAYTON, OHIO 
Central Ohio Paper Company 


DENVER, COLORADO 
Carpenter Paper Company 


DES MOINES, IOWA 
Carpenter Paper Company 


DETROIT, MICHIGAN 
Seaman-Patrick Paper Company 
Whitaker Paper Company 


EAST HARTFORD, CONNECTICUT 
Carter Rice Storrs & Bement 


EL PASO, TEXAS 
Carpenter Paper Company 


FARGO, NORTH DAKOTA 
John Leslie Paper Company 


FORT WAYNE, INBIANA 
Millcraft Paper Company 
Taylor Martin Papers, Inc. 


FORT WORTH, TEXAS 
Carpenter Paper Company 


GLOUCESTER CITY, NEW JERSEY 
Rhodes Paper Company 


GRAND ISLAND, NEBRASKA 
Carpenter Paper Company 


GRAND RAPIDS, MICHIGAN 
Carpenter Paper Company 


GREAT FALLS, MONTANA 
Carpenter Paper Company 
John Leslie Paper Company 


GREENSBORO, NORTH CAROLINA 
Dillard Paper Company 


GREENVILLE, SOUTH CAROLINA 
Dillard Paper Comapny 


HARLINGEN, TEXAS 
Carpenter Paper Company 


HARRISBURG, PENNSYLVANIA 
Alling and Cory Company 


HARTFORD, CONNECTICUT 
John Carter and Company 


HOUSTON, TEXAS 
Carpenter Paper Company 


INDIANAPOLIS, INDIANA 
Indiana Paper Company 


JACKSON, MISSISSIPPI 
Jackson Paper Company 


JACKSONVILLE, FLORIDA 
Jacksonville Paper Company 


JAMESTOWN, NEW YORK 
Millcraft Paper Company 


KANSAS CITY, MISSOURI 
Carpenter Paper Company 


KNOXVILLE, TENNESSEE 
Dillard Paper Company 

LINCOLN, NEBRASKA 
Carpenter Paper Company 


LITTLE ROCK, ARKANSAS 
Roach Paper Company 


LONGVIEW, TEXAS 
Etex Paper Company 


LOS ANGELES, CALIFORNIA 
Carpenter Paper Company 
Ingram Paper Company 


LOUISVILLE, KENTUCKY 
Rowland Paper Company 


LUBBOCK, TEXAS 
Carpenter Paper Company 


LYNCHBURG, VIRGINIA 
Caskie Paper Company, Inc. 


MACON, GEORGIA 
Macon Paper Company 


MEMPHIS, TENNESSEE 
Tayloe Paper Company 


MERIDIAN, MISSISSIPPI 
Newell Paper Company 


MIAMI, FLORIDA 
Everglade Paper Company 


MILWAUKEE, WISCONSIN 
Dwight Bros. Company 


MINNEAPOLIS, MINNESOTA 
Carpenter Paper Company 
John Leslie Paper Company 


MISSOULA, MONTANA 
Carpenter Paper Company 


MOBILE, ALABAMA 
Partin Paper Company 


MONROE, LOUISIANA 


Louisiana Paper Company, Ltd. 


MONTGOMERY, ALABAMA 
Weaver Paper Company 


NASHVILLE, TENNESSEE 
Bond-Sanders Paper Company 


NEWARK, NEW JERSEY 
Central Paper Company 


NEW HAVEN, CONNECTICUT 
John Carter Company 
Carter Rice Storrs & Bement 


NEW ORLEANS, LOUISIANA 


D and W Paper Company, Inc. 


NEW YORK, NEW YORK 


Alling and Cory Company 

Miller & Wright Paper Company 
Harry Elish Paper Company 
Linde-Lathrop Paper Co., Inc. 
Geo. W. Millar and Co., Inc. 
Whitaker Paper Company 


NORFOLK, VIRGINIA 


Old Dominion Paper Company 


OGDEN, UTAH 


Carpenter Paper Company 


OKLAHOMA CITY, OKLAHOMA 


Carpenter Paper Company 


OMAHA, NEBRASKA 


Carpenter Paper Company 


ORLANDO, FLORIDA 


Central Paper Company 


PHILADELPHIA, PENNSYLVANIA 


Rhodes Paper Company 
Whiting Patterson Company 


PITTSBURGH, PENNSYLVANIA 


Alling and Cory Company 
Whitaker Paper Company 


POCATELLO, IDAHO 


Carpenter Paper Company 


PORTLAND, OREGON 


Carter Rice and Company 


PROVIDENCE, RHODE ISLAND 


Carter Rice Storrs & Bement 
John Carter and Company, Inc. 


PUEBLO, COLORADO 


Carpenter Paper Company 


RALEIGH, NORTH CAROLINA 


Raleigh Paper Company 


RICHMOND, VIRGINIA 


Richmond Paper Company 


ROANOKE, VIRGINIA 


Dillard Paper Company 


ROCHESTER, NEW YORK 


Alling and Cory Company 


ST. LOUIS MiSSOURI 


Acme Paper Company 
Beacon Paper Company 


ST. PAUL, MINNESOTA 


Carpenter Paper Company 
John Leslie Paper Company 


SALT LAKE CITY, UTAH 


Carpenter Paper Company 


SAN ANTONIO, TEXAS 


Carpenter Paper Company 


SAN FRANCISCO, CALIFORNIA 
Bonestell Paper Company 
Carpenter Paper Company 


SAVANNAH, GEORGIA 
The Atlantic Paper Company 


SEATTLE, WASHINGTON 
Carpenter Paper Company 
West Coast Paper Company 


SHREVEPORT, LOUISIANA 
Louisiana Paper Company, Ltd. 


SIOUX CITY, IOWA 
Carpenter Paper Company 


SIOUX FALLS, SOUTH DAKOTA 
John Leslie Paper Company 


SPOKANE, WASHINGTON 
Independent Paper Company 


SPRINGFIELD, MASSACHUSETTS 
Carter Rice Storrs & Bement 


SYRACUSE, NEW YORK 
Alling and Cory Company 


TACOMA, WASHINGTON 
Allied Paper Company, Inc. 


TALLAHASSEE, FLORIDA 
Capital Paper Company 


TAMPA, FLORIDA 
Tampa Paper Company 


TEXARKANA, TEXAS 
Louisiana Paper Company, Ltd. 


TOLEDO, OHIO 
Central Ohio Paper Company 
Millcraft Paper Company 


TOPEKA, KANSAS 
Carpenter Paper Company 


TYLER, TEXAS 
Etex Paper Company 


UTICA, NEW YORK 
Alling and Cory Company 


WASHINGTON, D. C. 
Whitaker Paper Company 


WICHITA, KANSAS 
Southwest Paper Company 


WILMINGTON, DELAWARE 
Whiting-Patterson Company 


WILMINGTON, NORTH CAROLINA 
Dillard Paper Company 


WORCESTER, MASSACHUSETTS 
Carter Rice Storrs & Bement 


There is euly Que RRS ordur it by name! 


This insert is printed on 
60# CIS Litho Davac(S) 


DAVAC Balanced Gummed Papers e« Pervenac (delayed-action) and Imac 
(instant action) Heat Seal Papers e TEX Heat Seal Textile Label Paper 


NASHUA CORPORATION 
Nashua, New Hampshire 





LPNA Annual Convention Set for April 13 


Industry teamwork for promoting com- 
pany progress by helping management to 
improve operations and long-range plan- 
ning is the theme for Lithographers and 
Printers National Association’s 54th an- 
nual convention, which will start running 
its three-day course on April 13 at the 
Greenbrier, White Sulphur Springs, W. 
Va. 

Slated for the first session is a review of 
current commercial and industrial condi- 
tions, George M. Rideout, vice-president, 
Babson’s Report, Inc., will appraise the 
national economy in terms of “boom, 
bust, or explode.” Domestic trade pros- 
perity and foreign commerce is the topic 
assigned to James P. Richards, president 
of the Tobacco Institute and former spe- 
cial assistant to President Eisenhower with 
the rank of ambassador. LPNA president 
L. E. Oswald of E. F. Schmidt Co., Mil- 
waukee, will report on the association’s 
progress during the past year. 

Mr. Rideout, who has studied the finan- 
cial and investment phases of the litho- 
graphic industry, will discuss plant man- 
agements’ knowledge of their position in 
the over-all graphic arts industry. Mr. 
Richards of the Richards, Caskey and 
Richards law firm, Lancaster, $.C., was a 
congressman from 1933 to 1957. He was 
chairman of the Foreign Affairs Commit- 
tee and of the Joint Congressional Eco- 
nomic and Military Study Mission to 
Europe in 1951, and a delegate to the 
United Nations in 1957. 

LPNA headquarters forecasts that pro- 
duction group meetings will assume 
greater importance than ever before. Ses- 
sions on sales management, labor rela- 
tions, and financial matters are timed for 
the afternoon of April 14. The sales man- 
agement committee, chaired by John B. 


James P. Richards 


Tobacco Institute 


George M. Rideout 

Babson’s Report 
Osborn, president, Forbes Lithography 
Mfg. Co., Boston, will present several 
projects, including a sales compensation 
survey and a plan for aptitude testing as 
a tool for use in selecting salesmen. 

This committee is conducting a series 
of regional conferences. February meet- 
ings were held in Philadelphia and New 
York City. March sessions are being 
staged in Boston, Chicago, Los Angeles, 
and San Francisco. Others are planned for 
Ohio, Missouri, Texas, and Georgia at 
cities and times to be announced later. 

Winning entries in the association’s 
Ninth Lithographic Competition will be 
displayed at the Greenbrier. There were 
2,584 entries of which 1,902 came from 
248 lithographic plants. National adver- 
tisers, advertising agencies, designers, ar- 
tists, and trade associations accounted for 
the other 682 entries. President Oswald 
will present certificates of award to 286 
winners at a dinner on April 13. 

Agenda for the final convention ses- 
sion calls for election of directors and a 
talk on lithographic technical trends. The 
annual banquet and a golf tournament are 
also timed for that day. 

Receptions for relaxation will be spon- 
sored by the suppliers social activities 


Oscar Whitehouse 
LPNA Exec. Director 


L. E. Oswald 
LPNA President 


committee. The Label Manufacturers Di1- 
vision will sponsor a reception and dinner 
for members on Sunday, April 12. 


NYEPA Litho Division to Hold 
Lithoshow and Forum May 2 

The Lithographic Division of the New 
York Employing Printers Association has 
timed a Lithoshow and Forum for May 2 
at Hotel Statler. Technical specialists in 
the fields of presswork, plates, paper, ink 
and camera, will speak during the morn- 
ing and be available later for consultation. 
An exhibition of lithographic accessories 
and small equipment will run through the 
afternoon. 

Special advance fee is $7.50 per person. 
Detailed program information will be 
sent to lithographers who address reserva- 
tion requests to the Lithographic Division 


at 461 Eighth Ave., New York 1. 


To Meet at Virginia Beach 

The Eastern Seaboard Conference of 
the Graphic Arts Industries will be held 
May 7-9 at the Cavalier Hotel, Virginia 
Beach, Va. Registrants and their ladies 
will come*from Richmond, Washington, 
Baltimore, Wilmington, Philadelphia, 
Newark, and New York City. 


IAES to Hold Spring Technical Meeting in Toronto 


Three hundred owners and executives 
of the electrotyping industry in the United 
States and Canada are expected to attend 
the annual spring technical conference 
and exhibition of the International Asso- 
ciation of Electrotypers, April 13-15, at 
the Royal York Hotel in Toronto, Canada. 

In addition to a program of technical 
speakers, there will be panel discussions 
on new industry developments, self-adver- 
tising and sales, labor relations, publica- 
tions, management talks, and a molded 
plates conference which will be sponsored 
in cooperation with the photomechanics 
and platemaking committee of the Re- 
search and Engineering Council of the 
Graphic Arts Industry. 

The convention hall foyer will be given 
over to praduct, equipment, and material 
exhibits. 


Toronto electrotypers will be host to 
the conference visitors on Monday eve- 
ning, April 13, at a cocktail party and re- 
ception in the hotel. Five of the city’s 
largest duplicated plate manufacturing 
plants will hold open house for confer- 
ence visitors on Wednesday morning, 
April 15. 

Devoted to timely items concerning men and 


events associated with printing. Copy must reach 
editor by 15th of month preceding issue date 


MONTH’S 
NEWS 


Program headliners will be Paul H. 
Smith, manager of the DuPont Photo- 
polymer Printing Plate Development; 
Don Henshaw of the MacLaren Advertis- 
ing Co., Toronto; Dr. Marvin C. Rogers, 
printing consultant, Chicago; Sigfried 
Higgins of the Williamson Co.; Harold 
H. Fleig of Chicago’s National Electro- 
type Co.; Edward P. Hoehl of Milwaukee’s 
Badger-American Electrotyre Co., and 
Ben R. Preston of Crescent Engraving Co., 
Kalamazoo, Mich. 

“Our Future in Electrotyping” will be 
presented by Walter T. Flower of Flower 
Steel Electrotyping Co., New York City, 
and the topic “Our Future in Stereo- 
typing” will be presented by Frederic G. 
Moss, president of the Galvanic Printing 
Plate and Matrix Co., located in New 
York City. 
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Committee members planning the 40th annual convention of the International Association of Printing House Craftsmen are (back, |. to r.) Arthur Tarling, 
Lee Augustine, Millard Friday, Sr., Edward Sanna, Ferdy Tagle, William Gleason, Kendal Slade, Edward Stoehr, Herbert Ahrendt, Charles Morris; (front) 
Mortimer Sendor, Charles Felten, Mrs. Ada Croplis, Mrs. Billie Slade, Edward Blank, Henry Schneider, A. E. Giegengack, Louis Van Hanswyck, Louis Croplis 


IAPHC Convention Committee Is at Work 


The New York Club of Printing House 
Craftsmen has set up a team of 17 men 
and two distaffers to blueprint plans for 
hosting the International Association's 
{0th annual convention Sept. 5-9 at the 
Statler Hilton Hotel. 

Leading this group full steam ahead is 
Edward Blank of the New York Employ- 
ing Printers Association. He is a past pres- 
ident of the New York Club, which will 
be celebrating its 5Oth anniversary while 
the Seventh Educational Graphic Arts Ex- 
position runs its Sept. 6-12 course in New 
York's huge Auditorium. 

His committee forecasts attendance of 
at least 1,200 Craftsmen coming from 


Kurtz M. Hanson Elected 
President of Lanston 


Kurtz M. Hanson, former president of 
the Champion-International Co., has been 
elected president of Lanston Industries, 

Inc., Philadelphia. 
He is a director of 
Western Electric 
Co., National Asso- 
ciation of Manu- 
facturers, New 
England Transpor- 
tation Co., World 
Trade Center in 


New England, Inc., 


Massachusetts Busi- 
ness Development 
Corp., Massachu- 
setts Higher Education Assistance Corp., 
and Associated Industries of Massachu- 
setts, which he headed from 1955 to 
1957. He is a National Associate of the 
Boys’ Clubs of America, a director of the 
Lawrence (Mass.) Boys’ Club, and has 
been chairman of the Massachusetts Pay- 
roll Savings Committee, a member of the 


Kurtz M. Hanson 


greater Lawrence Citizens’ Committee for 
Industrial Development, and an incor- 
porator of the Broadway Savings Bank of 
Lawrence. 
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cities coast-to-coast, Canada, and other 
countries throughout the world to join 
in observing the share-your-knowledge 
movement's golden anniversary. 

At last month’s end 900 hotel rooms 
had been reserved for Craftsmen and their 
families. Other plans called for assem- 
bling a program of educational and tech- 
nical value, and for entertainment which 
Mr. Blank pledged would be in the never- 
an-idle-moment class. Serving with him 
are the following committeemen with 
their assignments: 

Exposition, A. E. Giegengack, presi- 
dent, National Graphic Arts Exposition, 
Inc.; program, Ferdy J. Tagle, princiral, 
New York School of Printing, and Wil- 
liam P. Gleason, Colonial Press; registra- 
tion, Louis A. Croplis, American Type 
Founders, Inc.; overseas registration, Lee 
Augustine, Printing Machinery Co.; plant 
visitations and sightseeing, Herbert R. 
Ahrendt, Ahrendt, Inc.; printing and de- 
sign, Charles J. Felten, Messenger of the 
Sacred Heart, and president of the New 
York Club; finance, Mortimer S. Sendor, 
Sendor Bindery; advisory, W. Harvey 
Glover, Sweeney Lithograph Co., and 
hotel, Louis Van Hanswyk of LouVan 
Typographers. 

Also, entertainment, Arthur J. Tarling, 
Sleight & Hellmuth Ink Co.; hospitality, 
Millard Friday, Sr., E. W. Blatchford Co.: 
international liaison, Peter J. Bernard, H. 
Wolff Book Manufacturing Co.; souvenir 


Sabin Robbins Paper Co. Opens 
New Warehouse for Dallas Area 

Sabin Robbins Paper Co., Cincinnati, 
has opened a new branch warehouse at 
2660 Brenner Dr., Dallas. Montgomery P. 
Greene is division manager in charge of 
service to printers and advertisers. 

The new warehouse is being established 
on the 75th anniversary of the company. 
The company specializes in job lot print- 
ing papers and is the largest supplier of 
its kind in the world, according to Sabin 
Robbins, president. 


boxes, signs, badges, decorations, Kendal 
Slade, Densen Banner Co.; women’s divi- 
sion, Mrs. Billie Slade and Mrs. Ada Crop- 
lis; publicity and anniversary book, Henry 
A. Schneider, Charles Francis Press, and 
Charles V. Morris, J. B. Card and Paper 
Co.; Newark, N.J., chairman, Edward 
Stoehr, Meerow Press. 


George Ortleb, Designer 
Of Ink Agitator, Dies 


George Ortleb, 83, owner and founder 
of the Ortleb Ink Agitator Co., St. Louis, 
died Jan. 11 in St. Joseph's Hill Infirmary, 
Eureka, Mo. Mr. 
Ortleb was born in 
Burlington, lowa, 
but spent 55 years 
in the printing in- 
custry in St. Louis. 
From 1931-36 Mr. 
Ortleb was deputy 
public printer at 
the Government 
Printing Office in 
Washington, D.C. 
In 1937 Mr. Ortleb 
returned to the Ortleb Ink Agitator Co. 
which he helped to organize in 1924. He 
retired from active business seven years 
ago. Mr. Ortleb was a past president of 


George Ortleb 


the International Association of Printing 
House Craftsmen. 

Surviving is his son Douglas Ortleb, 
president of the Ortleb Machinery Co., 
St. Louis. 


ATF 3M Dampening System Dealer 
American Type Founders Co. and its 
11 branches have been appointed dealers 
for the 3M brand dampening rollers and 
sleeves manufactured by Minnesota Min- 
ing and Manufacturing Co., St. Paul. The 
3M dampener system will be available as 


an optional item on all new Chief 15, 
Chief 20, Chief 22, Chief 24, Chief 29, 
and Super Chief presses. 
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“Definition and accuracy still tops 


)>9 says John E. Morse, Foreman, Photographic Dept., 


after 1 l years. Brett Lithographing Co., Long Island City, N. Y. 


Brett Lithographing depends on its RUTHERFORD COLOR 
CAMERA for consistently beautiful negatives 


John E. Morse, left, shown talking to Joseph Medio, Brett’s Plant 
Superintendent, is well known in the trade for his research work in lithography. 
Mr. Morse knows color cameras and finds that Rutherford meets his critical 
requirements for accuracy, dependability and operating ease. 
“We’ve given our Rutherford Camera a lot of hard use,”’ he says, “and it 
has done a wonderful job for us. I like it very much!” - STANDARDS OF 
One reason for the long-run dependability of the Rutherford Camera is ACCURACY 
its rugged floor-stand design. In plants where vibration is a problem, the shock IN THE 
mounts which shore up the heavy steel base of the camera keep the lensboard GRAPHIC ARTS 
and copyboard perfectly parallel. That means you get better dot fidelity and ee oy a 
faster negative production. Accuracy? Rutherford’s micrometer dial registers 
the work down to .001” .. . you get excellent definition consistently. 
These are just a few of the reasons why discriminating lithographers like 
Brett choose Rutherford Color Cameras for top negative quality and pro- 
duction efficiency. Why not check the time and money-saving features of a 
Rutherford Precision Camera yourself. 
‘ , For full details about a Rutherford Precision Camera 
© or Photo-Composing Machine urite, wire or phone today. 





Fi Gy Rutherford Machinery Company 


Division of Sun Chemical Corporation .- 401 Central Ave., East Rutherford, N. J. 
Branches in Chicago « San Francisco « Montreal + Toronto 


Sun Chemical’s Graphic Arts Group: GENERAL PRINTING INK Gravure, Letterpress, Offset Inks and Supplies GEO H. MORRILL Newspaper hale 
BENSING BROS. AND DEENEY Flexographic Inks RUTHERFORD MACHINERY Lithographic Equipment 
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PRIDE 
IS THE DIFFERENCE 


Manifest 
Bond 


The economy paper with a 
crisp feel and quality appear- 
ance. Sturdy texture and high 
bulk for trouble-free press 


performance. 


New eye-ease shade of 
white in four weights plus 
seven pleasing pastels —all 
quality controlled and pre- 


cision trimmed. 


Ask your Franchised 
EASTERN Merchant for 


samples. Or write direct. 


EASTERN 


f ais) 
Atlantic i . 


EXCELLENCE 
IN FINE PAPERS 


EASTERN 


EASTERN FINE PAPER AND PULP DIVISION 
STANDARD PACKAGING CORPORATION 


BANGOR, MAINE 
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Stamp and Poster Contest Rules 


For 1960 Printing Week Released 


International Printing Week committee members have announced the rules for the 


stamp and poster contests for the 1960 Printing Week celebration. Recognized leaders 


of the graphic arts industry will act as judges to select the winners. Awards for the win- 


ning stamp and poster designs will be made at the International convention which will 
be held Sept. 5-9 in New York City. Details of the contests are as follows: 


Poster Contest Rules 

1. Anyone connected with the graphic 
arts or allied industries is eligible to enter 
the contest. 

2. Size of the poster is approximately 
14x22 or 22x14 inches; a bleed design 
would trim slightly under these dimen- 
sions; a finished layout is acceptable; illus- 
trations are limited to line; no halftone 
screens; limited to two colors. 

3. Copy shall include the words “Inter- 
national Printing Week, January 17-23, 
1960”; an area designated on the poster 
for reproduction of the winning 1960 
Printing Week Stamp at least double the 
original size (1x1! inches); the Crafts- 
men’s emblem in any form: a blank space 
for imprinting by the local sponsoring 
group. 

4. Entries should be mailed to: 1960 
Printing Week Poster Contest, Gerald L. 
Flood, Chairman, 714 Santa Monica 
Blvd., Santa Monica, Calif. 

5. Deadline for entries is May 25, 
1959. 

6. Three recognized graphic arts in- 
dustry leaders will judge the contest. 

First-place winner of the contest 
will receive a trophy with appropriate 
inscription. Certificate awards will be 
made to the other winners as may be de- 
termined in number by the 1960 Interna- 
tional Printing Week Committee. Pres- 
entation of the awards will take place at 
the International Convention in Septem- 
ber in New York. 

8. All entries become the property of 
the International Association of Printing 
House Craftsmen, Inc. Decision of the 
judges is final. 


Seminars on Color Reproduction 

The Manhattan School of Printing, 
New York City, will stage the second of 
a series of color reproduction seminars on 
April 2. Panelmen discussing how to view 
color will include Robert E. Rossell, Re- 
search and Engineering Council of the 
Graphic Arts Industry; Daniel Ford of 
Peter F. Mallon, Inc., Long Island City, 
N.Y., and Louis Greenwood of Young 
and Rubicam advertising agency, New 


York City. 


Name Canadian Seaboard Agent 

Parkinson Inks, Ltd. of London, On- 
tario, has been appointed Canadian dis- 
tributor of Alchemic gold metallic inks 
made by Seaboard Printing Inks, Inc. of 
New York and Philadelphia. 


Stamp Contest Rules 

1. Anyone connected with the graphic 
arts or allied industries is eligible to enter 
the contest. 

2. Size of stamp is 1x1! inches; size 
of finished drawing is 3x33g inches; 
drawing must be in black and white—no 
screens. 

3. Design and copy should be appro- 
priate to International Printing Week and 
should include the words “Printing 
Week” as well as the date, January 17-23, 
1960. 

4. Entries should be mailed to: 1960 
Printing Week Stamp Contest, Gerald L. 
Flood, Chairman, 714 Santa Monica 
Blvd., Santa Monica, Calif. 

5. Deadline for entries is May 25, 
1959. 

6. Three recognized printing industry 
leaders will judge the contest. 

First-place winner of the contest 
will receive a trophy with appropriate 
inscription. Certificate awards will be 
made to other winners as may be deter- 
mined by the 1960 International Print- 
ing Week Committee. Presentation of the 
awards will take place at the International 
convention in New York City. 

8. All entries become the property of 
the International Association of Printing 
House Craftsmen, Inc. Decision of the 
judges is final. 


National Packaging Show 
To Be Held in Chicago 


The American Management Associa 
tion forecasts that the 28th National Pack- 
aging Exposition, scheduled for April 13 
to 17 in Chicago’s International Amphi- 
theatre, will be the largest show in the 
multibillion-dollar-a-year packaging in- 
dustry’s history. 

At last month’s end close to 400 sup- 
pliers of equipment, materials and serv- 
ices had signed up for displaying their 
wares in some 140,000 square feet of floor 
space. Graphic arts products on view will 
include printing equipment, paper, ink 
and other supplies, die-cutting, stitching, 
stamping, counting, marking, label, and 
tag machines. 

The National Packaging Conference 
will start running its three-morning 
course on April 13 at the Palmer House. 
Package planning, design, utility manu- 
facturing, and new materials are among 
the topics slated for discussion. 
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PRIDE IS A TASTE. A savory broth. Delicately seasoned. Culmination of 
experiment, care and anticipation. Pride. Made of many things. The force that 
sets one man’s efforts above another’s. Just enough. Proud printers have it. Pride. 


The difference in Atlantic fine papers. 


EASTERN 


=f R:) Cover - Bond - Opaque - Offset - Ledger - Mimeo - Duplicator - Transiucent At lantic 


atures EASTERN FINE PAPER AND PULP DIVISION - STANDARD PACKAGING CORPORATION - BANGOR, MAINE 


Basis 80 pounds 


. 
o 
3 
c 
8 
a 
1e) 
= 
rv 
c 
s 
~ 
< 
e 
r) 
» 
® 
o 
£ 
= 
0 
se] 
o 
2 
c 
» 
a 





Carnegie Printing Conference Is Set for April 16-18 


April 16-18 are the dates set for the 
annual Alumni Printing Seminar and 
Management Conference at the Carnegie 
Institute of Technology, Pittsburgh. John 
L. Kronenberg, $. D. Warren Co., is pro- 
gram chairman. 

The opening day is planned as an edu- 
cational service to alumni, industry spon- 
sors, and others who have contributed to 
instructional and scholarship funds for the 
School of Printing Management. This year 
the discussions will deal with various as- 
pects of gravure. 

The two-day program of April 17-18 
is designed to attract printing executives 
to the school’s campus for discussion and 
presentation of new ideas. Emphasis in the 
seminar will be on the medium-sized 
plant. A survey of Carnegie Tech alumni 
showed considerable interest in this size 
printing operation. 


Maurice A. Leverault 


John L. Kronenberg 


courage people to work together. It is 
based upon the attitude of management 


that people are the most important com- 
modity with which management must deal 
and that their understanding and coépera- 
tion are necessary for the successful opera- 
tion of a business. 

Others scheduled for the program are 
Gifford M. Booth, president of Grit Print- 
ing Co., Wichita, Kan., who will speak 
on “The Role of the Airplane in Busi- 
ness,” and Maurice Leverault, manager of 
the offset department of Brooklyn Cooper- 
age Co., will lead a panel discussion on 
“New Developments in the Graphic 
Arts.” 





So, | said ya 


George H. Carl, production director 
of Fawcett Publications, Inc., and Oscar 
Shmiel, vice-president of Intaglio Service 
Corp., and chairman of the Gravure Tech- 
nical Association technical committee, 
will present the Thursday session. 

Mr. Carl and Mr. Shmiel will cover 


gotta prove it to 
me about making 
whopping profits 
by adding 
Heidelberg 
Cylinders. 
Well, they did... 

















the basics of the process in exhibitions 
which will give a step-by-step presenta- 
tion of positives, carbon tissue, laydown 
machines, developing out carbon tissue, 
and etching. They will also discuss gra- 
vure inks, the nature of the press, and a 
brief comparison of letterpress and offset. 

Kurt E. Volk, president of the Kurt H. 
Volk Co., Bridgeport, Conn., and presi- 
dent of Printing Industry of America, Inc., 
will present an audience participation pro- 
gram on April 18, following a breakfast. 
This presentation, known as the “We” 
program, is a technique designed to en- 


Gifford M. Booth, president of Grit Printing 
Co., Wichita, Kan., will speak on the role of 


airplanes in business at Carnegie Tech seminar 


and here we are! = 
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LET THEM PROVE IT TO YOU, TOO! 


New showroom at 180 Varick St., New York City, N. Y. 


Request a 
demonstration and 
see for yourself how 
Heidelberg’s exclusive 
features can help you. 


( ORIGINAL HEIDELBERS ) 


distributors: 

Heidelberg Eastern, Inc. 
Glendale, L.I., N.Y. 
Heidelberg Western Sales Co. 
Los Angeles, Calif. 

Heidelberg Southern Sales Co. 
Houston, Texas 











Flexographic Printers Hold First Annual Meeting 


By Hal Allen, /APL Eastern Editor 
The Flexographic Technical Associa- 
tion, youngest national graphic arts group, 
staged its first annual meeting and tech- 
nical forum on Feb. 5-6 in New York 
City. Nearly 
states, Canada, and England hailed the 


300 registrants from many 


event as strong proof that the organiza- 
tion, whose membership has grown since 
last fall from 65 to nearly 200, is serving 
as a much needed clearing house for re- 
search and information aimed at solving 


technical problems 


Find the answers” was the theme of 
three panel sessions dealing with ink and 
sparking many written questions reflect- 
ing general interest in this subject. Lunch- 


eon speakers were Raymond Blattenberg- 


er, Public Printer of the United States, 


and C. W. Barlow, plastic display pack- 
aging buyer for Sears, Roebuck and Co. 
Members elected a board of directors con- 
sisting of 12 converters and six suppliers 
The board reélected incumbent officers. 
Alexander R. Bradie of Mosstype Corp 
chaired discussion of ink solvents, their 





WHY PAY EXCESS POSTAGE 
FOR EXCESS WEIGHT OF PAPER? 


"ALPENOPAKE 


STURDY * OPAQUE ¢ LIGHTWEIGHT 
FLETCHER has a simple solution to a 
current problem a tough, 12 
pound opaque sheet—ALPENOPAKE 

developed especially to replace 
ALPENOPAKE has 


built-in strength necessary for routine 


heavier papers. 
rough handling. It is titanium filled 
to insure opacity. Your customers will 
like the three-way saving: First, AL- 
PENOPAKE saves postage; Second, 
12 pound ALPENOPAKE costs less 
per ream than regular bond papers 
in heavier weights; Third, at least 
25% of usable filing space is saved. 
ALPENOPAKE is available in brilliant 


white and six bright colors. 


Other FLETCHER PAPERS: Alpena Manifold, Fletch- 
er Manifold, Fleccpake, Alpena Mimeo, Alpena 
Duplicator, Alpena Bond, Alpena Register Bond, 


Alpena Hi-Bulk Offset. 


IT PAYS TO USE FLETCHER THIN PAPERS 


FLETCHER paper company 
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@ Send for brochure 
illustrating the many 
uses of ALPENO- 
PAKE. 
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20 NORTH WACKER ¢ CHICAGO 6, ILLINOIS 


Mill at ALPENA, MICHIGAN 


purposes and suitability for quality repro 
duction. His panelmen came from Con 
verters Ink Co., Sun Chemical Corp., In 
terchemical Corp., the American Viscose 
Corp., Mosstype Corp., Du Pont’s film de 
partment, and Ideal Roller & Manufac 
turing Co. 

Robert Zuckerman of Kidder Press Co., 
Inc., moderated discussion of automatic 
and manual controls for ink viscosity 
Serving with him were representatives of 
Crescent Ink & Color Co., De Val Ink & 
Color, Inc., Gray Mills Corp., Norcross 
Corp., Crosfield Electronics, Inc., Bendix 
Aviation Corp., Sinclair & Valentine Ink 
Co., and Pneumo-Flo Systems, Inc 

Proper ink distribution systems for pro 
ducing best end results was the subject 
discussed by panel chairman Frank W 
Brey of Paramount Paper Products Co 
and representatives of Standard Packaging 
Corp., Pamarco, Inc. and the Cellu-Croft 
Products Corp. 

Mr. Blattenberger pointed out that “in 
every branch of the printing craft re- 
searchers are working to produce better 
products more efficiently and economical- 
ly. Even among the workers in the shop 
there is need for sound grounding in 
mathematics, a working knowledge of 
physics and chemistry, familiarity with 
correct forms of English grammar, and 
many practical Rising 


other subjects 


Packer Manufacturing 
Appoints General Manager 
Announcement of the appointment of 
Farrell Sickel to the position of general 
manager has been made by the Packer 
Manufacturing Co. 
of Green Bay, Wis. 
Mr. Sickel has been 
associated with the 
late Gideon Kane 
and the Packer 
for the 
past 16 years. Dur- 
ing the past two 
years he has been 
general sales man- 
ager. The Packer 
Co. produces flexo- 
graphic and web-fed die-cutting equip- 
ment for the boxboard, packaging, and 
continuous forms printing industries. 


company) 


Farrell Sickel 


Tirfing Names Sales Agents 

Tirfing Printing Machinery, Inc., New- 
ark, N.J., has named the following com- 
panies to handle the Swedish 31x41-inch 
Tirfing letterpress sales in the Midwest, 
the Southeast, the mountain states and 
the West Coast territories: Type & Press 
of Illinois, Inc., Chicago; Southeastern 
Printers Supply Corp., Atlanta; A. E. 
Heinsohn Printing Machinery & Sup- 
plies, Denver, and William M. Kemp 
Co., San Francisco. 
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The officers of the Flexographic Technical Asso- 
ciation for this year are (from |. to r.) Frank 
Longenecker, vice-president; Julian Ross, execu- 
tive secretary; Karl Weik, the president; Franklin 
Moss, vice-president; Douglas E. Tuttle, the sec- 
retary, and Sidney ‘S. Shapiro, the treasurer 





standards of recruitment will soon make 
the printer's educational level higher than 
it is now.” 

It was the Public Printer’s opinion that 
research is producing the results needed. 
Who would have believed a few years ago, 
he asked, “that type would be set by pho- 
tographic processes to short-cut produc- 
tion of film? Lithographic needs have 
brought out cold composition in steadily 
improving form. Printers must apply 
more of the principles of electronics and 
other sciences. People laugh when they 
are told that it may become possible to 
shoot a charge of electricity through a skid 
of paper and get a printed image on one 
side of every sheet. That is no more fan- 
tastic than some of the recent innovations 
of our craft.” 

In reviewing converter-buyer relation- 
ships Mr. Barlow laid stress on the need 
for better salesmanship. The average sales- 
man does not know his plant or the in- 


dustry in general, he said. Not one in ten | 
could tell offhand, and accurately, the : 


variety of web widths handled by the 
presses in his own plant. Salesmen should 
be well versed in printing, plates, colors, 
and have a better than average knowledge 
of art work. 

Mr. Barlow advised his listeners to 
train their salesmen, “let them know your 
plant inside and out. Give them some 
background on art work and proper sales 
technique. Instill in them, if at all possi- 
ble, complete dedication to the customer's 
interest. They must be interested in their 
own organizations, of course, but if they 
are also interested in their customers, the 
customers will take care of your organiza- 
tions,” he said. 

Mr. Barlow believed that the convert- 
ing industry had been timid and short- 
sighted about pricing. “Lay your cards on 
the table,” he advised. “The industry has 
made too much of a mystery of its busi- 
ness. There are no dark secrets, except a 
few of a technical nature, that cannot be 
shared with buyers. An honest, straight- 
forward approach to the average buyer 
would prompt a uniformly warm recep- 
tion,” he added. 

FTA's continuing officers are Karl L. 
Weik, Cello-Foil Products, Inc., Battle 
Creek, Mich., president; Frank Longe- 
necker, Simplex Paper Box Co., Lancaster, 
Pa., and Franklin Moss, Mosstype Corp., 
Waldwick, N.J., vice-presidents; Douglas 
E. Tuttle, Interchemical Corp., secretary, 
Sidney S. Shapiro, Bensing Bros. & Dee- 
ney, Philadelphia, treasurer, and Julian 
Ross, executive secretary with offices at 
220 West 42nd St., New York 36. 
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The development of the compact, 
precise, easy to operate Kenro 
“Vertical 18” Camera has made it 
possible for hundreds of offset 
printing plants and reproduction 
departments to save money and 
improve service and quality by 
making their own line and halftone 
negatives. 

Today the Kenro camera is an 
accepted essential of the offset 
printing team. If you don’t already 
own a Kenro, you owe it to your- 
self to find out how much you can 
save. So clip the coupon for your 
free cost calculator right now. 


KENRO GRAPHICS, INC. 


SAVE MONEY! Make your own negatives 
with a KENRO camera 





FREE—COST CALCULATOR 


Gives you the answers on savings. . . 


Kenro Graphics, Inc. Dept. H-3 
25 Commerce Street, Chatham, New Jersey 


Please have my local dealer send me a free 
cost calculator. 


Name 





Address 
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PIA Top Management Conference Discusses Future 





eo 


At the PIA Top Management Conference in Florida were (I. 





to r.) Charles E. Schatvet, New York 


City; Frank F. Pfeiffer, Dayton, Ohio; Harold R. Long, Mount Morris, Ill.; Augustus Morris, New 
York City, and Sampson R. Field, Long Island City, N.Y. The meeting was held at Boca Raton, Fla. 


“Preparing for the progressive 60's” 
was the theme of the fifth Presidents’ Con- 
ference for Top Management staged by 
Printing Industry of America, Inc., Feb. 
2-6 in Boca Raton, Fla. 

The conference chairman Frank Pfeiffer 
outlined at the opening session the con- 
siderations associated with “How I De- 
velop My Successor.” In outlining the in- 
gredients for selecting a successor, Mr. 
Pfeiffer identified six basic leadership 
traits which formed the foundation for 
executive ability. Mr. Pfeiffer stated that 
one of the most common mistakes which 
top management makes is the search for 
a “carbon copy.” 

On the opening day in a presentation 
entitled “From Caveman to Spaceman,” J. 
Lewis Powell dealt with the subject of the 
‘Collapse of Time” and indicated how 
people must gear themselves today for 
more rapid changes in the future. The 
chart which Mr. Powell displayed gave a 
graphic history of the slow and cumber- 
some changes which have taken place 
through the ages, and compared them 
with the rapidity of changes today. 

The session on the second day brought 
three case histories illustrating controls 
needed by top management for perform- 
ance of management functions. These 
case histories were supported by illus- 
trated charts prepared and distributed by 
Alven S. Ghertner of Nashville, Charles 
W. Bornhoff of Chicago, and O.T. Hamil- 
ton of Burbank, Calif. 

At the third day’s session the PIA sales- 
men-management committee chairman, F. 
C. R. Rauchenstein of St. Louis, presided 
over a discussion designed to assist man- 
agement in evaluating the benefits of de- 
voting time, normally used for selling, to 
the management of the business. 
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Case histories were presented by Har- 
old L. Holden of Minneapolis and J. Paul 
Whitehead of Waterbury, Conn. Included 
were identification of procedures adopted 
in the selection and training of sales man- 
agement personnel. 

Thursday’s session dealing with finance 
included three broad areas. The first, pre- 
sented by R. Walter Hale, Jr. of Nash- 
ville, dealt with the acquisition of new 
money for expansion or improvement. 
Mr. Hale presented results from printing 
industry experience in investigating vari- 
ous methods of financing expansion and 
improvement. Harold W. Braun, chair- 
man of PIA’s over-all committee on busi- 


“Motivation of Manpower’ was panel subject 
for (seated) Frank F. Pfeiffer, Dayton, Walter 
F. McArdle, Washington, and (standing) Kurt 
E. Volk, Bridgeport, Conn., Willard E. Brown, 


Washington, D.C., at management conference 











“Management vs. Selling’’ was topic discussed 


by (I. to r.) F. C. R. Rauchenstein, Cavanagh 
Printing Co., St. Louis; J. P. Whitehead, Hemin- 
way Corp., Waterbury, Conn., Harold L. Holden, 
Holden Printing Co., Minneapolis, chairman of 


the PIA committee on utilization of services 


ness Management, gave the results of his 
company’s experience in constructing a 
new building. 

The second aspect of finance had to do 
with the management of taxes to increase 
profits. Augustus Morris of the Tax Re- 
search Institute, a division of the Research 
Institute of America, presented sugges- 
tions for consideration of printers and 
lithographers, with emphasis on new tax 
provisions of recent federal legislation. 

Sampson R. Field of New York City 
discussed acquisition and mergers. Mr. 
Field, who has had considerable exper- 
ience in this field, brought in as additional 
participants in the discussion Charles E. 
Schatvet and Frank Pfeiffer: The three 
men presented the factors involved. 

At the closing business session, PIA’s 
Vice-President Walter P. McArdle was 
chairman of a session dealing with ‘Moti- 
vation of Manpower.” 

Participating in the motivation session 
was Willard E. Brown of Washington, 
D.C., who presented the results of several 
years of study of the problem which de- 
veloped in connection with management 
participation in manpower motivation 
programs. 

Kurt E. Volk, PIA president, described 
the “We” program and gave details of the 
benefits his company had derived from 
the human relations program. 

Mr. Pfeiffer presented a case history 
which illustrated the importance of com- 
pany information to employees in cre- 
ating a feeling of participation as part of 
the human relations program. 

Closing the session, the film, “Going 
Places,” which depicts how one of the na- 
tion’s leading industrial concerns has been 
built around a progressive management 
philosophy, was presented with a narra- 
tion, designed to translate significance to 
graphic arts management, by Mr. Pfeiffer. 
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POSED BY LOUIS NYE, APPEARING ON THE STEVE ALLEN SHOW, NBC-TV 


Offset press performance giving you ulcers? ir i's paper that has you 


upset, settle down with fine quality, double coated Consolidated Enamels. They’re trouble- 


free because every sheet is double coated on both sides to give maximum uniformity, greater 
stability and more pick resistance. They run better ... print better... look better, yet Con- 
solidated double coating doesn’t cost you a penny more. Ask your Consolidated Merchant for free 
trial sheets. Makea test run to compare performance and printing quality. Then see for yourself. 
Available only through your Consolidated Paper Merchant 


DOUBLE COATED OFFSET— Productolith, Consolith Gloss, € enamel 
Consolith Opaque | printing 
papers 


FINE QUALITY LETTERPRESS— Production Gloss, Modern 


Gloss, Flash Gloss A COMPLETE LINE FOR OFFSET AND LETTERPRESS PRINTING 
Consolidated Water Power & Paper Co. - National Sales Offices: 135 S. La Salle St. - Chicago 


World’s largest specialist in enamel printing papers 








Type Face Designed by Frederic Goudy Is Released by Monotype 


of his equipment, drawings, patterns, etc 


Concluded from page 79 
irawings for a new design, new master 
and work patterns, new matrices and new 
sroofs—a prodigious employment for a 
man almost at his 73rd birthday! When 
Mr. Farquhar arrived, he approved of the 
new type. Later he told Goudy that if he 
had shown the discarded design first, he 
would have accepted it, but not after he 
had seen the new one. 

During the remainder of 1938, Goudy 
worked on the new design. He asked him- 
self some questions about the basic design 


—should it be for general use or for 
something more exotic? He decided to 
make it a general use letter and attempted 
to give the face “the utmost distinction 
compatible with such use, keeping espe- 
cially in mind the wish to secure the great- 
est legibility . . . and a degree of beauty.” 

However, in the accompanying italic 
Goudy allowed himself some more or less 
fanciful effects, as he believed that the 
type would seldom be used in the mass. 

Just prior to the completion of the type, 
the designer's shop burned, destroying all 








Say Goodbye to “In-Feed’’ Troubles 
IN WEB PRINTING 





punches, premature cut-offs, 


rotary forms press. 


WRITE, WIRE, OR PHONE TODAY! 


for complete details on the Stanford Story to 
save time, material, and labor costs in your 


plant! 


ENGINEERING COMPANY 


Canadian Reps 


here’s the difference between 
profit and maximum profit in rotary 
forms printing! Stanford “CON-TEN” 
Unwind Stand eliminates long or short 
out-of- 
register, and other costly rejects. 
Guarantees constant tension throug 
complete web roll of any size, on any 








CONSTANT TENSION 
UNWIND STAND 


Maintains PERFECT LINEAR 
REGISTER on Perforating 
... Punching... Printing 

. Cut-Off 





SALEM, ILLINOIS 
PHONE SALEM 553 


Manton Brothers, Ltd., Toronto 


Monutacturers of Slitters;s Web Guides, Rewinding and Constant Tension Equipment 
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By good fortune, insofar as Californian 
is concerned, the master patterns and the 
working patterns had already been for 
warded to the Monotype Co. which was to 
make the matrices for the University. 

When the type was almost completed, 
the naming of it was discussed. Mr. Far 
quhar favored “Californian,” but Goudy 
preferred the name “Berkeley.” During its 
development the name Californian was 
used, but Goudy later admitted that he 
never liked the term. The matter was 
settled when Goudy suggested, simply 
enough, the term “University Old Style.’ 
The Press manager agreed, but thought 
that the name of the school should be 
added. Goudy withdrew his objections but 
he later wrote that he reserved the hope 
that the type might prove so distinctive 
that the mere mention of “University Old 
Style” would be enough to identify it 

Thus Californian was born. Its first use 
was in the book Typologia, written by the 
master himself. Into this volume Goudy 
poured out his great love for the craft of 
letter design, along with many practical 
suggestions concerning its proper use 
Printed in 1940 at the University Press, 
Typologia was selected as one of the Fifty 
Books of the Year. Arthur Thompson, in 
a critique of the selection in Publisher: 
W eekly, mentioned that it was set “in the 
author's new U. of C. Old Style, which 
turns out to be a really handsome type.” 

Now, happily, printers will have an 
opportunity to see for themselves the truth 
of this statement. Californian ought to 
please most of them, as it is a full-bodied 
face in the tradition of the Venetian old 
style letters. It is probably at its best in 
12- and 14-point sizes, which should 
make it an excellent choice for the many 
large format books now being published 

In the italic, which follows the Chan- 
cery style, the fitting is quite close. Some 
typographers feel that this tight fitting is 
somewhat overdone. Goudy did say, how- 
ever, that he did not plan the italic for 
mass composition. Probably most printers 
will prefer his approach. 

The name of Californian will undoubt 
edly be very well received on the West 
Coast, where the printing industry is 
growing at an amazing speed. It is good to 
have available for general use one of the 
really fine letters from the hand of Ameri 
ca’s great type designer. 


Heads NYC Lithographers Group 
George Schlegel III, Snyder & Black & 
Schlegel, Inc., is the new president of the 
Metropolitan Lithographers Association, 
New York City. Other officers are Edward 
D. Wilson, New York Lithographing 
Corp., vice-president, and Albert Gerson, 
Gerson Offset Lithography Co., treasurer. 
Henry C. Latimer is executive director. 
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why the 


SOUTHWORTH CORNER CUTTER 


ig TOPS* xu, 


ft) Cuts up to 4% inch lifts, 
direct from cutter, thus in- 
creasing production SO“%. 





Gauge guides may be set 
at either side for quicker, 
more accurate alignment. 


Larger table gives greater 
work surface area, extra 
convenience in stacking. 


Three-way control switch, 
enclosed knife and treadle 
guard, reduce floor haz- 
ards, prevent accidents. 


New % h. p. motor and an 
improved clutch deliver 
double the power. 





This ruggedly-built Southworth Power Corner Cutter makes the 
toughest assignment simple . . . cutting round corners, diagonals and reverse 
corners on paper, plastic, cloth or board with equal ease. Standard knives 
available in a wide size range. Either matched knife and die or knife and 
nylon cutting block can be used. Special knives designed to order. 


And only Southworth offers a 24-hour resharpening service. 


For complete information write 


SOUTHWORTH MACHINE Co. 


GRAPHIC ARTS DIVISION 
523 Warren Avenue Portland, Me. 


Mfrs. of Paper Conditioners; Automatic Skid Lifts; Lift Tables; Skid Turners; Hand, Foot, Motor Driven Punching Machines; Humidifiers 


Envelope Presses; Punch Heads; Tabbing Knives and Corner Cutters plus Custom Built Equipment. 
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Here are judges looking over direct-mail pieces in preparation for scoring and rating in the Lithographers and Printers National Association 


Ninth Lithographic Awards Competition and Exhibit. Judges are (front row from I. to r.) Harold Schoemer, production manager, the R. H. Macy Co., and 
J. E. Cashion, advertising production manager, plumbing & heating division, the American Standard Co. Judges are (back row from |.) Charles Hindle, 


McCann-Erickson, Inc., and Mrs. Christine Forbes, advertising manager, the Hartford Electric Co. There were 36 judges in the contest and 2,584 entries 








PUSH BUTTON OPERATION 
WITH ROBERTSON 


IN GRAPH 


Rogers Engraving Co. 
CHICAGO, ILLINOIS 


“Robertson’s motor driven adjustments 

and mechanically controlled lens mount 
enable us to match register marks in three 
or four color negatives exactly, in split second 
time. We are assured of perfect color 
separation every time.” 


If you are seeking lower cost, precision production in any field of photomechanical 
reproduction, send for detailed descriptions of Robertson's complete range 

of modern precision cameras, Robertson’s Plate Mates and essential 
accessories. It will be sent promptly. 


A OMPLETE LINE OF PHOTOMECHAN Al UIPMENT 
ROBERTSON PHOTO-MECHANIX, INC. 


LAWRENCE AVENUE* CHICAGO iINOUS 


How to Reduce Expenses 
In Lithographic Plant 


(Continued from page 60) 
costliest item with which we have to deal. 
Everything we purchase should be select- 
ed with one thought in mind: Will it save 
time? This applies to ink, paper, presses, 
push brooms, and oil cans. 

Somewhere between the cheapest and 
the most expensive will be found the most 
economical. Quite often the most econom- 
ical will be the most expensive to buy, but 
seldom will the cheap one prove to be the 
most profitable. 

A certain amount of testing must be 
done in every plant in order to find best 
values, but care should be exercised or the 
plant will become a testing laboratory. 
This can be very costly. Whenever it is 
at all possible, simple tests should be made 
without involving a production job. 

An eager salesman may want a pur- 
chasing agent to try a free sample of pa- 
per. It seems like a good idea until the 
production man is consulted. He explains 
that the only way he can test it on a press 
is to put a few hundred sheets through at 
the end of a run. 

This means that the paper must be cut 
to the right size and then put at the bot- 
tom of the last skid. The sample paper 
may have a different finish than the regu- 
lar run. It may be different caliper. It may 
be lacking in pick strength and it may be 
wavy. 

Unless the press is reset for the sample 
paper, the test will not be adequate. If 
the paper acts up, it may ruin a blanket or 
cause loss of press time. There are other 
ways of testing paper. 

Ink is even more difficult to test on a 
press. A sample, even a free one can be 
very costly to run on a job or at the end 
of a job. Without knowing the character- 
istics of an ink through bench tests and 
the manufacturer's specifications, the 
pressman should not put it on. Most 
samples are from unknown producers. 

The purchasing agent should at all 
times use specifications when ordering 
anything important. Of course items be- 
ing marketed under trade names or num- 
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bers usually adhere pretty well to adver- 
tised specs. But such things as lumber, 
lubricating oil, paper, etc., must be speci- 
fied. Paper in particular should be ordered 
according to type, finish, size, weight, pick 
strength, moisture content, flatness, etc. 

Also important is how the paper is 
trimmed, Just to say trimmed four sides is 
not enough. It is not always necessary for 
paper to be trimmed four sides. But it is 
important that one side be at a right angle 
with the front edge. It is also important 
for the gripper edge to be straight and 
not bowed. 

The method of packing should also be 
specified. If you want it in cartons or 
boxes, or on skids to fit lift trucks or the 
press, so specify. And of course always in- 
clude “Paper must be suitable for offset,” 
so that the supplier will know what is re- 
quired for sizing. 

Tests should be made to see that sup- 
plies purchased under specifications con- 
form to them. For instance, to check the 
square of paper, fold a sheet diagonally. 

To check for bowed edge, butt two 
gripper edges. Opacity and whiteness may 
be checked by eye against known samples. 
Check for pick strength with the proper 
equipment. Check for grain direction with 
a tear test. Check for flatness by looking 
for wavy edges. 

A proof press is a valuable piece of 
equipment for testing the absorption qual- 
ity of paper, the drying rate of ink, and its 
penetrating characteristics. Whenever an 
unknown paper or ink is to be used on an 
important job, some proofs should be 
pulled the day before going to press. Pro- 
duction presses running on customer work 
should not be used for testing. If a press 


ITCA Mid-Winter Meeting 
To Be Held in Miami, Fla. 


The International Typographic Com- 
position Association will hold its mid- 
winter conference March 20-21 at Miami 
(Fla.) Women’s Club. Three half-day ses- 
sions will feature panel and speaker treat- 
ment of management matters. 

Sol Malkoff, president of the Typog- 
raphy Shop, Atlanta, Ga., will deliver a 
slide-film lecture on typographic design 
of today. Clarence E. Harlowe, ITCA first 
vice-president who heads Harlowe Ty- 
pography, Inc. of Washington, D.C., will 
discuss the Brightype photographic meth- 
od for preparing copy for duplicate plate- 
making directly from metal forms. Kim- 
ball A. Loring, president of the Machine 
Composition Co., Inc., Boston, will show 
sound slides to point up his presentation 
of this firm’s photocomposition methods. 

Serving as chairmen will be Mr. Har- 
lowe, ITCA president Walter R. Adam- 
son of Mono Lino Typesetting Ltd., To- 
ronto, Canada, and Henry J. Wolf, Service 
Typographers, Inc., Chicago, second vice- 
president. 


test must be made, use an idle press and 
run a test plate. 

Purchasing plates from a trade shop 
means that one has to rely upon the repu- 
tation of the shop. The main specifications 
are kind of plate and size, how the work is 
to be laid up, and the use of cylinder 
marks. The actual quality of the plate will 
not be known until it is run. If only nega- 
tives are purchased from a trade shop, 
someone with the skill of a dot etcher 
must evaluate their quality. Or proof 
plates should be made and the job proved. 
Again, the cheapest is seldom the best buy. 

On the problem of stock control, some 
time is required to arrive at a system that 
is both economical and safe. The purchas- 


ing agent will need the help of the produc- 
tion man and every foreman. A fine line 
must be drawn between enough stock to 
take care of normal emergencies and an 
overstocked condition. Too much stock 
means a big investment, slow turnover, 
and spoilage. 

A system of reordering must be de- 
vised. For instance, blankets should not be 
overstocked. Every pressman should have 
two blankets for every cylinder of his 
press. 

When one becomes bad he gets another 
from stock. If he is running a four-color 
press, he is not likely to request four or 
even two new ones on the same day unless 
he has an accident. And even if he spoiled 











* Cause Fewer Feeder Stops 


They Print Even Better 


FOX RIVER’S 


BONDS or ONION SKINS 
... They’re ARCTIC WHITE (the original fluorescent white) 


... the color that the writing paper 
industry is still trying to equal in 


There's a FOX RIVER grade for every business and social use: 


100% COTTON 
Anniversary Bond 
Anniversary Onion Skin 
Anniversary Ledger 

75% COTTON 
National Bank Bond 
National Bank Ledger 

50% COTTON 
English Bond 
English Ledger 


... also Vellums, Bristols and Thin Cards 


Fox River Paper Corporation 


APPLETON, WISCONSIN 


This ad was set in the composing room of the Blankenheim 
Printing Co., Inc., 2256 So. 22nd St., Milwaukee, Wisconsin. 
Organized in 1922, it now has complete offset and letter- 
press facilities, including bindery and offset platemaking. 


brightness and uniformity! 


They Lie Flatter 


25% COTTON 
Fox River Bond 
Fox River Opaque 
Fox River Laid 
Fox River Onion Skin 
Fox River Ledger 
Excelerase Bond 
Excelerase Onion Skin 
Translucent Bond 




















A-B-DICK 
OFFSET 





A-B-DICK 
OFFSET 
A-B-DICK 
OFFSET 
A-B-DICK 
OFFSET 
A-B-DICK 
OFFSET 
A-B-DICK 
OFFSET 
A-B-DICK 
OFFSET 














A:B-DICK’ 


Double your offset duplicating production. Produce 

10’2 x 16% inch copy on 11 x 17 inch paper on a 
duplicator that takes less than 9 square feet of floor space. 
Speeds up to 9,000 sheets per hour. Produce two-up 
letterheads, forms, engineering paperwork or 

promotional literature ...in black or brilliant colors. 


The new A. B. Dick Model 360 offset duplicator is 
equipped with amazing Aquamatic control that insures 
precise ink-water balance. Perfect copy quality from start 
to finish ... no time-consuming make-ready. Blanket and 
impression cylinders adjust automatically for different 
master thicknesses and paper weights. Variable speeds 
up to 9,000 copies per hour. Fully automated models 
available for high speed systems work. Call your 

A. B. Dick Company distributor, listed in the yellow 
pages, for information or a free demonstration. 

Or mail coupon at right. 


Achievement through Innovation 
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four blankets in one day, he has four 
spares that he can run while new ones are 
being procured. 

So one new blanket in stock of each size 
used will usually suffice if new ones are 
readily available. If there are several mul- 
ticolor presses of the same size, then one 
blanket per press should be the rule. In 
out-of-the-way areas where blankets may 
be several days in transit, more will have 
to be carried. 

On such items as goldenrod and pack- 
ing sheets, a minimum of one or two hun- 
dred may be set, depending upon speed of 
delivery and rate of use; in fact, practical- 
ly everything may be worked out on that 
formula. A study of past requisition slips 
will show rate of use as well as any surge 
that occasionally takes place. 

From this study a minimum may be 
established. When minimums have been 
set on all items, the stock man adheres to 
it until it is found that a change must be 
made. One of the standard systems of 
stock control may be used to give warning 
of depleted stock. 

The more automatic the system is the 
easier and safer will be the job of pur- 
chasing and stocking. There are simple 
methods that are just as effective as the 
cumbersome and complicated systems. 
The object is to design a smooth working 
routine that will cut costs and prevent loss 
of time without overstocking. Too much 
paper work can be as bad as not enough. 
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Please send full 
information about the 
new A. B. Dick Model 
NJ L360 offset duplicator. 
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| A.B. DICK Company, pept. 14P-s9 
| 5700 West louhy Avenue 
Chicago 48, Illinois 
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H.A. Myers Reelected Head | 
Of One-Time Carbon Group 


H. A. Myers, vice-president of the 
Frye Manufacturing Co., Des Moines, was 
unanimously elected president of the One- 
Time Carbon Paper Manufacturers Asso- 
ciation at the group’s fifth annual meet- 
ing Jan. 15 in New York City. McCluer 
Brewster of the American Carbon Paper 
Mfg. Co., Chatham, Va., was chosen vice- 
president of the organization. 

Philip O. Deitsch was unanimously re- 
elected managing director. Mr. Deitsch 
has held that post since the association was 
organized in 1955. 

In addition to Mr. Myers and Mr. 
Brewster, the following were elected to 
the board of directors: 

A. E. Bollinger, Ault & Wiborg Car- 
bon & Ribbon Div., Interchemical Corp., 
Cincinnati; F. B. McFarland, Port Huron 
Sulphite & Paper Co., Port Huron, Mich., 
and Philip Hano, Technicarbon Co., Inc., 
Holyoke, Mass. 

A highlight of the association’s 1959 
annual meeting was an address by H. M. 
Meloney, executive director of the Busi- 
ness Forms Institute, who spoke on the 
business forms industry and its immediate 
future. 


Business Forms Gaining 


(Concluded from page 59) 
from pencil marks “sensed” automatically. 
The machines in return “read” these holes 
and perform the needed operations to 
furnish the desired results. 

The business form of today may handle 
such things as payroll personnel, employee 
benefit plans, labor distribution, account- 
ing, accounts receivable, accounts payable, 
general cost accounting, customer billing, 
financial operating reports, analyses, plan- 
ning, budget, research analyses, controls, 
inventory control, production or work 
planning, engineering, gross-to-net check 
perforations, premium billing, premium 
reserve, premium production, and com- 
mission calculations. 

In keeping pace with the paper work 
needs of business and industry, designers 
and authorities see ever widening appli- 
cations in this field to meet old and new 
problems facing the businessman or office 
manager. 


Wm. H. Buckeley New President 
Of Lithographic Technical Group 
William H. Buckeley of Connecticut 
Printers, Inc., Hartford, Conn., is the new 
president of the Lithographic Technical 
Foundation, Inc. Serving with him are 
vice-president, Charles F. Roberts of Brett 
Litho Co., Long Island City, N.Y.; treas- 
urer, George C. Kindred of Kindred Mac- 
Lean & Co., Inc., Long Island City, N.Y.., 
and Robert T- Wolff of Western Printing 
& Litho Co., St. Louis, secretary. 











the Right 
‘Combination... 


“the CHALLENGER” 


3 — 


1500 Ib. capacity 


Model 1056—bottery operated 


“the DRUM 
HANDLER” 


2}! p" 
complete 


1000 Ib. capacity 


Model 3062—battery operated 


‘“‘the TELESCOPIC 99”’ 


| 4999" 
| complete 


1000 Ib. capacity 


Model 9972T—battery operated 


MORE THAN 80 
BIG JOE MODELS 


Hydraulic Handling for 
EVERY Department 


BIG JOE 


Manufacturing Company 
Colony Drive 
Wisconsin Dells, Wisconsin 
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Harold W. Braun 


First Vice-President 


A. A. Wade 
President 


Charles E. Kennedy 


Secretary-Treasurer 


J. Tom Morgan, Jr. 
immed. Past President 


SGAA to Hold Annual Convention 
In Jacksonville, Fla., in April 


April 26-28 are the dates set for the 
38th annual convention of the Southern 
Graphic Arts Association at the Hotel 
Robert Meyer in Jacksonville, Fla. Gen- 
eral chairman for this year’s conclave is 
M. G. Lewis, president of the M. G. Lewis 
Printing Co., Jacksonville. Charles E. 
Kennedy is executive director of Southern 
Institute of Graphic Arts and secretary- 
treasurer of SGAA. 

Entertainment planned for the conven- 
tion visitors by Mr. Lewis and his commit- 
tee includes a trip to Marineland and St. 
Augustine, a visit aboard one of the 
Navy’s aircraft carriers, luncheon at the 
River Club, a trip on the yacht Robert 
Meyer, and the annual banquet planned 
for 8 p.m., Tuesday, at the San Jose Coun- 
try Club. 

Sunday convention business will in- 
clude the annual meeting of the board of 
trustees of the SIGA, the annual SGAA 
board of directors meeting, and the board 
of directors dinner for board members 
and their wives. 

The convention will officially open on 
Monday morning when A. A. Wade, pres- 
ident of SGAA; J. Tom Morgan of Co- 
lumbus, Ga., immediate past president of 
SGAA, and Hayden Burns, mayor of 
Jacksonville, will present welcoming ad- 
dresses. Harold N. Cornay, president, 
Press of H. N. Cornay, New Orleans, wiii 
introduce the keynote speaker, Kurt E. 
Volk, president, Printing Industry of 
America. 

Also speaking at the Monday session 
will be William T. Clawson, director of 
advertising and sales promotion, Harris- 
Intertype Corp., Cleveland. Mr. Clawson’s 
topic will be “How Is Your C.R.?” 

An awards dinner will be held at 8 p.m. 
Monday when Mr. Volk will present cer- 
tificates of award for printing exhibits. 

Speakers and their topics scheduled for 
the Tuesday session include Ronald I. 
Drake, technical director, customer serv- 
ice, the Champion Paper and Fibre Co., 
Hamilton, Ohio, “Paper, Ink and Type;” 
Walter E. Soderstrom, executive vice- 
president, National Association of Photo- 
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Lithographers, “Let's Take a Hard Look at 
Lithography,” and Herbert S. Rand, Lino- 
film department manager, Mergenthaler 


Harold N. Cornay (r.), president of Press of H. 
N. Cornay, will introduce Kurt E. Volk, PIA pres- 
ident, as the keynote speaker at SGAA meeting 


Linotype, Brooklyn, ‘“Linoflm—A True 
Systems Approach to Photocomposition.” 
John H. Doesburg Jr., general counsel, 
Master Printers Section of PIA, will con- 
duct a labor seminar on labor policies 
developed by the participating groups. 


Christopher R. Beran Dies 


Beran, typographer, 
died Dec. 31 in San Francisco at the age 
of 84. Mr. Beran was well known espe- 
cially by older 
craftsmen for his 
development of a 


Christopher R. 


distinctive style of 
typographical _ lay- 
out. He was born 
in Chicago and 
worked in several 
printing plants 
there. Then he 
moved to Denver 
to work for Smith- 
Brooks Printing 
Co. where a book called Beran: Some of 
His Work was published. He later went to 
San Francisco to work and then to the 
Typographic Service Co. of Los Angeles. 
Mr. Beran returned to San Francisco 
where he helped found L’Esperance, Si- 
vertson & Beran, a typographic and print- 
ing house. 


Christopher R. Beran 


Lithographers Hear Talk 
On Magnetic Ink Printing 


(Concluded from page 61) 
dressograph-Multigraph Corp. in Cleve- 
land, demonstrated the use of the GE 
Loop Tester and Oscilloscope. A strip of 
characters clipped from a check is stripped 
on a tape and placed in the tester. The 
electrical impulse is then flashed on a 
small screen. If a letter or character is 
improperly spaced or if any other off- 
quality characteristic is present, the signal 
will dip below the mark set for normal. 
The Addressograph-Multigraph Corp. al- 
so had its Model 1278 multilith offset 
duplicator on the convention floor to 
demonstrate the encoding of checks with 
magnetic ink and use of the new character 
encoding system. 

E. Daniel Spina, project engineer for 
International Business Machines Corp., 
discussed the problems of magnetic ink 
imprinting. With film and slides he traced 
the development of magnetic ink and 
showed by means of a comparator chart 
how a character enlarged 50 times may be 
measured for accuracy on squares on the 
chart. 

Printers and lithographers in attend- 
ance seemed in a “wait-and-see’” mood as 
to how they will proceed after the ABA 
booklet is issued. Questions from the floor 
indicated that they are ready to approach 
the problem. One printer wanted to know 
what happens when a build-up of mag- 
netic ink occurs. The answer was that ex- 
cess ink would increase the signal on the 
electronic machine and can’t be permitted. 

A film on Photopolymer printing 
plates, a talk on bank check imprinting by 
John Stork of Kentucky Lithographing 
Co., Louisville, and a discussion on cost 
accounting led by Frank R. Somers, a cer- 
tified public accountant of Dayton, Ohio, 
closed the Friday session. 

William R. McKeighan, Samuel Dods- 
worth Printing and Stationery Co., Kansas 
City, Mo., was named president-treasurer 
of the association. Gabe Kaelin, Courier- 
Journal Lithographing Co. of Louisville, 
Ky., was elected vice-president and secre- 
tary. J. B. Hill, American Litho and Print- 
ing Co., Des Moines, retiring president, 
remains on the board of directors for an- 
other year. 

Board members whose terms run to 
1960-61 include Richard J. Clay, T. L. 
Ketchings Co., Natchez, Miss.; H. Dorsey 
Douglas, H. Dorsey Douglas, Inc., Okla- 
homa City; J. B. Hill; John R. Hanson, 
Arkansas Printing and Litho Co., Little 
Rock; G. M. Kaelin, and William R. 


McKeighan. 
Golden Anniversary Time 
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More printers make —_ 


press sold in America 


Let us show you WHY at a demonstration 


—, HARRIS- SEYBOLD COMPANY 


INTERTYPE 
eee 864526 ii 71st adi ie 5, Ohio 





The Harris 236 is a 23” x 36” two-color offset press that 
can give you more salable sheets per man per hour than 
any other press this size in America. And at lower cost! 





The 236 is ideal for the most common trim sizes and 
speeds them through at 7,000 iph. It has all of these famous 
Harris features: 


¢ feed-réll register e 48”-high feed pile 

e 22-roll inker ¢ 364," delivery pile 

¢ single-position controls Melelt] =)(-ertp4-Migelitti-iame dilalel-1s 
* separate impression cylinders 










The Harris 236 pairs with the Harris 136 or any other 36” 
single-color press. 
ta 
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Printing quality is discussed by these judges of the 1959 Folding Carton competition sponsored by 


the Folding Paper Box Association of America. They are (from |. to r.) Gordon Martin, a Chicago 


typographer; Donald Macauley, paper quality control consultant, Chappaqua, N.Y., and Edward 
Tollefson, Foote, Cone and Belding advertising agency, Chicago. The “100 Best Cartons of the Year” 
selected by these and other judges will be given awards at the FPBAA meeting March 23-25 in Chicago 


Folding Paper Box Association 
Annual Meeting March 23-25 


Dr. Norman Vincent Peale, New York 
churchman and espouser of the philoso- 
phy of “positive thinking,” will be one 
of the principal speakers at the annual 
meeting of the Folding Paper Box Asso- 
ciation of America, March 23-25, in the 
Drake Hotel, Chicago. Dr. Peale will ad- 
dress the general session on March 23. 

At the luncheon on March 25, Donald 
J. Hardenbrook, vice-president of Union 
Bag-Camp Paper Corp., New York, will 
discuss “The Responsibility of Business- 
men in Political Affairs.” 

Other speakers will include Jack Dun- 
ham, Mengel Co., Louisville; james D. 
Moore, labor consultant, J. D. Moore or- 
ganization, Park Ridge, Ill.; Dr. Robert 
Roy, dean of the School of Engineering 
of Johns Hopkins University in Balti- 
more; Dr. Howard T. Hovde, vice-presi- 
dent and treasurer, Codrdinated Market- 
ing Management Corp., New York, and 
Robert G. Paramore, vice-president, Cen- 
tral Fibre Products Co., Quincy, Ill. 

Other speakers scheduled for the meet- 
ing are F. N. Anderton, controller, Bir- 
mingham Paper Co., Birmingham, Ala.; 
Donald W. Boylan, controller, Ohio Box- 
board Co., Rittman, Ohio, and Walter 
Polner, American Medical Association, 
Chicago. 

A highlight of the event will be the 
presentation of certificates for the 100 
best entries submitted in the association's 
annual folding carton competition. All 
entries will be displayed at the meeting 
and the award winners will go on a na- 
tionwide tour starting in April. They will 
be shown in conjunction with “modern 
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packaging” days to be staged in 20 cities 
under the sponsorship of advertising and 
sales executive clubs. 

James N. Andrews, president of the 
association, will preside at the annual 
meeting. He is executive vice-president of 
the Ohio Boxboard Co. located in Ritt- 
man, Ohio. 


April 8 Set for Direct Mail Day 
Observance in Philadelphia 

April 8 will be Direct Mail Day in 
Philadelphia. More for your money with 
direct mail is the theme for this eighth 
annual event at Bellevue Stratford Hotel. 
Philadelphia Direct Mail Club is sponsor- 
ing a program featuring an address by Ivy 
Baker Priest, Treasurer of the United 
States. 


ITCA Sponsors Carnegie 
Photocomposition Forum 


The International Typographic Com- 
position Association staged a photocom- 
position workshop Jan. 23-24 in Pitts- 
burgh. More than a hundred registrants 
attended sessions at Carnegie Institute of 
Technology and the Penn-Sheraton Hotel 
Chairmen were ITCA president Walter R 
Adamson of Mono Lino Typesetting Co 
Ltd., Toronto, and association vice-presi- 
dent Clarence E. Harlowe of Harlowe 
Typography, Inc., Washington, D.C. 

William H. Vinton, new product de- 
velopment manager, E. I. duPont de Ne- 
mours & Co., reviewed development of 
phototypographic materials and the rela- 
tionship of the photopolymer plate to 
photocomposition. He said DuPont was 
studying all hot metal processes to deter- 
mine quality characteristics as a step to- 
ward successful production of the plate 
from conventional composition. 

DuPont's Bernard J. Halpern discussed 
processes for converting hot-metal type 
images for photomechanical plate pro- 
duction. With large blowups of 8-point 
type he showed the effects of squeeze-out 
and fringe deterioration of images con- 
verted by conventional and experimental 
processes. He also moderated a film make- 
up session for operators and technicians. 

Robert D. Schulz reported on Eastman 
Kodak developments of interest to the 
photocomposition field. 

Carl P. Palmer gave a film-slide lecture 
on “Phototypography As an Integrated 
Process,” also the title of a book he is 
writing. He analyzed photocomposition 
planning and production with special ref- 
erence to typesetting problems and spoke 
on the need for better art preparation. 

There were moderated discussions of 
camera, film and film makeup problems. 
Representatives of five companies market- 
ing phototypesetting machines were on 
the answering side of a question period 
following reviews of successful photo- 
composition operations. 


The Frye Manufacturing Co., Des Moines, lowa, manufacturer of one-time carbon paper for the busi- 

ness forms industry, has recently placed its new carbonizing ink plant in full operation. The 

five numbered buildings shown in the picture are: one, the original office and production build- 

ing purchased in 1945; two, paper warehouse completed in 1952; three, ink plant completed in 

1958; four, storage building completed in 1957, and five, the company warehouse occupied in 1957 
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no carbon/required 


TRADE MARK 


““NCR PAPER saves more than its cost 


every year, in every department. ’—wescor, inc., chicoso. i 


“Time is saved in every department through 
the advantages of NCR (No Carbon Re- 
quired) Paper. This repays the yearly cost 
of NCR Paper every six months. 

“The productivity of our clerical staff is 
increased by the easier and quicker forms 
handling made possible with NCR Paper. We 
do not have to insert or remove carbons— 
nor collate originals and copies. NCR Paper 


forms, originals and copies, are picked up as 
a unit. And our employees favor the new 
paper because it is clean ond produces 
sharper, clearer copies. 

“NCR Paper has proved to be a highly 
profitable investment for us.” 


WR, es cae 
H. R. letzter, 


Vice-President of Webcor, Inc. 


ASK YOUR FORMS SUPPLIER ABOUT NCR PAPER 


ANOTHER PRODUCT OF 


THE NATIONAL CASH REGISTER COMPANY, 


DAYTON 9, OHIO 


1,039 OFFICES IN 121 COUNTRIES © 75 YEARS OF HELPING BUSINESS SAVE MONEY 





WEBCOR, INC. 
saves time and money with 
these NCR Paper Forms: 


Project authorization 
Printing work order 
Purchase price request 
Incident report 

Package pass 

Material received 
Material returned 

Parts requisition 

Repair order 

Report of closed project 
Purchase order revision 
Charge request a 
In-warranty report 
Warranty check request 
Dota sheet 


Warehouse permit 


Material record 
adjustment 


Scrap ticket 
Shipping order 
Tool order 
Statement 
Sub-mig. order 


Service dept. 
requisition 


leave of absence 
Credit memo 
Shipping memo 
Delivery ticket 
Repoir report 


Change of material classification 





























Hamilton ad assembly 
cabinets are like an 
extra man in the shop 


$ 


Here is everything compositors need right at their fingertips— 
cut-to-measure and full length materials . . . galley storage... 
job cases .. . letterboard storage . . . dead slug bin. Hamilton 
ad assembly cabinets turn wasted walking time into profitable 
working time—quickly pay for themselves in increased 
production, efficiency, accuracy. Get full details from your 
Hamilton dealer the next time he calls! 
it costs no more to design 


your own cabinet! 


See catalog 28, pages 14-15 or write 
Printers Division, Hamilton Manu- 
facturing Company, Two Rivers, 
Wisconsin. 


WORLD LEADER IN PROFESSIONAL AND SCIENTIFIC EQUIPMENT 


Bw amitton MANUFACTURING COMPANY ¢ TWO RIVERS, WISCONSIN 
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NEW 
LITERATURE 


Those interested in literature described are asked 
to write direct to the company listed in the item 


Spot Carbonizing Items 

Four items on spot carbonization have 
been released by Spot Carbon Products, 
54 Lafayette St., New York 13. “Primer 
on Spot Carb” is a folder listing the types 
of forms which can be feasibly and eco- 
nomically used. Specimen forms showing 
carbonizing at different points are en- 
closed in the folder. 

A packet of samples of miscellaneous 
forms is also available. “How Industry 
Uses Spot Carbon” is a series of reprints 
of articles pointing.up sales potentials for 
printers looking for new business and 
higher profits. 

Unusual forms with unique approaches 
and technical improvements are sampled 
n “New Developments in Spot Carbon 
Forms.” 


Catalog of Business Forms 

The Tex-N-Set Manifold Co. of Ar- 
lington, Tex., has published a catalog 
covering the firm’s line of custom and 
Red-I-Made snap-a-part business forms. 
Instructions for estimating the cost of 
custom snap-a-part forms and of block- 
outs, numbering, punching, perforation, 
color printing, and other special require- 
ments are given. Each of the Red-I-Made 
forms is shown along with specifications 
and suggested sales prices. 


Red-I-Made, custom-made business forms shown 


Punched-Card Data Processing 

Remington Rand has issued a folder 
describing a low-cost system of punched- 
card data processing especially designed 
for small business. Production control, 
payroll, inventory control, and other ac- 
counting work can be machine processed 
by the system. 

The four basic pieces of equipment are 
the alphabetical punch, sorter, alphabeti- 
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cal tabulator and summary punch, and the 
reproducing punch. Sixty cards or more 
can be processed per minute. 

The illustrated folder is available from 
Remington Rand branch offices and from 
Remington Rand Univac Division of 
Sperry Rand Corp., 315 Fourth Ave., 
New York 10. 
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Booklet on printing mechanics is offered by K-C 


Facts for Printing Buyers 

To aid printing purchasers and plan- 
ners Kimberly-Clark Corp. of Neenah, 
Wis., has issued a booklet called “Funda- 
mentals of Printing.” Type selections, silk 
screening, plate preparation, proofread- 
ers’ marks, and other topics are covered 
with illustrations and tables included. De- 
scribed are efficient copy preparation, lay- 
out and art, paper, etc. Copies are avail- 
able from the company and distributors. 


Scholarships Offered by H-I 

“Scholarship and Aid-to-Education 
Programs’ is the title of a booklet describ- 
ing the financial assistance Harris-Inter- 
type Corp. is offering to young men seek- 
ing careers in the printing and publishing 
industry. Copies are available from the 
company’s Personnel Department at 55 
Public Sq., Cleveland 13. 


Metallic Ink Booklet 

A booklet containing 12 colors of litho 
and letterpress metallic inks plus 20 cus- 
tom colors may be obtained from Van Son 
Holland Inks, Mineola, N.Y. 


tages of woodcuts are that they combine 
art work and plate into one item, and they 
can show precise detail in a realistic way. 
For the sake of estimating expense in 
ordering woodcuts, they have been di- 
vided into five classes according to size 
and detail, which are the factors determin- 
ing the time consumed in making them, 
and thus the cost. Tools and methods for 
making wood engravings are described. 


Photographic Data Sheets 

Three technical bulletins containing 
descriptive material and charts on photo- 
graphic data are available from Ansco, di- 
vision of General Aniline and Film Corp., 


Binghamton, N.Y. The topics are Fixers, 
Lustrex Contact Paper, a 1 Paper Chemi 
cals, including developers and toners. 


Interchangeable Typewriter Types 
Remington Rand has issued booklet R- 
8964.5 showing symbols used in the fields 
of electricity and electronics available as 
interchangeable typewriter type. The in- 
dividual type symbols fit any Remington 
Rand typewriter which has had _inter- 
changeable type bars installed. Exponent 
numbers, Greek alphabets, and various 
mathematical signs are shown both in pica 
and elite faces. Copies of the booklet may 
be obtained from branch offices or from 





Quality Prpeb by: ORE 


= Cream and White 


SOREX 


Sorg’s tough, smart-looking SOREX has enjoyed ever-increasing 
popularity during the past quarter century, for a growing variety of 
uses—ranging from factory forms and heavy envelopes... to 
menus and catalog covers. 

SOREX possesses superior strength, snap and folding qualities, and 
its smooth, uniform surface assures good printing results by offset, 
letterpress or rotogravure. 

Ask your Sorg distributor for sample portfolios of both bright, gleam- 
ing WHITE SOREX, and warm, rich-toned 


CREAM SOREX. 


And remember, for business forms papers — 
from manifold to tag—you can specify all 
your needs from one source . . . SORG! 


VIS ORGS 


PAPERS? -] 


TS 
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Wood Engraving, Past and Present 

The Sander Wood Engraving Co., Inc., 
542 S. Dearborn St., Chicago 5, has issued 
a “Woodcut Manual.” Amply illustrated 
with woodcuts in a variety of textures and 
styles, the manual tells the story of wood 
engraving from its historical past to the 
present. The booklet explains how wood- 
cuts still have their special applicability 
today, particularly in catalog illustration 
and corrugated box packaging; examples 
are included. 

A halftone, pen drawing, and woodcut 
are shown for comparison. Two advan- 


COMPANY | 
MIDDLETOWN 
OHIO 


SORG Stock Lines 


WHITE SOREX ¢ CREAM SOREX e LEATHER EMBOSSED COVER ¢ PLATE FINISH #« EQUATOR INDEX BRISTOL 
EQUATOR ANTIQUE e¢ MIDDLETOWN POST CARD ¢ 410 TRANSLUCENT ¢ No. 1 JUTE DOCUMENT 
SORG'S BLOTTING e¢ BRILLIANT VELLUM ¢ REGISTER BOND ¢ TENSALEX @ GRANITEX @ PARCHTEX 


Offices in NEW YORK e¢ PHILADELPHIA « CHICAGO e BOSTON e ST.LOUIS « LOS ANGELES 
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Remington Rand Division of Sperry 
Rand Corp., 315 Fourth Ave., New York 
10 


Modern Newspaper Text Face 
Intertype Co., division of Harris-Inter- 
type Corp., offers a new booklet introduc- 
ing Intertype Royal as a modern news- 
paper 8-,.812- and 9-point text face with 
a high word count in narrow-column 
measures. Sizes and weights are shown in 
comparison with Intertype Ideal, Impe- 
rial, Regal, and Rex news faces. Text sizes 
are reproduced in blocks set solid, leaded 
ly and 1 point in column measures from 


Also shown are six unit fonts for wire 
transmission. Other information includes 
alphabet point length, figure size, charac- 
ters per pica, code words, and font num- 
bers. Copies of “Royal by Intertype” are 
available from sales representatives or the 
company’s Sales Promotion Department, 
360 Furman St., Brooklyn 1, N.Y. 


Offset Ink Sample Book 


A spiral-bound catalog of Insta-Lith 
inks for lithographic printing is available 
from Flint Ink Corp., 2546 Clark Ave., 
Detroit 9, and its branches. Forty colors 
are shown on both coated and uncoated 
paper. Color wheels are included. 


apco Reproduction 


Proofing 


11 through 12 picas. 








ACCURATE 
EXPOSURES 
OF AS SHORT 

SECONDS 


APCO kit contains repro proofing paper samples 


Reproduction Proofing Paper 

A sample kit on APCO Reproduction 
Proofing Paper is available from Apple 
ton Coated Paper Co., Appleton, Wis., 
and its distributors. Paper samples and a 
description of reproduction proofing and 
its application to the graphic arts are in 
cluded. Typographic and halftone printed 
proofs as well as unprinted sheets of light 
and heavy weights for test purposes are 


—are made possible bal 
by quick settling of the arc in the 


contained in the kit 


Alpenopake Four-Color Brochure 
A 12-pound sheet of Alpenopake has 


CHALLENGER 


been lithographed on both sides in four 
colors and folded to demonstrate its print 
ability and applicability. Halftones and 
line drawings have been used. The opacity 
of the paper and its light weight for econ- 


75 and 110 AMPERE 


CAMERA LAMP 


Exclusive scientifically engineered reflectors assure extreme uniform- 
ity of light coverage. 

Feed control action is sensitive to both current and voltage conditions 
at the arc. 

Automatic compensation for any variables in carbon burning rate. 
Color temperature remains uniform at 6600 degrees Kelvin. 

Carbon holders are automatically separated to their full expanded 
length by finger tip control. i. = 
Need of a clutch eliminated. Manual return obsoleted. J 
Indicating meter and convenient tap changing switch permit accurate 
compensation for line voltage changes. 


omy in mailing are emphasized. Copies of 
the folder, “The Trend Is to Lightweight, 
Versatile Alpenopake,” are available from 
Fletcher Paper Co., 20 N. Wacker Dr., 


Chicago 6, and Fletcher paper merchants. 








GRAFARC 

140 AMPERE 
PRINTING LAMP 
for use with 


GRAFARC 

95 AMPERE 

, PRINTING LAMP 

PRINTING TRI-POWER € for use with 

FRAMES > 3-PHASE HIGH INTENSITY PRINTING 

40” x 50” > ARC PRINTING LAMP fe FRAMES 

= for use with PRINTING FRAMES = UNDER 40” x 50” 
= 50” x 70” & LARGER ¢ 


STRONG = Fletcher Dieses folder in 12-pound weight 


Uncoated Lithographic Paper 
A sample book of Clear Spring Offset 
has been issued by West Virginia Pulp 


& 
LARGER 
USE 30 DAYS WITHOUT OBLIGATION TO Buy! and Paper Co., 230 Park Ave., New York 
Regular and vellum finishes in 50-, 


: i 17. Re 
THE STRONG ELECTRIC CORPORATION : 5 | 60-, 70-, 80-, and 100-pound weights are 





A SUBSIDIARY OF GENERAL PRECISION EQUIPMENT CORPORATION 


57 CITY PARK AVENUE © ‘TOLEDO 1, OHIO shown. 
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INDEX OF QUALITY IS 


AMMERMILL 
INDEX 


GET iT FROM 
YOUR 
HAMMERMILL 
SALESMAN 


YOU CAN REALLY PRINT on Hammermill STIFF, SNAPPY STOCK takes rough han- 
Index. Its level printing surface takes spar- dling. Fold it, die-cut it for unusual, atten- 
kling illustrations and clean, crisp type. tion-getting advertising pieces. 


100-SHEET PACKAGES are moisture- NEW VIGOROUS WHITE and 6 bright 
proof wrapped, come in sturdy, economical colors of Hammermill Index provide more 
cartons, can be stored almost anywhere. attractive contrast, greater visual impact. 
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You’ll find all the master whiteprint qualities 


you’re looking for in | PEOPLE 
IN THE NEWS 


RIP COMA S TER aaa 


MOIRE WILLS, formerly with Auto- 
graphic Business Forms, Ltd., Montreal, 
has joined Consolidated Business Systems. 

WILLIAM GOHRING has joined Popu- 
lar Mechanics Co., Chicago, as general 
manager of its book division. He also 
heads the company’s Windsor Press divi- 
sion. He was formerly with Meredith Pub- 


High Excellent 
ultra-violet printing and siden Go. 


light writing HAROLD J. MOYNAHAN, JR. has left 
transmission surface Logan Business Products Co., Inc., West- 
bury, N.Y., where he was sales manager, 
to become assistant to the president of 
Rogersnap Business Forms, Inc., Dallas. 


Excellent 
erasability 


Harold Moynahan, Jr. Emmitt Johnson 


Good EMMITT JOHNSON, formerly with the 
Ad Shop of New Orleans, has joined 
Kelley & Jamison, Inc., Memphis, Tenn., 
as quality control manager. 

Ep STRANGE has become a sales repre- 
sentative in northeast Texas and Okla 
homa with headquarters in Ardmore, 
Okla., for Ennis Tag and Salesbook Co. 

HENRY M. KLEIN, JR. has been named 
vice-president and assistant to the presi- 
whiteprint papers are engineered for dent of the Smith-Hart Printing Coip., 
diazo reproduction. Ripcomaster meets Rochester, N.Y. NORTON V. SMITH was 
rigid standards for business forms, made production manager and WALTER 
S. SCHAFER is the new head of the esti- 
mating and planning department. 

ARTHUR S. MCGINN, previously vice- 
available for all forms of diazo copy president and director of Magill-Wein- 


visual opacity Economy 
and contrast 


Clear and clean! Uniform Ripcomaster 


freight waybills, and general office copy 
usage. Three translucent grade series are 


work—100, 200, and 300 series — each sheimer Co., Chicago, has been appointed 
with distinct features and choice of folio executive vice-president of Cadillac Print- 
weights. To make your own test and to ing and Lithographing Corp., Chicago. 
show to your customers, write for a 
Ripcomaster sample folder and complete 
information. 


RHINELANDER 


PAPER COMPANY « RHINELANDER, WIS. - fo \f> 
Division of St. Regis Paper Company Arthur S. McGinn Emmett L. Duemke 


EMMETT L. DUEMKE, president of Ar- 
Ask about other quality Rhinelander Papers for business — Manifold +» Carbonizing - Tracing Papers gus Printing Co., Minneapolis, has been 
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appointed a director of Southern Mill and 
Manufacturing Co. of Tulsa, Okla., pre- 
fabricated housing manufacturer. 


Henry J. Behr John Mazzola 


HENRY J. BEHR has become vice-presi- 
dent in charge of customer service and 
JOHN MAZZOLA, also appointed vice- 
president, is directing mechanical opera- 
tions for Strawberry Hill Press, Inc., Long 
Island City, N.Y. 

JOHN BEST, formerly with Manz Corp. 
and Newman-Rudolph Lithographing Co. 
of Chicago, has joined Calvert Litho- 
graphing Co., Detroit, to take charge of all 
plant operations. ANDREW BERGER has 
left Shelby Lithograph Co. to become 
the pressroom superintendent, and FRED 
SCHEPKE, previously with National Lith- 
ograph Co., is heading Calvert’s bindery 
department. 

THOMAS F. SWANSON, after serving 
for two and one-half years as assistant di- 
rector of sales and in other administrative 
sales capacities, has been appointed sales 
research and promotion manager for 
Didde-Glaser, Inc., Emporia, Kan. The 
firm makes Speed-Klect Collators and is a 
distributor of related graphic arts items. 


diplomas recently for having completed a 
four-week management course sponsored 
by American Management Association. 

H. GLENN CHAFFER has been ap- 
pointed manager of Stecher-Traung Lith- 
ograph Corp.'s new sales office in Bridge- 
port, Conn. 

MAX BuRNS has been appointed vice- 
president and assistant general manager-of 
Highland Park Printers, Inc., Highland 
Park, Mich. 

PETER A. RICE, Capricorn Litho Co., 
has succeeded DANIEL A. ForD, Peter F. 
Mallon, Inc., as president of the Litho 
Club of New York City. 


BRUCE H. NICOLL has been appointed 
director of the University of Nebraska 
Press, Lincoln, Nebr. 

GEORGE W. JOHNS succeeds GEORGE 
A. JENNINGS, retired, as Detroit division 
manager for Graham Paper Co., St. Louis, 
Mo. 

WALTER J. GUISE is representing Mil- 
ler Printing Machinery Co. in the New 
York area out of the New York City 
office. 

PHILIP W. BUDD has been promoted 
to production manager of Northwest Pa- 
per Co.’s mill in Brainerd, Minn. HAR- 
OLD H. HUSEBY has succeeded him as 











Announcing Chandler & Price 
INE WJ mMopeEL-N PRESSES 


wee SS 


Complete hand-fed units designed for 
schools, institutions and commercial plants 


Chandler and Price New Series Presses for many, many years have been the 
choice of thousands of printing plants— both large and small— when 
hand -fed presses are required. 


Therefore, Chandler & Price takes pleasure in announcing a NEW line 
of hand-fed presses in their MODEL-N. The MODEL-N is a finer press, a 
more modern press, and a complete press (no extras to buy) and is built 
in 3 sizes—8 x 12 — 10x 15 — 12 x 18. 


When you buy a MODEL-N Press, you have no extras to consider, Each 
press is a complete unit, from floor pan to impression counter, including 
such items’ as adjustable bed tracks and roller extension tracks. Many 
additional refinements like the plastic-coated feed and delivery boards, a 
hard-fiber flywheel guard permanently attached, new silent drive for 
ink disc, motor bracket well above the floor, constant speed motor with 
variable speed drive and an all-new modern grey finish make MODEL-N 
the finest hand-fed press C & P engineers have ever designed. This is a 
press that meets any requirement for both fine halftone as well as color 
printing. The choice of three sizes makes possible the selection of a size 
suitable for any printing productiori which can be hand-fed. Write for 
complete details. 


THE CHANDLER & PRICE COMPANY 
6000 CARNEGIE AVENUE - CLEVELAND 3, OHIO 


Thomas F. Swanson Joseph A. Kristan 


JOSEPH A. KRISTAN has been pro- 
moted to sales manager of Monsen Ty- 
pographers, Inc., Los Angeles. 

SHIRLEY WORKMAN, vice-president 
and general manager of Cornelius Print- 
ing Co., Silver Spring, Md., has retired 
after serving the company for 25 years. 
THOMAS T. LOWE was appointed man- 
ager of the company. 

NELSON E. STRONG has been appoint- 
ed sales manager and publication con- 
sultant for Finlay Brothers, printers, Hart- 
ford, Conn. 

STANLEY ENGEBERG, production plan- 
ning manager; HENRY TAYLOR, sales 
manager, and RALPH MURPHY, adminis- 
trative vice-president, all of Darby Print- 
ing Co., Washington, D.C., were awarded 
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... @ better buy 
for your customers and 
a better profit for you 


These envelopes have talking 
points. Diagonal seams and 
pointed flap provide ‘The 
Executive Look”’ in Commer- 
cial and Official sizes; paper is 
finest White Wove ... . all 
at prices which reflect savings 
passed on to you. V-FLAP 
Envelopes are uniformly ac- 
curate, lie flat — are easy to 
make-ready and run on all 
presses. Write for selling aids 


and samples. 
v-2 


UNITED STATES ENVELOPE 


United States Envelope Company 
Springfield 2, Massachusetts 


Plants Coast to Coast 


Viur ~ ENVELOPES 





manager of the finishing and shipping de 
partment at Cloquet, Minn. EARL W. 
WOLLEAT is superintendent of paper 
manufacturing and assistant production 
manager of the Brainerd mill. 

CHRISTIAN C. REHKOPF has become 
manager of Graham Paper Co.'s Chat 
tanooga, Tenn., division. He is succeeding 
HARRY R. SCHABERG who is devoting 
full time to sales work in Chattanooga. 

CHARLES W. RICHARDS has_ been 
named manager of International Paper 
Co.'s mill at York Haven, Pa. He suc 
ceeds RALPH MASTEN who died recently 
after 18 years with the company. 


H. C. Muller 


F.A. Weymouth _ V. J. Porth 

FRED A. WEYMOUTH has been ap- 
pointed a vice-president of Interchemical 
Corp., New York City. VICTOR J. PORTH, 
JR. succeeds him as division vice-president 
of production in Chicago. HARVEY MUI 
LER is taking Mr. Porth’s place as man- 
ager of the Elizabeth, N.J., factory and is 
succeeded by ROBERT E. NIGMAN, now 
factory manager at the company’s Battle 
Creek, Mich., plant. 





It’s the paper that makes the difference! 
Seriously, you print higher profits when you 
let your Sabin Robbins paper specialist prove 
you can save as much as 40% with high quality, 


Richard K. Ansell 


RICHARD K. ANSELL has been elected 
vice-president of Amsterdam Continental 
Types and Graphic Equipment, Inc., New 
York City. JAMES E. HEALY has become 
treasurer. 

CHARLES J. CONLIN, JR. has been pro 
moted to director of planning and con- 
troller for the Harris-Seybold division of 
Harris-Intertype Corp., Cleveland. 

CLARENCE P. SHELDON has become a 
vice-president and general sales manager 
for Northwest Paper Co. with headquar 
ters in Chicago. CHESTER A. RAYMOND 
has joined the New York sales staff. 

ROBERT E. LEITER has been promoted 
to Los Angeles branch sales supervisor, 


James E. Healy 


printing products division, Minnesota 
Mining & Manufacturing Co. 

ALTON D. BAYNE has been named cus 
tomer service manager for Cullom & 
Ghertner Co., Nashville, Tenn. He suc 
ceeds DAVID HALPERN who has joined 
C&G’s Nashville sales force. 

JAMES E. CARPENTER has become as 
sistant manager of the Ticonderoga, N.Y., 
mill of International Paper Co. 

ERWIN A. MIESSLER, vice-president 
and production director of Needham, 
Louis & Brorby, Chicago, has been re 
elected chairman of Gravure Technical 
Association’s customer relations commit 
tee for this year. 

HAROLD REEF has been appointed 
technical service manager of the flexo 
graphic division of Kelley & Jamison, 
Memphis, Tenn. JAMES REED is the new 
superintendent of rubber engravings 

JOSEPH B. LANTERMAN, president 
and director of American Steel Foundries, 
has been elected a board member of 
Miehle-Goss-Dexter, Inc., Chicago. 

CHARLES K. DOMAN has been trans- 
ferred from the Chicago office to the At- 
lanta, Ga., sales office of Nekoosa-Edwards 
Paper Co. 

TED M. STEINMETZ has been appoint- 
ed midwest sales and service representa- 


job lot printing papers. To coin a phrase, 
it pays to make it a money minting habit to call 
Sabin Robbins every time you start a job...that way 
you'll always make more from your printing paper money! 


Ted M. Steinmetz Thomas H. Mayer 


“The Quality Job Lot House ...For 75 Years” 


Ke THE SABIN ROBBINS PAPER CO. 


Se, 


Home Office: 3800 Ludlow Ave., Cincinnati 23, Ohio + Albany + Atlanta + Baltimore + Buffalo 

Chicago + Cincinnati * Cleveland + Dallas + Dayton + Detroit + El Paso + Ft. Worth + Houston 

indianapolis * Kansas City * Los Angeles + Louisville + Milwaukee + Minneapolis + Newark 

New Haven + New Orleans » New York * Peoria + Philadelphia * Pittsburgh »* San Francisco 
St. Louis + St. Paul 
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The bindery of the future 
will have this unique 


Macey SADDLE GATHERER 


You can make money with it NOW 


Has fastest set-up and change-over of any saddle gatherer in indus- 
try. Has largest signature size range (up to 13” x 182”). Handles 
standard 4” x 6” stock and, with special adapter, will take 3” x 5” 
post card inserts: Has lip and non-lip feeding. A pack inspector 


Nobody can afford to keep the kind of machine 
this one replaces. 


Even if you already own one. And paid for it thirty 
years ago. 


The new Macey Saddle Gatherer is completely 
unlike any of the machines you’re familiar with. 
It’s much smaller, lighter... yet it’s a heavy- 
duty, high production unit. It’s faster and more 


rejects imperfect gathers. New feeders are errorless. All attach- 
ments and electrical components are standard. Machine will 
saddle gather, stitch and deliver on conveyor to any existing trim- 
mer. Handles up to '2” book. 


efficient ... yet costs less to buy ...run.. . serv- 
ice .. . maintain. 

The Macey Saddle Gatherer takes less floor space, 
adds less to floor loading. It takes less power, less 
skill, less time for set-up and change-over. And 
it’s foolproof. 


You’ll want PROOF. How about a demonstration? 
Phone, wire or write and we'll arrange one for you. 


MACEY COMPANY 


A Subsidiary of Harris-Intertype Corporation 


13835 Enterprise Avenue, Cleveland 35, Ohio 


HARRIS 
INTERTYPE 


CORPORATION 
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Kedon Cover 


Always available when you want 
it, in ten colors plus white and 


two weights! Kroydon Cover 
is generally preferred by printers 
everywhere .. . and these are the 
other reasons: 

@ outstanding strength 

@ /ong-lasting good looks 

@ soil resistant surface 


@ prints by any process 


Suggest Kroydon Cover for 
catalogues, sales presentations, 
portfolios, annual reports, 
proposals — any printed piece 
where impressions count. 


Kroydon Cover is immediately 
available everywhere from leading paper 


merchants 


HOLYOKE CARD 
AND PAPER COMPANY 


Springfield 2, Massachusetts 
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tive in Chicago for Crown Zellerbach 
Printing Papers. THOMAS H. MAYER is 
the new eastern district sales representa- 
tive out of New York City. 

RICHARD F, CADWALLADER has been 
advanced from assistant treasurer to con- 
troller of Oxford Paper Co., New York 
City. MARSHALL A. METZGER, former 
auditor, was appointed assistant treasurer. 

RUSSELL J. BARTELS has been appoint- 
ed a district representative with offices in 
St. Louis for the Macey Co., subsidiary of 
Harris-Intertype Corp. 5 

RODNEY M. ForD has become a west 
coast representative for Star Parts, Inc., 
South Hackensack, N.J. 

L. GUY RENY and HOWARD L. MIL- 
LER have been named regional sales man- 
agers for Thomas Collators Inc., New 
York City. 

HARRY E. WILLER was honored re- 
cently for his 5Oth anniversary with the 
Goss Co., division of Miehle-Goss-Dexter, 
Inc., Chicago. He works in the industrial 
engineering department. 


Harry E. Willer Harry J. Buncke 


HARRY J. BUNCKE, vice-president of 
engineering for Oxford Paper Co., Rum- 
ford, Me., has been transferred to the 
firm’s executive offices in New York City. 

CLARENCE SMAIL has been appointed 
a sales representative in the northern Ohio 
area out of Cleveland for the William G. 
Johnston Co. of Pittsburgh. 

BARTON CHRISTOPHER has joined 
Royal Register Co., Nashua, N.H., as gen- 
eral manager. 

HENRY P. PETZOLD has become as- 
sistant to the vice-president of Oxford 
Paper Co. at Rumford, Me. CHARLES L. 
FERGUSON succeeds him as Rumford Mill 
manager. HENRY B. CONNER is Mr. Fer- 
guson’s successor as assistant mill man- 
ager, paper, and HOWARD P. WALDEN- 
MYER was named assistant mill manager, 


pulp. 


Henry P. Petzold Charles L. Ferguson 


N. E. Wallrich Howard Robinson 


N. E. WALLRICH has been named 
manager of the St. Paul, Minn., branch of 
General Printing Ink Co., division of Sun 
Chemical Corp. He replaces W. LAw- 
RENCE who is remaining with the com 
pany in an advisory capacity. HOWARD 
ROBINSON is taking charge of laboratory 
and plant operations at St. Paul. 

GEORGE BRUNHOUSE has joined the 
product planning staff of Fairchild Graph- 
ic Equipment, Plainview, L.I., N.Y., and 
is directing graphic arts applications of the 
company’s color program. He formerl 
served as Time-Life color scanner sales 
and service coordinator and as color pro 
duction supervisor for Edward Stern & 
Co., Philadelphia. 

ALFRED W. ARENANDER, JR. has been 
promoted to trade relations manager for 
West Virginia Pulp and Paper Co., New 
York City. WILLIAM F. MERRILEES suc 
ceeds him as purchasing agent. 

HOWARD K. LAMBERT has been named 
general sales manager of the machine div1- 
sion of Hobbs Manufacturing Co., Wor 
cester, Mass. LARRY DAMOUR has been 
promoted from plant sales engineer to 
succeed Mr. Lambert as Cleveland district 
sales manager. 


Howard K. Lambert Norman D. Provan 


NORMAN D. PROVAN is replacing 
RICHARD T. KENNEDY, who has resigned, 
as a representative in the Twin Cities area 
out of St. Paul for Ideal Roller & Manu- 
facturing Co., Inc. 

CHESTER L. THORNDIKE, JR. has been 
elected assistant vice-president and sales 
manager of the F. A. Bassette Co., Spring- 
field, Mass. 

HERBERT W. BLOMQUIST 
appointed operations manager for Eastern 
Graphic Arts Supply Co., Inc. and Empire 
Laboratories Inc., New York City. 

HARVEY BRITTLE has been promoted 
to director of purchasing and production 
for C. S. Hammond & Co., New York and 
Maplewood, N.J. 


has been 
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Justrite Envelopes Introduce 
NEW ae By Mail 


Hw: the streamline banking envelope that can 
increase your sales and profits. It’s the entirely 
new and modern bank by mail envelope by Justrite. 


This functiofial envelope combines the deposit slip, 
deposit receipt, and self addressed return mailing 
envelope in one complete unit. . . designed for effi- 
cient, convenient, and easy depositing. 


Check these outstanding features— 


1. Four popular banking sizes. These new 
bank by mail envelopes are offered in sizes 6, 7, 9, 
10... one perfect for your customer's needs. 


2. Attractive printing designs. Your customers 
have the choice of four distinctive designs for the 
face of the envelope (one shown above) and eight 
stylish flap designs, each promoting a popular 
banking service. 


3. Wide assortment of paper stocks and 
colors. Bank by mail envelopes are furnished in 
white, gray, and buff krafts; green, bankers green 
tint, cherry, blue, goldenrod, and canary colors. 


Get your full share of this profitable envelope busi- 
ness from banks and savings and loan associations. 
Write either Justrite factory for your sales stimulat- 
ing bank by mail presentation kit. 


Two Modern JUSTRITE Factories 


NORTHERN STATES ENVELOPE CO. 


300 East Fourth Street © Saint Paul |, Minnesota 
20 East Jackson Boulevard ¢* Chicago, Iliinois 


JUSTRITE ENVELOPE MFG.CO.,INC. 


523 Stewart Avenue, S.W. ¢ Aflanta, Georgia 





MIDGET 





BETTER 
WITH 


ROTARY MODELS 


(Right angle or parallel) 


Fine workmanship, rugged construc- 
tion insure crisp accuracy, clean 
impressions, perfect sequence 
—every time! 


LOCK-WHEEL 


we 
Sie 


NONPAREIL 
MODEL 


fier ey 
(Oe ‘ 


Write for 
information and prices @ 2060 


WEIIER NUMBERING MACHINE CO. 
ATLANTIC AVENUE & LOGAN STREET - BROOKLYN 8, N. Y 
ONLY UNION MADE NUMBERING MACHINE IN U.S.A- 





Aigmont the office supply buyer says... 


Y “an index divider 
that lasts 


Aigmont’s excited about AICO’s 
Rip-Proof Loose Leaf indexes. They 
won't wear, tear or pull through at holes, 
Ideal for use in ring books, post and 
ledger binders and memo books. 


Binding edges are reinforced with 
MYLAR * plastic. It is stronger than 
other reinforcing, less bulky... and 
costs less! 


In all stock sizes and made-to-order. 
Choice of a wide variety of index tabs 
and colors. 


ASK YOUR PAPER MERCHANT 
or Stationer—or write for samples and 








G. J. AIGNER CO. 
426 S. Clinten St. 


st prices. 
a bee Chieage 7, Illinois 
Plants in Chieage; 
C | MYLAR | 4 
* DuPont's registered Trade . 


Mark for its polyester film. 


PRINTERS! OVER 200,000 CUSTOMER READERS* WILL SEE THIS ADI 


“consumer reoders of business magazines carrying this AICO advertisement. 


Rochelle, til! 
New York an 
Calif. 








ORCHIDS TO THE 
GRAPHIC ARTS INDUSTRY 


INdispensable man (according to Charles Dickens 
thinking person now) . . . the “Printer” 
bookbinder) has NOT been 
He hasn’t profiteered al- 


The one 
then and 
and that includes the commercial 
ao party to this creeping inflation. 
though beset and bedeviled by ever rising costs. 


to every 


America’s BIG problem . . . inflation. 


It is every American’s individual responsibility today to do 
his utmost to prevent this creeping inflation from turning into 
galloping inflation. 

We have held the line and are still selling at 1956 low prices, 
even although we have had three annual wage increases at 
the factory and everything we buy has increased 5% to 12% 
during this period. 

Thanks AGAIN, Graphic Arts Industry . . . it was 
total support giving us an ever-increasing volume of orders 
that has made it possible. In October new orders totaled over 
$750,000, and we are working overtime both day and night 
shifts. Extra volume does decrease manufacturing costs. 

Fantastically low prices for fantastically versatile and speedy 
Nominal initial payment and three years terms 
with only simple interest (6% per ANNUM on outstanding 
balance), immediately puts more capital INTO your business 
by the EXTRA VELVET PROFIT the Baumfolder Goldmine creates 
that’s for sure. 


your 


new models. 


for you... 
Russell Ernest Baum, Inc. 
1540 Wood St., Philadelphia 2. 


Please telephone collect. Ask for me personally. 


Thank you again. Locust 8-4470. 

















TRADE NAME OF THE WORLD‘S MOST PERFECT C H A S F 


For over half a century leading mechanical men of 
the graphic arts industry have chosen Amsco Chases 
for their cylinder... job... duplex . . . stereotype 
and electrotype work because, they know when a 
chase is marked AMERICAN STEEL CHASE CO. it’s 
dependable and the best and most economical 
money can buy. 


From design board to finished product, master 
craftsmen with long years of experience supervise 
| and inspect every Amsco Chase building operation. 


Regular Chase 





Special analysis steel is carefully checked to make 
sure that the chemical and physical characteristics 
of the basic metal measure up to the high standards 
i of quality for which Amsco Chases are noted. 





Electrically welded, smoothly ground joints give 
added strength and rigidity to the one piece unit 
frame to compensate for the stresses and strains 
chases must always endure. 





Quadruple Chase 





Amsco Chases are square and true. They are the 
perfection of accuracy because each one is manu- 
factured from a pattern, template or blue print 
and all carry written life-time guarantees. 




















Amsco is the house of the ‘‘complete chase line’’, 
for newspapers, commercial printers, stereotypers, 
and electrotypers. Standards or specials can be sup- 
plied. 


Publication Chase 


Metals include: Steel, Aluminum and Cast Iron 
according to service requirement. 


THE AMSCO STORY IS AVAILABLE FROM OVER 
300 STRATEGICALLY LOCATED DEALERS OR WRITE 


Miehle Vertical Chase DIRECT FOR CATALOG. 


AMERICAN STEEL CHASE COMPANY 


31-31 FORTY-EIGHTH AVENUE LONG ISLAND CITY 1, N. Y. 








Forms Dealers... Printers... Agents... 


GAVRIN PRESS OFFERS YOU: 
GENEROUS DISCOUNTS AND REPEAT ALLOWANCES 
A FULL RANGE OF UNIT AND CONTINUOUS FORMS 
35 TO 45 DAY DELIVERY ON MOST FORMS 


WRITE TODAY FOR FREE DEALER’S KIT! 
mm > 


MAIN PLANT: 
BRANCH PLANTS: 


ARTHUR J. GAVRIN PRESS, INC. 


Mfrs. of Snap-Easy & Tab-Eosy Forms 


NEW ROCHELLE, N. Y. 
DENISON, TEXAS; DANVILLE, KY. 

















STREAMLINED COPY-FITTING 
Direct Visual Control Method 
By Arthur B. Lee 
$6.30 


Gives character count of over 1350 type faces, in- 
cluding caps and small caps. 58-page copy-fitting 
manual shows all popular foundry, Linotype, Inter- 
type, Monotype and Ludlow type faces, in sizes 
from 4- to 25-pt. arranged alphabetically. 

Send check or money order to 

BOOK DEPARTMENT 
The Inland and American 
PRINTER and LITHOGRAPHER 

79 W. Monroe, Chicago 3, Ill. 
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You're on the press faster with 


‘Riegel TYMPANS AND OFFSET PACKING 


A moderately priced tympan with a hard, 
even surface and exceptional strength. 


CERTIFINE TYM PAN Stocked in roll widths for every press, or 
square-cut sheets. 


TYMPAN 
Ready-cut, scored top sheets and TREATED JUTE OFFSET PACKING 


hangers for all high speed auto- TYM PAN PAPER cai 


WN 
matic presses. Highest quality To pack your offset presses { 
treated jute. 


faster, easier. Four accurate 


Ideal for long runs or for miscellaneous 
calipers... toothy surface 


jobs where fine printing is required. prevents slipping under plate or 
Costs no more than other advertised 


blanket. No thinning out 
tympans that contain no jute. Stocked nlite Gene tsi 
UNCONDITIONALLY GUARANTEED in roll widths for every press. ee Se 


TO PLEASE YOUIN EVERY WAY 


ee: 


FREE TRIAL SHEETS... Just name press model SEE WALDEN’S PAPER CATALOG 
and sheet size wanted FOR NEAREST DISTRIBUTORS 


RIEGEL PAPER CORPORATION - 260 Madison Avenue + New York 16, N. Y. 











LITH-KEM-KO 


: = 
— oe 


Nw 


General Offices, Research Laboratory, Demonstration Room & Factory 


3601 W. Touhy Ave., Chicago 45, Ill. Phone: ROgers Park 1-2100 
Eastern Sales and Service 
205 W. 34th St., New York 1, N.Y. Phone: BRyant 9-6270 


Western Sales and Service 


3156 Wilshire Blvd., Los Angeles 5, Calif. Phone: DUnkirk 8-9931 


Men who run presses 
want the best fountain solution . . . most 


NEW of them want Imperial. It’s unequalled on zinc or 
® é f : 
l eri Tt aluminum, keeps the water roller free of scum, keeps 
OS AC Tagen the plate desensitized. It’s always uniform and it’s 


a economical too . . . one gallon makes up to 256 
UTILITY STOCK TRUCK thy i gallons of solution . . . by adding water and 


Lif | : ’ . “ay 
REMOVABLE SHELVES—Two shelves—21’ x 26”. Ex- gum. Try it. . . you'll discover why it’s the 
tended and tilted for practical handling of all loads. f 

BIG WHEELS! MOVES EASILY! Big 5’ diameter standard and has been for aah 
rubber-tired wheels permit easy movement over 
rough spots—even when fully loaded. 

STURDY ROD AND PIPE CONSTRUCTION— 
Securely welded for heavy duty use. Built for years LITHO CHEMICAL & SUPPLY CO. 

of service. ! 46 Harriet Place, Lynbrook, L. I., N. Y. 

TWO LOCKING WHEELS—'Porking Brakes’ on two Please send us complete information on 
wheels permit loading and storage on ramps. ‘ LITH-KEM-KO IMPERIAL FOUNTAIN SOLUTION 
Shipped KD. Easily Assembled. ig 
IMMEDIATE DELIVERY. For price and details write: 




















| 3 ‘ ME ge) | 
Company 

Address........ ’ . 

F.P. ROSBACK COMPANY Benton Harbor, Michigan Se ; un State 
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classified 


iB i-Maliliclilemtclileme-Wil-talaels 


PRINTER and 
LITHOGRAPHER 


buyers 


Tht: 


RATES: Ordinary classified, $1.50 a line per 
insertion (figure 36 characters per line); mini- 
mum $4.50. Used monthly, $45 a year for 3 
lines; $15 for each additional line. Situation 
wanted. $1.15 a line, minimum $3.45. 


Display classified sold by column inch with 
discounts for larger space and three or more 
insertions. Sample rates: One inch used one 
time, $27, used 12 times, $22 per insertion. 
Two or four inches used one time, $25 per 
inch. Full rate schedule on request. Please 
send payment with order. 


Copy must be received at 79 W. Monroe St., 
Chicago 3, tll., by the 18th of the month pre- 
ceding date of publication. 





BRONZERS 
MILWAUKEE BRONZERS—For all 
presses. Some rebuilt units. C. B. Hen 
Mie. ©o. 
ukee, Wis 


West Mineral St., Mil 





BUSINESS FORMS 


STOCK SNAPFORMS 


READY FOR IMPRINTING 
OR WE IMPRINT FOR YOU 

FOR EVERY APPLICATION 

WRITE FOR PRICES ond SAMPLES 

HILL BUSINESS. SYSTEMS 


PO 148 Maywood. Ilinois 





CALENDAR AND CALENDAR PADS 
CALENDAR PADS—67 Styles and Sizes. 
Write for Calendar backs for 
advertising, sheet pictures. Wiebush 
Calendar Imptg. Co., 80 Franklin St., 
New York N.Y 


EQUIPMENT & SUPPLIES FOR SALE 


Contact Screens 


The Universal*, a new, improved gray 

contact screen, shoots faster, gives more 

contrast if desired, and better tone values. 

Rulings: 32, 45, 55, 60, 65, 75, 85, 100, 
120, 133, 150, 175. 

Sizes: 8 x 10 to 23 x 29 in. 

Angle-ruled screens to 23 x 29 in. at same 
prices. 


catalog. 





Write for new literature. *TM 


CAPROCK DEVELOPMENTS 
165 Broadway, N. Y. 6 REctor 2-4028 











Printing Types and How to Use Them. 

By Stanley C. Hlasta. $7.85. Information on 
126 type faces most commonly used in 
books, magazines and advertising. Two 
parts: Book and Magazine Faces and Ad- 
vertising and Display Faces. Send check or 
money order to Book Dept., The Inland 
and American PRINTER and LITHOGRAPHER, 
79 W. Monroe, Chicago 3, Ill. 








| 
| 
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EQUIPMENT & SUPPLIES FOR SALE (Contd.) 











SOUND VALUES 
IN ALL CATEGORIES 


Two Claybourn 5 color presses in 
Chicago’s largest color plant. 
Sheet fed 39 x 52” Prime condi- 
tion, Serials 1231 and 1267. A.C. 
60 cycle electrical equipment. 
Prior production Time covers and 
Camel cigarette wrappers. 

Miehle units from Miehle 29 
to 7/0 units Nos. 16811 

and 17286. Two Miehle 6/0 
Two Color presses Nos. 12521 
and 15192. 

Miller SY units 28 x 41, 

four track, auto oiling. 

Miehle post-war 41 units 

chain deliveries. 

Harris Models LSN & LTN 
Kluge 10x15 and 12x18 units 
C&P Craftsman 12x18 units 
Kelly Models B-C-1-2 

Seybold 4-VA 3 knife trimmers 
Vandercook Model 315 press 
Diamond 301%” cutter, 


brand new, side tables, 
A.C. $2690. 


TYPE & PRESS of Illinois Inc. 
3312 North Ravenswood, Chicago (13) 
Satisfaction Guaranteed Since 1932 














mom TOUGH TEMPER DIES ~~ 


‘OFF 
Let us help you sel! Die-Cut Printing 
Ask for Goose Book full of ideas 
J. A. RICHARDS CO., KALAMAZOO, Mich. 











10 Ways to Improve 
Your Estimating and 
Cost Accounting 


Order these aids to estimating and cost 
accounting. You'll regret it. Im- 
prove your profits and get a better re- 
turn on your investment. These systems and 
books will be of invaluable help to you 
and your employees. 


never 


Dollar-Hour Estimating System. By Fred W. 
Hoch. $25.35. Includes the following which 
may also be purchased separately: 


Standard Production and Dollar-Hour Values 
for Printers. $5.35. Perpetual estimating 
guide providing data on average production 
for all operations together with variable hour 
rates. Provision is made in each table to fill 

operation cost at the plant hour 


Dollar-Hour Calculator. $15.35. Wheel-type 
calculator answers at least 25 kinds of 
problems encountered by the cost accountant 
or estimator. Fastest method known for esti- 
mating cost, production appraisals for graphic 
arts. 


Quick Count Copy Character Tabulator. $5.35 
A transparent laminated sheet divided into 
squares. When upper left corner of tabulator 
is laid on upper left corner of typewritten 
copy, total number of characters in copy is 
shown on the tabulator at lower right corner 
of copy 


Estimating Standards for Printers. By Fred 

Hoch. $5.35. Replaces Standard Book 
on Estimating for Printers. Brings up to date 
all estimating information on methods, ma 
chines and operations now used in the 
letterpress, platemaking, and binding sec 
tions of the graphic arts industry 


Estimating Graphs for Printers. By Fred W 
Hoch. $3.85. Graphs show cost of complete 
job for typesetting, presswork and binding 
Splendid help for quick estimating 


Printers Calculator. By Fred W. Hoch. $15.35 
This is a 914x914 plastic calculator which 
shows in one setting characters and key 
strokes per line for all set sizes of type, 
lines of type at a given pica measure, cost 
of setting any size type, number of absolute 
linear ems in the set type, lower case 
alphabet lengths and other information 


Production Standards and Economic Cost Val- 
ves for Printers. By Fred W. Hoch. $4.35 
Shows in terms of dollars and cents the 
values of recognized standard units of pro 
duction; the figures represent printing in 
dustry averages. 


Cost and Production Tables Offset and Du- 
plicating Lithography. By Fred W. Hoch 
$5.35. A revised edition of the 1945 book 
containing a new section on duplicating 
added to the tables to help estimate costs 


Practical Problems in Mathematics: Printing 
Trades. By Adolph S. Schabel. $2.15; Answer 
Book, $1.10. Designed for use by apprentices 
and vocational students, and as a refresher 
for working printers, this book covers the 
mathematical problems encountered in every 
day printing trade operations. 


Arithmetic for Printers. By J. Woodard 
Auble. $3.07. Thorough coverage of arith- 
metic in its application to printing, every 
detail worked out from the printer's point 
of view. Emphasis given to the types of 
calculations which the average apprentice or 
student will be required to make most 
frequently. 


Send check or money order to 


Book Department 
The Inland and American 
PRINTER and LITHOGRAPHER 
79 W. Monroe St. Chicago 3, Ill. 
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EQUIPMENT & SUPPLIES FOR SALE (Contd.) EQUIPMENT & SUPPLIES FOR SALE (Contd.) 


| 


FOR SALE! | New 1959 Edition 


it type 


IN SECONDS! 


TWO BOOKS 


on 


| Tens of thousands of artists, 

Type and La yout | ad men, printers, editors and 
: | students have discovered the 
Haberule Visual Copy-Caster 
to be the simplest, fastest, most 
accurate copy-fitting tool ever 
devised. At art supply stores 
library of every printer, composi- or order direct . . . only 10.00 


: LITHOGRAPHER’S 
tor, designer or buyer of type. VALETTE HAB ERUL E 


Excellent for the student of ty- 245 + ; : 
pography! When ordering from P RO Oo F P R ESS a en scant 
The Inland and American Printer Sheet Size 38x36" - Powered ay ee TATI K 1 L 


. Drive A. C. - Perfect Condition PRESS BUTTON TRADE MARK 
and Lithographer, send check or SHEE? “WEEE GLa, Bae. One, 


money order in advance and the PROCESS COLOR PLATE CO. . STOPS STATIC — 


book will be sent postpaid. 1200 W. Monroe St., —— 7, Wl. ELECTRICITY ~. 
—_ " $3 PER CAN $30 PER DOZEN 


Be he Onset! STATIKIL 
SENSATIONAL eatdebet BS * TO ARAL. 13, Ohio 


NEW ELECTRIC | FOR SALE—T tary Meisel pre 22” 
—Two rotary Meisel presses, 

P ’ SADDLE STAPLER | and 18” for continuous forms, equinj,ed with 

By R. Randolph Karch; $2.30. i WITH FOOT PEDAL | Teletype punches; two Kidder presses, 1- 


4 5 For Saddle Stapling Booklets, Brochures, ‘ P 
A manual for use in vocational Catalogs, Price Lists, Ete. color and 2-color; also 1 hand cutter with 


ee es ae 1/10th the price | 32-inch blade; 1 electric folder and 1—36” 
schools and other institutions that ? standard | otiten ey $8 45° | electric slitter. Apply: Gerard Letellier, tel. 
teach printing, advertising and re- ‘Swingline ONLY | OR-1-6190; 874 King Edward, Brosseau Sta- 

‘ E —staples 120 page book by touch of foot q 
lated fields. Has four main sec- pedal. Perfect for small shop, choo, | tion, P.Q., Canada. 
institution. Attach to your own tab 


tions: Typographic Design, Dis- | or available with metal bench for $32.50 50 | FOR SALE SPEED KLECT COLLATOR, 50—1G 
lay Com ition, Correct Spacin sete AVAILABLE Aten ERM | Five station with glue and standard accessories 
piay omposition, Correct spacing, | . | : 
( ge , F 6 STOCK | Serial 068. Three years old. Excellent condi- 
opyhittng. | AMERICAN WOOD TYPE MFG. CO. | tion. Floor space this machine occupies needed 
| Dept. IP 42-25 Ninth St., Long Island City |, N.Y. badly. Any reasonable offer will be enter- 
a tained. Box Q-75, The Inland & American 
How to Recognize Printer & Lithographer, 79 W. Monroe Street, 
Type Bais Chicago 3, Ill. 
o 
, SPECIAL OFFER: Would like to purchase used 76” Crafts- 


By R. Randolph Karch; $6.35 for a limited time, for only man Line Up Table and dispose of used 


7 . p $14 ” Craftsman Line Up Table. Contact 
Said to be the only single publi- Muirson Label, Peoria, Ilinois. 
you can own 


These two books should be in_the 








Basic Lessons in 





Printing Layout 




















cation where one can find all the 


1,475 type faces now sold in fonts COSTS FOR PRINTERS Mea-Te owing—Non-Crystallizing 


or matrix forms in the U.S.; the by Olive A. Ottaway | & 20/20 overrrint VARNISH 





7 ae opie, aii tae 2 " for tough, brilliant finish 
different faces are arranged in “most valuable book on costing "You con SEE the difference.” 


order of their similarities, in the graphic arts industry’ onc R appectheoty 
1719. N. Damen Ave. © Chicago 47, Illinois 


Send check or money order to Book Dept. , Mfrs. of Trik, Glazcote, 33 & 0-33 Ink Conditioners 


Ask for a copy of our free Book List 


Write to Book Department, The In- H 
land and American Printer and Lith- The Inland and American FOLDERS 


ographer, 79 West Monroe Street, Chi- Printer and Lithographer FOLDERS & FEEDERS—Large selec- 
cago 3, Illinois. 79 W. Monroe St., Chicago < Il. tion, New, l sed and Rebuilt Brow n Fold- 


ing Machine Co., Since 1882. 3767 Chester 
Ave., Cleveland 14, Ohio 


IMPRINTING PROBLEMS ? ? ? 


INVESTIGATE “Zc MULTIPRESS 


FOR IMPRINTING 
LABELS, Plain or Gummed @ ENVELOPES, Coin to Clasp @ PASS BOOKS AND 
JACKETS @ PAPER BAGS, Notion to Coffee @ BANK CHECKS, Single or Multiple 
@ STATIONERY, Personal or Business @ NUMBERING, Tickets to Insurance Poli- 
cies @ POST CARDS, INDEX CARDS, BLOTTERS, CARDBOARD @ GREETING CARDS, 
Imprinting, Beading, Glitter Work @ CARTONS, Folded, Drug, Seed, Dyes, Cosmetics, Parts @ 
ADVERTISING LITERATURE, Single Sheets to Booklets @ INSURANCE FORMS, Agents Station- 
ery, Advertising 


WHAT HAVE YOU? Write Dept. | for particulars. 


B. VERNER & CO., INC. 


52 DUANE STREET, NEW YORK 7, N.Y. + BA 7-1466-7 



































GAUGE PINS 





Insist on Megill’s 
Remember. Only Megill Makes 
Spring Tongue® Gauge Pins 
MEGILL’S PATENT 











$1.80 doz. with extra Tongues 





Sold by Printers Supply Dealers. 
THE 


EDWARD L. MEGILL CO. 


The Pioneer in 1870 
763 ATLANTIC AV., BROOKLYN 38, N.Y. 














HELP WANTED 


LOOKING FOR A NEW JOB? 


Assistant Superintendent— 


Litho Press exp. 
necessary MIDWEST $8,500 - $10,000 


Superintendent— 
Offset-Letterpress PENN $8.000 - $10,000 


Foremen—Letterpressroom OHIO $8,000 - $10,000 
Foreman— 

Composing Room PENN $ 7,800 
Superintendent— 

Edition Bindery SOUTH $10,000 


WANTED: Cameramen, platemakers, strippers, 
pressmen, compositors, 
monotype, folder operators, 
men, etc. Offset pressmen in high 
demand. 


GRAPHIC ARTS EMPLOYMENT SERVICE 
Helen M. Winters, Mgr. 
Dept. ID-3, 307 E. 4th St., Cincinnati 2, Ohio 
List Your Confidential Application With Us 





Monotype keyboard-casterman, quality 
1d typographer, Southeastern city; new 
iir-conditioned plant. Box Q-74, The 
Inland & American Printer & Litho- 
grapher, 79 W. Monroe, Chicago 3, Ill. 








How to Sell Printing Creatively. 


By Mendel Segal. $25.35 for first copy, $20.35 
for additional copies. Excellent comprehen- 
sive book on seliing with principles, tech- 
niques and charts. Send check or money 
order to Book Dept., The Inland and Ameri- 
can PRINTER and LITHOGRAPHER, 79 W. 
Monroe, Chicago 3, Ill. 








INSTRUCTIONS 
Linotype-Intertype Instruction 
Ohio Linotype School 
Logan, Ohio 





PLASTIC & RUBBER PLATES 





SALES AIDS 


“It Sells printing!” 


@ Use ‘The Notebook of a Printer.’’ It's the best 
printer's house-organ you can get because it 
sells printing. Your name designed into it. Smart, 
low cost. Sales copy wins natl. award. ASK 
Maybe your city and area is open. “It brings in 
business.’ ‘Prospects call us.’’ “It makes money 

. clients say. Send for facts: The ARBOGUST 
Co., Adv., 228 N. LaSalle St., Chicago 1, Illinois 





MAILING PIECES FOR THE PRINTER 
Wayside Press, Interurban Bldg 
Dallas, Texas 


SITUATIONS WANTED 


Management, Production, Mechanical, 
25 yrs. exp. Job Shop, Newspaper 
>7, family, perm. For Resume write 

535, Ft. Smith, Ark 





Wanted: Opp. to do man-size pressrm job. 
10 yr. in chg. major publ. press dept. mdwest 
pl. Age 49, married, Charles Lamb, 3634 N 
Ashland, Chicago 13, Ill. 





TICKETS 


TICKETS—Roll, Machine Folded for 
Amusements. Work Tickets, Reserved 
Seat, Strip, Merchants Trade Day, et 
Stock roll tickets. Daly Ticket Company, 
Collinsville, Illinois 





TYPE & TYPE FOUNDERS 





iDQl RZZRS FOR 


U A 


CENTAUR 


...and many other fine, useful! types. 

Send for prices and specimens of all 

M&H Foundry Types. 
MACKENZIE & HARRIS, INC, 


659 FOLSOM STREET, SAN FRANCISCO 7, CALIFORNIA 











WHAT 

DO YOU 
WANT TO 
KNOW ?? 


Here are three 
publications which 
will tell you where 
or how to find the 
answers to any 
questions on graphic 
arts subjects: 


Selected Sources of Information for 
Graphic Arts Management. Prepared 
by Victor Strauss. $2.85. A_ list of 
business libraries, reference works and 
other sources of information to en- 
courage management to use available 
literature are included. 

Sources of Information in the Ameri- 
can Graphic Arts. (Listings from 1945 
1950). By George J. Mills. $2.35. in 
valuable reference book to those con 
nected with the graphic arts. Contains 
two sections, bibliography and source 
Guide to Films, Periodicals, and Books 
in Printing, Paper, Publishing Printed 
Advertising, and Their Closely Related 
Industries. (Titles from 1950-1955). By 
George J. Mills. $2.35. Contains listings 
of “Motion Pictures and Filmstrips 

“Books,”’ and “Periodicals.” 


Send check or money order to 

BOOK DEPARTMENT 

The Inland and American 
PRINTER and LITHOGRAPHER 


79 W. Monroe St. 
Chicago 3, Ill. 




















5% x 912 inches 


How to Do Embossing in Your Own Plant 


You can do professional embossing ou your regular job presses if you 
order STEWART’S EMBOSSING BOARDS from The Inland and American 
Printer and Lithographer. A booklet giving full instructions is included 
with every order. Don’t let those extra profits walk out the door. Add rich- 
ness to your printing and dollars to your cash register by accepting with 
confidence every job of die embossing. 


$1.60 a dozen 9%2 x 11% inches 


Send check or money order to Book Department, The Inland and American 
PRINTER and LITHOGRAPHER 
79 West Monroe Street, Chicago 3, Illinois 


$2.85 a dozen 
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IDEA NO. 149 


Sales-Stimulatin’ Sticker 

Even the simplest printed piece can 
become a “‘standout,’’ result-wise, 
by using modern, moistureless 
Kleen-Stik. Here’s one that 
National Cleaners Chemical Mfg. 
Co., Chicago, uses to remind cus- 
tomers to phone for rush service. 
Art Saltz, National’s “peppery” 
Sales Manager, had his agency, 
Burlingame-Grossman, design 
this bold reminder. Thanks to 
Kleen-Stik’s easy peel-an’-press 
application, salesmen can place one 
near every customer’s phone—on 
desk-top, stockroom wall, or other 
handy spot. Simple . . . but it stim- 
ulates extra sales! Larry Berland, 
of Berland Printing Service, 
Chicago, gets the nod for a neat 
print job. 


The World’s Most Versatile 
Self-Sticking Adhesive 


25 YEARS OF PRESSURE-SENSITIVE PROGRESS 


1934-1959 


6S6I-vEGT 


IDEA NO. 150 
Kleen-Stik Sells Everything— 
— including the kitchen sink! When 
Youngstown Kitchens Division of 
American-Standard, Salem, Ohio, 
wanted to stress the many advan- 
tages of their new Servi-Centersink 
unit, they designed this large (11 
x 15) label to go right on the product. 
Attractively litho’d in three colors 
on Kleen-Stik 800-V, it plainly 
shows all the new “‘gadgets’’, lists 
cleaning instructions, etc. After in- 
stallation, it p-e-e-l-s off clean and 
easy. Ad Mgr. Frank Kautzmann 
worked with Bill Matthews, Sales 
Mgr. for Great Lakes Lithograph 
Co. of Cleveland, to produce this 
effective ‘‘silent salesman’’. 
Your sales won’t sink if you 
get “in the swim” with versa- 
tile, long-lasting Kleen-Stik 
displays. See your regular 
printer, lithographer, or silk 
screener for ideas...or write for 
our free**Idea-of-the-Month”’ 
service. 


kleen-sti 


PRODUCTS, INC. 
7300 West Wilson Avenue 
Chicago 31, Illinois 


SSIXYDOUd JAILISNIS-JYNSSIYd JO SUVIA GZ 
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BY WAYNE V. HARSHA, EDITOR 








* ADD SLOGANS DEP’T: Last month we reported a 
Pittsburgh photoengraver had originated a slogan, “To get 
the best, buy letterpress!” Then we invited offset printers 
to top it, and we should have known better for in came four 
from C. W. Clark, Jr., vice-president of Clark Printing Co., 
Inc. in Kansas City, and they go like this 
“For the best yet, it’s offset.” 
No need to fret—go offset.” 
‘If quality’s your pet—go offset.” 
In the age of the jet—it’s offset.” 

But this one really bowled us over: “From counterfeiting 
to pornography, go lithography.” Mr. Clark added in a con- 
versational tone: “I can guarantee you we won't be using 
any of these but for someone who likes slogans, let ‘em 


have fun.” 


* ITS NO WONDER THE DUTCH are looking for 
printing business in this country. We were amazed to learn 
that the little country behind the dikes had 576 letterpress 
and intaglio printing plants with 27,195 employees; 57 
lithographic and offset printing shops with 3,481 em- 
ployees; 45 chemigraphic works with 1,777 employees; 101 
bookbinding establishments with 4,697 employees; 21 other 
concerns with 1,122 employees. In all there are 800 shops 
with 38,272 employees. This summary applies only to firms 
with staffs of at least 10. 

Netherlands printers have particularly high standards for 
scientific books and periodicals. The printing of prayer 
books, Bibles, and other religious literature is done with 
great care. The Dutch publish many books in foreign 
languages, especially English. 

The Netherlands has established a foundation known 
as the Graphic Export Center in Amsterdam to promote 
export of the products of its printing industry. And on top 
of that the Netherlands Trade Commission in this country 
has hired a New York public relations firm! Such tactics 
can get the U.S. printing industry in Dutch!! 


* THE JAPANESE ARE NOT ONLY MAKING A BID 
for the small auto and camera business, not to mention 
hundreds of other lesser items, in this country, but are now 
after printing. According to its current English edition, 
The Asian Printer, published in Tokyo, offers “Fine Print- 
ings in Japan. Better quality! Cheaper cost! More attractive! 
As you can see in this magazine, quality printings; Picture 
cards, Calendars, Leaflets & Catalogues, Posters & Maps, 
Textbooks, Stamps, Label & Seals, Wrapping Papers are 
printed here in good conditions and you can save money, 
same time you will have a nice reputations among your 











clients. Please ask us about your ideas! Together with your 
printing quantities, kinds, and so on.” 

At this writing we will continue to have our printing 
done in the good ole U.S.A. until those Japanese learn how 
to handle English better! And even then we won't have a 
yen for their kind of printing! 


* HINTS WE REALLY DON’T NEED: When imitating 
old-fashioned printing, beware of misusing the long “s,” 
resembling “f.” It was properly used only initially or 
medially, never at the end of a word. It was virtually 
obsolete by 1800. 


* PRINTING INDUSTRY OF HOUSTON has started a 
quiet little campaign to find out what its members think 
of a situation that apparently exists in that Texas metropolis 
and might well exist in your city, too, for all you know. 
The article in the association bulletin was headed, “What 
Do You Think?” and ran this way 

“No one will question the wisdom of seeing to it that 
one’s employee is not carrying on a business that might 
be in competition with you; iLe., running a press, etc., in 
his home after working hours or over week-ends. With the 
best intentions of everybody concerned, this only will 
ultimately end up in trouble. 

“Too many employers condone this practice, partly out 
of sympathy for the employee wanting to start his own 
business, partly out of fear that the employee can't be 
easily replaced, frequently through lack of knowledge that 
such condition exists. In fairness, usually when an employer 
finds this practice existing, he takes prompt and proper 
action; either the employee stops the extra-curricular work 
or stops working for the employer. 

“But what about the supply firm who, in its mistaken 
desire to help a fellow get started, not only sells him equip- 
ment and supplies but goes to one of its customers, a 
printer, and suggests the customer help the fellow in this 
movement by allowing the supply firm to sell the extra 
equipment the customer has to this employee?” 

And so—how many bedroom printers do you employ? 


* SHINE OR RESIGN IN '59 is a slogan a lot of print- 
ing plant superintendents might well post on their bulletin 
boards. Trouble is, too many will want to wine and dine 
in ‘59 on the boss’ time but won't shine or resign!! 


*& KENTUCKIAN ROBERT SEMPLE, pioneer California 
printer, published the state's first newspaper in 1846 at 
Monterey, moved it in 1847 to San Francisco 
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“Nothing but Cromwell tympan for 40 


99 
years, son That’s right! Veteran pressman Jack Taylor at Max Stern’s Sons 
in Chicago has been using Cromwell tympan for his whole printing life. He will use no other. 
The reason as he gives it to every apprentice: 

‘Caliper of Cromwell tympan is unvarying across the width of the sheet and from sheet to 
sheet. Here, we use two calipers—3 and 5 mil—cut to special sizes for our presses. We save time 
on makeready and on the run. No breakdown of the surface of Cromwell tympan. No spongi- 
ness to build up matrix trouble. You can’t go wrong when you insist on CROMWELL tympan.”’ 

Take a tip from this veteran. Insist on Cromwell when you order tympan. 


© Cromwell tympan is available in 11 calipers from .002”’ to .020’. 
All sizes are tailored to fit your press. 
© You can buy any quantity from one ream up, in any size. yj — Wwe 


e Ask us for working samples. Test Cromwell tympan at our ig.” p 

expense. 
Economy tip: Use untreated tympan below the top sheet for PAPER COMPANY 

maximum uniformity and efficiency in makeready. 4805 S. Whipple Street, Chicago 32, Illinois 
© And don’t forget Cromwell offset packing paper, for the solution 

to your offset packing problems, too! 





BULMER, a perennial favorite for fine bookmaking, 
is available for fast, economical linecasting machine 
composition <7 This exquisite transitional design 
with its spirited italic is truly versatile. It is the 
natural selection in contemporary layout wherever 
an air of distinction is desired & Intertype Bulmer is 
now offered in 6, 7, 8, 9, 10, 11, 12 and 14 point sizes. 
This is 12 point. Display is Fotosetter Bulmer. 


HARRIS 


fee = Intertype Company 


CORPORATION 


A Division of Harris-Intertype Corporation 


360 Furman Street, Brooklyn 1, N. Y. 
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